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uniqueness and talents 

are far beyond beauty.
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the cathartic Burning Man 
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Indian guru accounts her 

timeless experience at Holi, 

the Festival of Colors.
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BLOSSOMING
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and fun, gardening 
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of breaking routine.76

JOIN US!
Meca of visionaries from 

diff erent areas of knowledge 

share ideas truly worth 
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SUMMER OF LOVE

Melissa styles this summer. spreading, at TED. 

IN NEW YORK 
Melissa unveils details of its 

fi rst store outside of Brazil, 

opening with the artwork of 

amazing collaborators.

p
h
ot

o 
M

ar
ia

 C
la

ra
 D

in
iz

p
h
ot

o 
M

ar
ci

o 
M

ad
ei

ra

melissa ultragirl + gareth pugh

melissa sin

melissa campana zig zag

p
ho

to
 Z

e
e 

N
un

e
s

p
h

ot
o 

S
an

d
rin

e 
D

ul
er

m
o 

an
d

 M
ic

ha
el

 L
ab

ic
a

p
h

ot
o 

Yu
va

l H
en

 a
n

d
 N

at
ha

n 
R

is
sm

an

p
h

ot
o 

G
et

ty
 Im

ag
es

p
h
ot

o 
A

P

p
h
ot

o 
G

et
ty

 Im
ag

es

p
h

ot
o 

R
ôm

ul
o 

Fi
al

d
in

i

p
h

ot
o 

A
P

p
h
ot

o 
Xx

xx
xx

Galeria Melissa NY



6 7

Lily Cole wears vintage top Jil 
Sander | shorts Top Shop | hair 
accessories J. Maskrey 
MELISSA PEACE

vintage scarf Hermès | vintage dress Jil Sander | hair accessories J. Maskrey

MELISSA MAGAZINE              melissa.com.br

CREATIVE DIRECTORS

Eduardo Jordão de Magalhães, Erika Palomino, Márcio Cócaro,  

Paulo Pedó Filho, Raquel Metz Scherer and Rodrigo Leão

EDITOR-IN-CHIEF Erika Palomino

EDITOR Sergio Amaral

ASSISTANT EDITOR Duda Porto de Souza

ART DIRECTOR Luciana Vaz Guimarães 

ART EDITOR Luciana Wolf

DESIGNERS Raquel Botelho and Leif W. Magalhães

DIGITAL RETOUCHING Rubia Aoki 

ASSOCIATE FASHION EDITOR Tatiana Cavaline 

ASSOCIATE PRODUCER Ana Maria D'Alessandro

LOGO Pedro Inoue

GRAPHIC PRODUCTION Sergio Leite

PRINTED BY IBEP Gráfica 

CONTRIBUTING ARTISTS AND WRITERS

Adrian Clark, Bill Macintyre, Camila Moraes, Camila Yahn, 

Catherine Losing, Cesar França, Cheryl Konteh, Claudia 

Nails, Daniel Ueda, Eduardo Logullo, Gary Gill, Glenis Baptiste, 

Ilana Rehavia, Joana Wood, Julie Lueng, Juliana Andrade, 

Julie Jacobs, Lacey, Lee Whittaker, Maggy Harrison, Marcio 

Madeira, Maria Clara Diniz, Michael Labica, Nathan Rissman, 

Natsumi Watanabe, Neil Stuart, Niall Kennedy, Noelly Russo, 

Patrick Washburn, Paulo Caffé, Paulo Giandalia, Robert 

Estevão, Rômulo Fialdini, Roni Hirsch, Ryan Hopkinson, 

Sameer Reddy, Sandrine Dulermo, Vinicius Ienzura,  

Yuval Hen and Zee Nunes.

SPECIAL THANKS

Coala Filmes, Dr. Harif Bakri, FFW.com.br, Jade Gola, osgemeos 

and Vivi Bacco.

MELISSA

Edson Matsuo, Fernando Serrudo da Silva, Francyne Dagostini, 

Karina Rechenmacher, Luciana Carboni Ceccon,  Paulo Pedó 

Filho and Raquel Metz Scherer

In the third edition of Plastic Dreams Magazine, Melissa presents the 

Power of Love collection for Summer 2012, inspired by the return of the 

values and aesthetics captured by the generations of the 1960s and 1970s, 

who wanted to change the world. One of the main messages behind Power 

of Love is the strength of collectivity, love and friendship.  All these elements 

have gained force and global impact with the internet and the mobilizing 

power of social media. As a reference for jelly shoes, Melissa is not only a 

fashion accessory but also a vehicle of personal expression where design 

represents contemporary age, using plastic as its medium. Plastic Dreams 

Magazine, in turn, brings together all of the themes related to the collection, 

presenting new products. The publication is a discussion of subjects which 

are related to our lives, not only on a daily basis but also to the world's 

political and social agendas. Everything, of course, with Melissa's style: 

fun, colorful and high-spirited. In this edition we also present important 

events happening in Melissa's life: the opening of the New York store and 

two new partners who join our powerful team of brand co-creators: fashion 

designers Gareth Pugh and Jason Wu. Galeria Melissa New York, located 

in the heart of SoHo, opens with the collaboration of the avaf collective, 

aiming to integrate art and design and infect the city with Melissa's joy,  

as it did in Brazil with the world famous Galeria Melissa Sao Paulo.  

Pugh and Wu are now a part of an illustrious group that includes Vivienne 

Westwood, Gaetano Pesce, Zaha Hadid and Campana Brothers. Summer 

is a synonym of fun, holidays and partying. Nowadays, it is also a good 

opportunity to dream about a better future, changing our attitudes and 

making decisions that will help make us happier. History shows us that it  

is possible to change the world. Join us.

SUN IN THE SKY 
YOU KNOW HOW I FEEL 

REEDS DRIFTIN' ON BY
YOU KNOW HOW I FEEL

IT'S A NEW DAWN
IT'S A NEW DAY
IT'S A NEW LIFE

FOR ME
AND I'M FEELING GOOD 

"Feeling Good" (1964)

Top, model Fabiano Goedert is styled by Dani Ueda; centre, an adobe lit by 
the magical sunshine of New Mexico; above, Melissa's lounge at Sao Paulo 
Fashion Week by Eli Sudbrack (avaf): high spirits and a lot of emotions. 
Right, Erika Palomino and Jason Wu.

photography SANDRINE DULERMO & MICHAEL LABICA

fashion director NEIL STUART 

fashion editor CHERYL KONTEH

hair GARY GILL

makeup JULIE JACOBS

model LILY COLE @ STORM MODELS

concept and creative direction EDUARDO JORDÃO DE 

MAGALHÃES and NEIL STUART
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CHECK OUT THE TEAM OF PHOTOGRAPHERS,  
MAKEUP ARTISTS, STYLISTS AND SET DESIGNERS  
THAT BRIGHTENED THINGS UP BEHIND THE SCENES!

texts ILANA REHAVIA

DREAM 
TEAM 

DANIEL UEDA In his third 

collaboration with Plastic Dreams 

Magazine, the stylist shows off his 

creativity in “Empire of the Sun” 

(page 86), creating compositions 

with both neutral and colorful 

tones with ethnic elements. “It 

was an amazing process, I loved 

it! We had images of the Burning 

Man festival as reference and 

other elements that I have been 

researching for a while now”. Dani 

Ueda is a partner of the cultural 

venue Cartel 011 (cartel011.com.br), 

based in Sao Paulo.

YUVAL HEN This autodidactic 

artist, born in Tel Aviv, photographed 

Julia Sarr-Jamois for the “Power to 

the People” story (page 60). He was 

inspired by the 70s and by beautiful 

girls that like to have fun. “We 

blended the happy and positive 

selection of colors in the scenery 

with the styling of the clothes, 

expressing Julia’s personality and of 

course, beautiful Melissa shoes”, says 

Hen. He has worked with Madonna 

on the recent movie “W.E”.

NEIL STUART A veteran 

of Plastic Dreams (having 

collaborated with the magazine 

five other times), he is the brain 

behind the concept, creative 

direction and fashion direction 

of the majority of the features in 

this edition. “This time, more is 

more”, he laughs. With an amazing 

CV, Neil has already showed his 

work in magazines such as “i-D”, 

“Numero”, “Vogue Italy” and “GQ”. 

He knows teamwork is essential. 

“You must value the work of 

everyone. Hair, makeup, manicure, 

footwear, set design: everything 

helps to create the photo”.

GLYN OWEN Nothing 

is too much for this superb 

set designer, who works for 

demanding clients such as 

the English photographer 

Nick Knight, and Prada. “I am 

very grateful to be able to pay 

my bills with something that 

does not even feel like work”. 

For him, set design is 10% 

creation and 90% logistics. 

“Never underestimate the 

mundane, such as the width 

of a door”. Glyn even brought 

along a boat for the shoot 

with Lily Cole (page 48): “We 

needed strong pieces”.

RONI HIRSCH The art 

director, graphic and set 

designer has worked for 

Brazilian publications such 

as “KEY”, “Vogue” and “Mag!”. 

Since 2007, he has operated 

the innovative sustainable 

design studio Conozco in 

Sao Paulo. He created the 

amazing set for the “Empire 

of the Sun” story.

ADRIAN CLARK The hair-stylist began his 

career at the iconic Vidal Sassoon saloon and 

worked with Sam McKnight. He took care of 

the amazing afro hairstyle of fashionista Julia 

Sarr-Jamois (page 60), investing in a natural look. 

“I wanted to work with what Julia already had: 

wonderfully textured hair and give it as much 

volume as possible”, he says. Clark’s dream is to 

create a wig for Lady Gaga, his icon of the moment.

ROBERT ESTEVÃO A dear 

partner of Plastic Dreams, he 

returns to create the beauty 

concept for the models of “Empire 

of the Sun”, imagining them as 

survivors of a music festival  

(page 86). As we’ve mentioned 

before, he is one of the most 

amazing beauty-artists in Brazil!

NATHAN RISSMAN Director of the making of 

movie for the “Power to The People” story (available 

on TV Melissa at melissa.com.br), Nathan used to 

help with set designs in L.A. when he crossed paths 

with Madonna. He became her friend, directed 

her music videos and the DVD of the “Sticky and 

Sweet” tour, as well as the documentary “I Am 

Because We Are”, about orphans in Malawi. “I will 

always be very passionate about people living in 

extreme poverty.”

NATSUMI WATANABE 
Flowers, art exhibits, the 

color of a wall or of the sky 

- everything can serve as 

inspiration for the beauty 

artist responsible for the 

makeup in the “Power to 

the People” story (page 60). 

Majoring in psychology, 

she also studied fine arts 

and makeup art. Her 

personal work illustrates 

her passion for painting, 

using the human face as 

a blank canvas. For this 

collaboration she opted for 

simplicity: “Julia is very 

natural and I wanted her 

to feel very comfortable 

with herself”.

ZEE NUNES This charming man from Mozambique has always 

been involved with fashion. He was a model in the 80s, and in the 

90s became one of the hippest set designers and directors of fashion 

shows for Sao Paulo Fashion Week and Fashion Rio. He shot the 

“Empire of the Sun” (page 86) editorial, making his photographic 

debut with Plastic Dreams.
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EDUARDO LOGULLO 
Journalist and screen 

writer Eduardo Logullo 

makes his debut with 

Plastic Dreams giving a 

personal account of the 

flower power years  

(page 14), lamenting 

never having been  

a hippie himself.  

Before his work with 

Plastic Dreams, he 

worked at Folha de  

Sao Paulo, Brazil’s largest 

newspaper publication.
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Summer 2012. The notorious date is upon us. We’ve heard 
about it for a long time now, in apocalyptic Hollywood movies 
and TV programs of dubious origins. The world is going to end, 
all due to the Mayan calendar. 

The Mayans were obsessed with measuring time, and 
according to their calculations, the 23rd of December 2012 
would mark the end of the thirteenth cycle of time.  They 
loved nothing more than commemorating a cycle, practicing 
rituals that guaranteed that the next era would be favorable for 
harvesting and other things upon which their lives depended. 
In the case of 2012, if they were still around, the Mayans would 
commemorate the biggest cycle of them all.

In celebration of the likelihood that the world is not going 
to end, Melissa wants to reinvigorate what we have in the 
present moment, through friendship, joy, color and love; hence, 
the Power of Love collection. 

Borrowing the values of the Flower Power generation, 
which inundated the world at the end of the 60s and 70s, and 
which remain relevant today, we have brought them back 
in full force this season. Inspired by the ideology and the 
experimental nature of the original hippies, and recognizing 
the era of mass communication in which we live today, we also 
celebrate the power of a community to create positive change, 
and to spread knowledge and freedom of expression.

The bold psychedelic colors that emerged from those times 
are recaptured in this edition through the design technology of 
Melissa. The idealistic youth of the era sought to change the world 
through activism on the streets and at festivals, while today’s 
agents of change use the internet to activate collective action and 
organize gatherings. Not Woodstock, but big festivals where music 
unites people who have come from around the world to celebrate 
and, in their own way, to worship. 

In search of this youthful spirit that 
moves the world, Melissa’s team traveled to 

MELISSA RESEARCHED THE MAYANS, HIPPIES, RAVERS, 
NOMADS, COLORS AND THE IDEA OF FREEDOM TO 
CREATE THE POWER OF LOVE COLLECTION.

WELCOME 
E-Z RIDERS

text ERIKA PALOMINO 

Top page, Mayan pyramid Kukulkan, in Mexico; above, the 
same geometry is present in an installation by avaf collective, 
in Berlin, and Melissa Verão, with pyramid shaped tacks. 
Below, the colorful band Fauna, at Coachella festival, USA; 
right, member of band Empire of the Sun, creators of an epic 
and beautiful sound that represents a mythical and futuristic 
aesthetic; detailed, the iconic Yellow Submarine of The Beatles 
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Pictured above: love in the form of a hug at Woodstock 
(1969) _ the couple would marry two years later and 
remain together until today; hippie-chic creation by 
Yves Saint Laurent (summer 2012), and Melissa Wind; 
above, a group of urban nomads walks around the city 
of Taos, in New Mexico; right, a scene from the musical 
"Hair" by Milos Forman, with the entire 
hipster gang that the young North-
American soldier meets in Central 
Park, NY, and Melissa Fly, in bright 
yellow, a new color in the palette 

which inundated the world at the end of the 60s and 70s, and 
which remain relevant today, we have brought them back 
in full force this season. Inspired by the ideology and the 
experimental nature of the original hippies, and recognizing 
the era of mass communication in which we live today, we also 
celebrate the power of a community to create positive change, 
and to spread knowledge and freedom of expression.

The bold psychedelic colors that emerged from those times 
are recaptured in this edition through the design technology of 
Melissa. The idealistic youth of the era sought to change the world 
through activism on the streets and at festivals, while today’s 
agents of change use the internet to activate collective action and 
organize gatherings. Not Woodstock, but big festivals where music 
unites people who have come from around the world to celebrate 
and, in their own way, to worship. 

In search of this youthful spirit that 
moves the world, Melissa’s team traveled to 
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cosmopolitan centers such as 
London, Barcelona, plus 

cities in New Mexico, 
USA, a truly pluralistic 
mix. The idea was 

to create a surprising 
mixture of references that 

valued the diversity of each culture.
The choice of New Mexico couldn’t have 

been a better one. The color of the adobes, the 
characteristic buildings of the North-American 
state with its earth tones and rustic aspect 
captured us. We visited Albuquerque, Santa 
Fe and Taos, traveling through a landscape 
that was often deserted and rocky, following 
the famous Rio Grande. It is this river, slicing 
through the southern region of the state, that 
creates a frontier between the United States 
of America and Mexico. In Santa Fe we also 
crossed the original Route 66, which made 
history as the backdrop for the movie 
“Easy Rider” (1969).

From New Mexico also comes the 
reference to the art of painter Georgia 
O’Keefe, who, like Melissa, also found 
inspiration in the landscape and the colors of 
the region to create her unique work.

The references to the aesthetic of the native 
inhabitants of those territories have been 
sprinkled on today’s fashion, and not only locally 
or with small labels. International ready-to-wear 
brands such as Celine, Isabel Marant, Jil Stuart 
and Balmain confi rmed the trend. 

In music, besides Empire of the Sun, MGMT, 
Klaxons and landmark names such as Led 
Zeppelin and Janis Joplin, the ground-laying 
band Beirut released their long-awaited album 
“Rip Tide”, for which the band’s lead singer, Zach 
Condon, returned home to New Mexico. Put all of 

this into the post-post hippie cauldron: 
fl ower-power, online communities, 

music festivals, and your Melissa 
shoes. Pack your bags and set 
off on the road. We guarantee 

that you’re going to have an 
unforgettable summer.
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Road trips, highways and the folk culture of New Mexico (USA) inspired 
Melissa's summer 2012 collection: top left, the sign indicates the historical 

Route 66, a symbol of adventure and freedom and a cool sign we saw on our 
journey (Come on over!), and the example of an adobe, typical architecture 
of the region; left, Rio Grande, that crosses the south of New Mexico state, 

Melissa Hoop and models from Chloé and Isabel Marant's winter 2012 
collections; above, coats with folk prints in Taos; below, the infl uence of 

indigenous culture in the huts and the paintings of a mural

Top of the page, the scenery for the music 
of the Klaxons and the new Melissa Love; the 
endless roads of the region; left, winter 2011 
by British Colony and Jil Stuart's winter 2012; 
above, duo MGMT, one of the most hyped 

groups of the new psychedelic generation; 
below, the guys from Beirut, a group led by Zach 
Condon (front), who was born in Santa Fe, a city 
visited by Melissa's team during the trip to New 
Mexico; detailed, Melissa Lua, with feathers

cosmopolitan centers such as 
London, Barcelona, plus 

cities in New Mexico, 
USA, a truly pluralistic 
mix. The idea was 

to create a surprising 
mixture of references that 

valued the diversity of each culture.
The choice of New Mexico couldn’t have 

been a better one. The color of the adobes, the 
characteristic buildings of the North-American 
state with its earth tones and rustic aspect 
captured us. We visited Albuquerque, Santa 
Fe and Taos, traveling through a landscape 
that was often deserted and rocky, following 
the famous Rio Grande. It is this river, slicing 
through the southern region of the state, that 
creates a frontier between the United States 
of America and Mexico. In Santa Fe we also 
crossed the original Route 66, which made 
history as the backdrop for the movie 
“Easy Rider” (1969).

From New Mexico also comes the 
reference to the art of painter Georgia 
O’Keefe, who, like Melissa, also found 
inspiration in the landscape and the colors of 
the region to create her unique work.

The references to the aesthetic of the native 
inhabitants of those territories have been 
sprinkled on today’s fashion, and not only locally 
or with small labels. International ready-to-wear 
brands such as Celine, Isabel Marant, Jil Stuart 
and Balmain confi rmed the trend. 

In music, besides Empire of the Sun, MGMT, 
Klaxons and landmark names such as Led 
Zeppelin and Janis Joplin, the ground-laying 
band Beirut released their long-awaited album 
“Rip Tide”, for which the band’s lead singer, Zach 
Condon, returned home to New Mexico. Put all of 

this into the post-post hippie cauldron: 
fl ower-power, online communities, 

music festivals, and your Melissa 
shoes. Pack your bags and set 
off on the road. We guarantee 

that you’re going to have an 
unforgettable summer.

Top of the page, the scenery for the music 
of the Klaxons and the new Melissa Love; the 
endless roads of the region; left, winter 2011 
by British Colony and Jil Stuart's winter 2012; 
above, duo MGMT, one of the most hyped 

groups of the new psychedelic generation; 
below, the guys from Beirut, a group led by Zach 
Condon (front), who was born in Santa Fe, a city 
visited by Melissa's team during the trip to New 
Mexico; detailed, Melissa Lua, with feathers
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Road trips, highways and the folk culture of New Mexico (USA) inspired 
Melissa's summer 2012 collection: top left, the sign indicates the historical 

Route 66, a symbol of adventure and freedom and a cool sign we saw on our 
journey (Come on over!), and the example of an adobe, typical architecture 
of the region; left, Rio Grande, that crosses the south of New Mexico state, 

Melissa Hoop and models from Chloé and Isabel Marant's winter 2012 
collections; above, coats with folk prints in Taos; below, the infl uence of 
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text EDUARDO LOGULLO 

A PSYCHEDELIC FLIGHT THROUGH HIPPIE CULTURE SUGGESTS 
A BETTER FUTURE AND SHOWS US A WAY OF BEING HAPPIER.

of millions of ecstatic people. They had lost 
many friends in Vietnam, in a distant and 
stupid war. Patti and Robert celebrated 
the underground, the counter-culture.

Look at that cloud, what a trip. On 
the other side of the Atlantic, millions 
of longhaired people were in London’s 
parks. Like lizards in the sun. In San 
Francisco, groups wearing Indian 
tunics paraded in the streets chanting 
for Krishna. A new mentality allowed 
for connections between Katmandu, 
Piccadilly Circus, the green grass of 
Central Park and the coconut trees of 
Goa. People continuously on the move. 
Bare feet on the sand, little bells around 
their ankles, thumbs out asking for a ride. 
Leaving without a trace, without even 
closing the door. Always falling in love. 
Expressing love intensely. Desiring many 
people at the same time. Kisses, tongues, 
touching bodies. Walking the streets and taking the high road. 

The solitude of the rocky landscape and its contemplative 
nature. Brother sun, sister moon. To isolate oneself, let go, detach. 
Send a postcard once in a while. Meeting the crowd you’ve always 
wanted to in a rural community in the middle of nowhere, in 
the middle of South Dakota or on the steep slopes of Scotland. 
Living fi ve months without clothes, harvesting your own food. 
Meditate. Read poetry and discuss Rimbaud’s exile, live with the 
Indian sadhus, kiss the hands of Allan Ginsberg on the shores of 
the Ganges river. Wear velvet bell-bottoms. Wade into a waterfall, 
burn incense or cook whole grain rice. And on a beautiful day, 
indulge your desire to disappear. Get out, jump into a shabby 
van and head to Nepal, spending 8 months on the road. Cross 
mountain ridges and deserts. Take risks. Run against time. 

People’s energy became concentrated in cities, enabling the 

A lot is said about the hippie era. Contemporary history has 
not properly evaluated their radical attempts to change the planet, 
people, and fundamental ideas about life. Were the 1960s and 70s 
the last gasp of humanity’s collective utopian dreams?

If we really want to, we can fi nd out the answers to 
questions such as this one. Or not. It seems like contemporary 
culture has set aside methodical searches and forgotten about 
the celebration of ideals, the creations and the absurdity of a 
time that was totally crazy. Instead we’ve left behind our past to 
try and jump into the next chapter. 

Nowadays, for example, it would be unthinkable that a 
famous couple would spend a week naked in bed surrounded 
by photographers to protest against a war. In 1968, John Lennon 
and Yoko Ono did that – the so-called bed-in. There was a lot 
of political revolt in hippie culture. One example would be the 
theatrical performance of “Paradise Now”, by Living Theater 
group: actors Julian Beck and Judith Malina, expelled from the 
United States, launched their international career by preaching 
the permanent revolution via radical montages that were 
visceral and completely crazy. Poetic terrorism. 

Let’s go back to the period between 1967 and 1975, as if that 
was the present time. Where the young people adopt poetic 
ruptures and public protests. Where it is important to reject the 
out-of-date values of the capitalist race. The password is: remain 
forever young. 

Those who age are the ones who sell themselves to the system. 
Life in a backpack. Open the door, trust in destiny, let chance and 
imagination take care of your journey. The streets call out to us, 
a world with no horizons beckons, love in its plenitude will be 
my reason to live. Who knows, I might end up getting to know 
someone who will change my life forever. It was in this spirit that 
a young Patti Smith and Robert Mapplethorpe met on a cold night 
in New York. She was 20. He was 19. In a deserted street, both 
with messy hair and hands full of rings, hungry and willing to 
change the rules of the planet once and for all. They had already 
seen a strange musician set fi re to his guitar and break it in front 
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hippie attitude to transform into political action. Making a fi lm 
only required having a camera in your hands and a lot of ideas 
in your mind. The children believed that the Age of Aquarius 
would bring transformative cosmic energies. A new race would 
emerge from smoke. Dutch clogs, t-shirts with Bali batiks, 
necklaces from Myanmar, Indian kohl eyeliner, the smell of 
patchouli. Let the sunshine in.

Remaining still in the train station until an impulse drew 
you inside a train, a train that would make stops in places 
never reached – but dreamt of. The mirage that moves us. 
Supernatural visions. Delirium. Open your backpack and read 
things such as René Crevel’s “Are You Crazy?”, “A Journey On 
The Earth” by Maurice Girodias or “The Revolution of Everyday 
Life” by Raoul Vaneigem. Idyllic things. Drops of dreams. 
Keeping a diary full of scribbles and sensations.  

Believing in levitation. Go crazy. Let go. Lose it. Psychedelic 
visions, op-art, sympathy for the devil. Read tarot cards and 
then dream peacefully on a garden bench. Is the submarine 
yellow? The train blue? The gurus speak through hand signs. 
John Sinclair, the founder of the White Panther Party and 

inventor of the MC5 group, inspiration to Iggy Pop and 
Frank Zappa, gestured with hands to signal love and peace. 

And that makes a difference. Two fi ngers in V shape. 
Two fi ngers that signalize the victory of the revolution. 
The revolution that is inside you and me and all of us. 
Beautiful hair like a lion’s mane. 

Break. Pause. Stop in the name of love. The end 
of organized time. Pow. The end. Today a lot is said 
about the hippies. No one will ever imagine a world as 
integrated, visionary, loving and productive. That was the 
dream: to envision the impossible. To live like children 
that are nourished by nature. Children who did not want 
to cut their hair or open a bank account. Beings that 
wanted to be loved, countries without boundaries and cults 
that worshipped the mystery of life. People who expanded 
consciousness. Would you like a cup of tea? Yes.

The hippie universe reminds us of Alice’s Wonderland, 
the cuckoo parallel universe created by Lewis Carroll. 
Everything could happen and everything would be 
accepted, life didn’t need to make sense after all. Green 
valleys at the end of the world. The power of the fl ower 
moved mountains. 

Top, John Lennon 
and Yoko Ono in 
their loving anti-war 
manifesto; above, 
the fl ower power 
aesthetics of the 60s; 
opposite, top model 
Twiggy in a fl oral 
hippie look

Clockwise from 
top: singer 
Patti Smith on 
stage in Central 
Park (1977); 
Mick Jagger 
at his historical 
presentation in 
Hyde Park; right, 
1968 student 
manifestation 
in Paris; below, 
hippies enjoy 
themselves in 
London, and 
Jimi Hendrix

LIFE IN A
BACKPACK 
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burn incense or cook whole grain rice. And on a beautiful day, 
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van and head to Nepal, spending 8 months on the road. Cross 
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ENVELOPED BY CLOUDS AND OPTIMISM, LIGHT  
AND MAGIC, THE STYLES IN THE POWER  
OF LOVE COLLECTION FLOAT WITH LIGHTNESS  
AND SENSUALITY; DIVE INTO THIS UNIVERSE  
OF UNFORGETTABLE SENSATIONS.

from left to right, 
MELISSA CRISTAL 

MELISSA GALACTIC
MELISSA WIND

COLOR
SMOKE 



from left to right, 
MELISSA TALKING 
MELISSA ELETRIC

MELISSA EAGLE



from left to right, 
MELISSA EAGLE
MELISSA ELETRIC
MELISSA TALKING



from left to right,
MELISSA HOOP

MELISSA HUMAN
MELISSA FLY



VIVIENNE WESTWOOD ANGLOMANIA + MELISSA ULTRAGIRL (this page)
MELISSA STAR (top, opposite page)
VIVIENNE WESTWOOD ANGLOMANIA + MELISSA ULTRAGIRL (below, opposite page)
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text NOELLY RUSSO and SERGIO AMARAL

Sharing is an act of love. Surrendering something of your 
own to someone else doesn’t mark you as someone special. 
That’s vanity. The act of love lives in conquering a common 
objective together. We become happier when united and the 
world becomes a much better place. 

It doesn’t have anything to do with charity. The principle 
of “together we can” has taken root in the internet, changing 
individuals and entire nations. That’s how the Arab Spring 
happened, as did the wave of protests that spread through the 
streets of the Middle East and North Africa, with revolutions in 
Tunisia, Egypt and Libya. 

In these three countries, protests and demonstrations 
gradually gained strength, overthrowing authoritarian 
governments and dictatorships, which for decades, ruled with 
an iron fist. In Libya, a violent civil war deposed Muammar al-
Gaddafi. In Egypt, the end of January 2011 and the beginning 
of February were marked by crowds that took over the streets 
of Cairo demanding that Hosni Mubarak surrender power 
(his resignation happened in February). Tunisia's people 
also united to overrule the dictator Zine el-Abidine Ben Ali, 
president since 1987. 

Social media played an essential role in these processes, 
facilitating the convergence and mobilization of people that 
share a common political and social desire. Proof of this can 
be seen in a research conducted by the Washington University, 
which analyzed more than 3 million tweets related to the Arab 
Spring, and concluded that even though they alone did not 
provoke the revolution, Twitter, Facebook, YouTube and blogs 
(in this sequence) facilitated their success. 

The changes that occurred in these countries have spread 
to the rest of the world, encouraging other demonstrations. 
Inspired by the Arab Spring, Occupy Wall Street began at 
the end of last year as a leaderless resistance movement with 
people of different colors, genders and political persuasions 
that have in common the will to change the status quo. “The 
one thing we all share is that we are the 99% that will no 

longer tolerate the greed and corruption of the 1%”, affirms 
their official website occupywallst.org.

Strategically, the supporters of the movement constructed 
a base camp in a park very close to Wall Street, one of the 
epicenters of the global financial market. Weeks after, similar 
occupations started to occur around the globe in more 
than a hundred cities such as London, Paris, Tokyo, Berlin, 
Johannesburg, Rome, Madrid, Sarajevo, Manila, Sidney, 
Athens, Vienna, Sao Paulo…

At the same time, revolutions have been occurring in other 
fields. Highlights include crowd funding (also known as crowd 
financing and crowd source capital), through which people 
like you and me can help finance and enable the existence 
of projects with which they identify or want to see succeed. 
With a small amount of money and a lot of collaboration it is 
possible to finance everything from a documentary to a rock 
show, as well as free software initiatives, citizen journalism, 
cultural projects, musical production and scientific research, a 
range that reflects the spectrum of possible human interests.

In “exchange”, you get to enjoy the final production 
of a project which you helped finance and, many times, 
you receive privileged access to the material, such as an 
autographed DVD of a documentary, a free download, or a 
backstage video shot during their production.

Perhaps the biggest success story in collective financing is 
Kickstarter.com, one of the world's largest funding platforms 
for creative projects. Every week, thousands of people pledge 
millions of dollars to projects in the worlds of music, film, 
art, technology and design, amongst others. "Since 2009, 
13.500 projects have reached or exceeded their funding goals", 
informs Yancey Stricker, one of its creators. 

It was through this website that North-American artist 
Ray Sumser, 26, tried to raise U$4,500. The money would 
enable him to be dedicated full-time to “The Cartoonuum”, 
a crowd-sourced painting of over 2,000 recognizable 
cartoon, comic book and video game characters. The 

EFFECTIVE AND ETHICAL, WORKING AS A GROUP IS THE WAY 
TO GO. IT’S TIME TO TURN BACK THE TIDE OF INDIVIDUALISM!

financiers could contribute amounts ranging from 
US$1 (and suggest a character to be added) to US$ 
200 or more (and get a signed 30" by 60" print of "The 
Cartoonuum"). At the end of October the artist had 
managed to put together half of the amount. 

In Brazil, project “Queremos” (We Want It) unites 
fans of artists that have not included Rio de Janeiro on 
their tour schedules. The company calculates the costs 
of bringing, for example, an artist like Katy Perry for 
a show. They figure out how many tickets have to be 
sold in order to cover all expenses. These first tickets are 
known as “refundables”. After the regular tickets are sold, 
Queremos makes a reimbursement proportional to the 
profit of the event. They’ve already put together shows 
of American groups LCD Soundsystem and Vampire 
Weekend, and the Scottish group Belle & Sebastian. 

Art and artists, the antennas and engines of behavioral 
transformations throughout history, also reflect this 
moment of unity. Art collectives have spread around 
the world. One of the best known is Liu Dao, founded in 
Shanghai in 2006 and composed by multimedia artists, 
performers, writers, curators, tech-geeks and architects of 
various nationalities. What they hold in common is an 
interest in innovation and technology, which results in 
the production of interactive artworks _check out videos 
of them at island6.org.

Do you know those kinds of days where everything 
seems to go wrong? It was because of days like this 
that the American group Drop a Love Bomb invented 
a support network for those who are struggling. Every 
Thursday they choose a recipient to whom they send a 
bunch of messages, book excerpts, and quotations, all 
in order to guarantee that the person will feel better. 
There is no cost involved and the prize is to feel good 
about having said something nice to a complete stranger. 
Doesn’t that sound worthwhile? ph
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Above and right: 
scenes from the 

Arab Spring, in 
Egypt, and Occupy 

Wall Street, both 
where social 

media networks 
such as Twitter, 

Facebook, 
YouTube and blogs 
played a major role 

in bringing about 
political change. 
Opposite, below:

Liu Dao art 
collective presents 

"Dancing to the 
Joyous Speed of 

a Drum", one of its 
LED artworks

TOGETHER
WE CAN
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Above, 
graphic 

geometrics 
by designer 

Muti 
Randolph; 

right, 
scaff oldings 
used for the 

creation of 
one of the 

panels

Melissa lovers left their 
messages on the Post-It® pages 
stuck on the walls of Galeria 
Melissa; more than 30 thousand 
notes were left during the project

POST IT
MANIA
THE CONTAGIOUS POST-IT® PROJECT OF GALERIA MELISSA’S FAÇADE IN SAO PAULO 
TRANSFORMS INTO AN ANIMATED MOVIE AND CONQUERS THE INTERNET.  

text SERGIO AMARAL | photos RÔMULO FIALDINI

After 350,000 Post-It® notes, more than 40 km of double 
tape, fi ve months of production, hundreds of messages of love 
and a couple of months being broadcast on Melissa’s YouTube 
channel (youtube.com/melissachannel), the stop-motion 
animation movie “Power of Love” has had over 1 million hits. 

Created by the Casa Darwin Agency and executed by Coala 
Filmes, the movie involved 25 animators and months of hard 
work. The result made history becoming the longest animation 
ever created using Post-it® notes in the world!!!

It shows a montage of multiple façades with inspiring Post-
it® choreographies, each coming to life and making reference 
to some of the most memorable past Melissa collections (the 
girl from Melissa’s Travels, hanging onto a balloon; the giant 
elephant with raised paws from Afromania...) It all turned out 
a bit too surreal! 

The sweetest moments that were captured are instances 
of the public leaving heartfelt messages such as “All you need 

is love”, “Happiness always”, “Life has color and we are the 
ones who paint it”, “Melissa is the best.” “We counted more 
than 30,000 spontaneous messages of love left by fans”, says 
Rodrigo Leão, one of the partners of Casa Darwin. Another 
aspect that he makes sure to highlight is that the raw material 
used (the Post-It® pages), were completely recycled throughout 
this entire process. 

You can check out these moments in the one minute 
video, which has an exclusive soundtrack made by Loop 
Reclame (that due too many requests was made available for 
free download at melissa.com.br). Behind the scenes footage 
is also available.

The coming together of Melissa and Post-it® began on a trip 
to Shanghai in October 2010 by the brand’s team. It was there 
they fi rst encountered the extremely colorful 3M® store.

Back in Brazil, they sealed the partnership of Melissa and 
3M® and developed the idea of bringing back to life some 

of the most popular past façades of Galeria 
Melissa in Sao Paulo.  These would be changed 
monthly and recorded for an animated movie.  

In all they did fi ve façades. Four of them 
featured more than 20 past projects created 
for the store over its six years of existence. 

In chronological order, the ones that 
were recreated are: the 3D graphics by 
designer Muti Randolph (2005), the same 
man behind the store’s architecture; the 
optimistic drawing made for the “Melissa's 
Travels” collection (2008), by Casa Darwin 
in partnership with Piloto agency; and 
the ethnic and tribal patterns from the 
Afromania collection (2009). The fi nal façade 
had an even more dreamy approach and 
presented elements of the upcoming Power of 
Love collection. Check it out for yourself at – 
youtube.com/melissachannel.

Various moments from 
the partnership: opposite 
page, the fi nal façade for 

"Power of Love"; above, the 
comeback of "Afromania", 

right, the montage and the 
fi nal result of the comeback 

of "Melissa's Travels"; all of 
the material was recycled at 

the end of the project 

®
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Above, the 
wallpaper 
Tom Cruising 
2 (2005); top, 
opposite 
page: 
Melissa's 
lounge by 
avaf at São 
Paulo Fashion 
Week (2011); 
following: 
drawing from 
the Cyclops 
Trannies 
series and Eli 
Sudbrack, the 
visionary artist 
himself  

Author of some of the most hallucinating and large-scale 
projects of contemporary art, assume vivid astro focus (aka 
avaf) is full of projects for this new year, after a 2011 fi lled 
with amazing achievements. The creative collective led 
by Christophe Hamaide-Pierson and Eli Sudbrack recently 
launched their monograph through the prestigious publisher 
Rizzoli. Their colorful art is now also a part of Gaga’s 
Workshop, curated and created for a special sale of items 
selected by the Mother Monster for the latest Christmas at 
Barney’s New York. Throughout 2010 their powerful artwork 
has also contaminated the imaginary of Comme des Garçons 
brand, and now they also collaborate with Melissa.

After a series of happenings in partnership with the brand 
in Brazil (at São Paulo Fashion Week and Galeria Melissa São 
Paulo), avaf is responsible for the fi rst artworks shown at 
Galeria Melissa New York, which opens in 2012 in the heart 
of Soho. On the following interview, artist Eli Sudbrack talks 
about the partnership, the process of collective work, his 
fi rst memories of Melissa and even about Cyclops Trannies. 
Welcome to the new era of avaf. 

PLASTIC DREAMS - Is it 
true that you have childhood 
memories of Melissa?

ELI SUDBRACK - I remember the image of the traditional 
Aranha style. I don’t know if boys wore it, but I remember girls 
using them a lot, it was always something very present visually. 
I think the product is amazing, I am a big fan and I’m thrilled 
about the collaboration.

PLASTIC DREAMS - What can you tell us about avaf’s 
project for Melissa NY? 

ELI SUDBRACK - The New York store has two fl oors and the 
upper one has a hole from where you can see the lower fl oor, and 
a circular room for exhibitions and video projections. My idea was 
to create a video that could be projected in this hole. I developed 
an animated wallpaper where I use paint pens which are pressed 
against the paper. There are various color spots from where 
drawings emerge and spread. There is also an artwork on the back 
wall that has creases with geometric forms, fi lling each one of 
them with a solid color. The result is similar to a keyboard of colors. 
For the window of the shop I created a colored and animated neon 
installation and for the entrance place before the front door, a 
panel fi lled with abstractions made out of giant sequins. 

PLASTIC DREAMS - You created a special edition of 
Melissa jelly shoes. Can you comment on this experience?

ELI SUDBRACK - I absolutely adored developing this 
product, and gave many samples to my girlfriends. Everyone I 

show it to here in New York goes crazy about it. And everyone 
already knows its Melissa. Ithink the brand’s store in city is 
going to be a major success. 

PLASTIC DREAMS - This edition of the magazine brings 
many stories on the power of collectivity, something which is 
extremely related to the work of avaf. Can you tell us about 
avaf’s relationship with collective work?  

ELI SUDBRACK - Today avaf is a duo formed by Christophe 
(Hamaide-Pierson) and me, and we invite other people to 
collaborate with us, a format of work that we inaugurated last 
year. It’s almost like curatorial work. We are invited for a project 
and we think of people that would be perfect to integrate it. 
Sometimes a more present interaction occurs, with everyone 
working together, sometimes we inspire the work of the invited 

artist; in other cases we choose a particular work to 
be a part of an avaf exhibition. They are always 

artists with which we 
have an emotional bond, a 

friendship. This positively transforms
 the work that we are doing and has the same 

effect on the work of others. There is also this 
idea of contaminating the work of others, and letting 

others do the same to us. For avaf collectivity is in utopia an 
interplanetary collective action, where people would start to 
assume avaf without my knowledge.

PLASTIC DREAMS - You guys recently launched a 
retrospective book through Rizolli. Did this represent the 
closure of a cycle? 

ELI SUDBRACK - In a certain way, yes. The book serves as a 
documentation of the artwork, it gives a wider dimension of what 
the avaf project is. Something that took place last year was the 
collaboration with Comme des Garçons. Designer Rei Kawakubo 
approached us after seeing the book. She saw the work, adored it, 
and invited us to take care of all the printed material of the brand 
during 2011. Everything! They proposed that we send a hard 
disk compiling all of our material and their team would remix it 
all. They made invites, fanzines, in high quality print in a lot of 
formats. Then came the partnership with Melissa and the project 
for Barneys. It is the beginning of a new cycle. We are producing 
more drawings, such as the series of one eyed trannies. We are 
working more on our own, Christophe from Paris and I, from 
New York. We were in need of this more solitary moment. I don’t 
know if it’s going to be like this forever, but for now things are 
nice. And we have a series of exhibitions scheduled for next year 

IT’S A NEW DAWN,
IT’S A NEW DAY…
AVAF AND MELISSA PROMOTE A BIG BANG OF COLORS TO 
UNVEIL THE NEW GALERIA MELISSA IN NEW YORK CITY.

text SERGIO AMARAL 

in Sao Paulo, Rio de Janeiro, Mexico City and also the Netherlands. 
PLASTIC DREAMS - What has inspired you lately? Twitter, 

Facebook, do you enjoy social networks?
ELI SUDBRACK - I hate twitter. I have a Facebook account 

but I hardly do anything with it. I don’t upload photos, don’t 
let anyone write on my wall, don’t let anyone see my photos. 
I maintain my privacy. People started to comment on things 
that they don’t really need to comment in. What has been 
inspiring me in this moment where I’m drawing a lot are ghetto 
magazines created for African American men which show super 
hot women with big breasts and large behinds. They became 
sort of fascination to me because it is a trannie stereotype that is 
arousing a heterosexual section of society. 

PLASTIC DREAMS - How does this gain life in your work?
ELI SUDBRACK - I started sketching from the positions these 

women are photographed in and showed in these magazines. I 
also got inspiration from men’s magazines from the 70s, which 
have a different imaginary, showing sweeter women, more docile, 
more hairy. I blend these things and invent others. I put silicone 
on their cheeks and mouths, giant butts, fi ll them with color 
and dress them with clothes fi lled with prints. Christophe and 
I constantly exchange ideas, showing drawings to each other. 
I have always been fascinated with comic books, this has been 
inspiring me a lot too, especially those by Marvel from the 80s 
and 90s. I love the whole super heroine thing. 
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FLYING
HIGH
DARLING OF THE BRITISH FASHION SCENE,  
GARETH PUGH LAUNCHES HIS PARTNERSHIP 
WITH MELISSA FOR SUMMER, AT FASHION RIO.

text SERGIO AMARAL | photos CESAR FRANÇA

One of the most celebrated talents of contemporary British 
Fashion is now ours as well! The creator of some of the most 
impressive catwalk shows in recent seasons on Planet Fashion, 
Gareth Pugh is the latest partner to enter the brand’s team. Two 
models are already available: Melissa Ultragirl + Gareth Pugh 
and Melissa Aileron + Gareth Pugh. 

Pugh visited Brazil this past year to launch both styles and 
commented on the collaboration during a cocktail party held in 
his honor. He was toasted by members of the fashion elite such 
as Godfrey Deeny and Costanza Pascolato, and by the excited 
participants of the event. 

For the friendly yet shy designer, he gave what felt like a 
thousand interviews, posed for a million more photographs, 
acknowledged hundreds of people, talked to endless strangers 
and some people who he was familiar with and, finally… went 
with a small group of Melissa’s team for dinner. Wow! The life 
of a real superstar fashion designer! 

Gareth came to Brazil accompanied by his friendly boyfriend 
Carson McColl, an artist, musician and poet, with beautiful, 
long, bleached hair, who wears creations made exclusively for 
him by his talented partner. Together they enjoyed a week in the 
wonderful city of Rio de Janeiro and visited the popular tourist 
spots at Copacabana, the Christ statue and Sugar Loaf, which 
Gareth had always wanted to visit: “It’s crazy to see all of this 
live! I compare it to the first time I saw Kate Moss in person. It’s 
something that you are highly accustomed to seeing on magazines, 
advertising and all of a sudden it’s in front of you”, he said in an 
interview to FFW.com.br. (Check it out on the following pages). 

The designer was also very impressed by the Fashion Rio 
venue, the Cais do Porto, at the Pier of Praça Maua, in the 
central port district of Rio de Janeiro (also where Melissa’s 
lounge dedicated to his work was created). The coolest thing is 
that the space was opened to the public, who had access to a 

small exhibition that presented the designer’s creative universe 
through clothes, videos of his catwalk shows, and the products 
that resulted from the partnership with Melissa. 

Melissa Aileron + Gareth Pugh is a sort of gladiator from 
the year 3000, graphic and futuristic, for trendsetters. Melissa 
Ultragirl + Gareth Pugh is born from the same passions and 
features a drawing of the five-point star, a trademark of the 
designer’s creations, on its sole and printed on the exterior of 
Melissa’s iconic flat model. 

 “It is a very interesting opportunity, being able to do 
something that is equally recognizable and accessible in terms 
of footwear”, says Gareth, not sparing any compliments to the 
brand (his dresses can cost up to US$ 12.000). “I also wanted 
something that could be worn everyday by a different range of 
women.” The relationship between the two began during the 
summer 2006 fashion season in London, when the designer 
used Scarfun Alexandre Herchcovitch + Judy Blame boots 
in the models of his catwalk show, suggesting the idea of a 
possible collaboration. After signing with the brand, Gareth was 
involved with all parts of the process, from the first sketches to 
the final production: “I don't collaborate a great deal with other 
brands, so whatever I do with regards to this needs to be done 
in a way that I am 100% happy with the product before it goes 
out”, he affirmed. 

In addition to creating a strong footwear style, he also wanted 
to give meaning to the final color palette (the product is being 
sold in its bicolor version: white with black, blue and red). “I 
am bringing back red and white for various reasons”, says the 
designer, famous for compositions that contrast black and white. 
“Red and white are the colors of my hometown, Sunderland. 
They’re the colors that sort of started my career. My first ‘Dazed 
and Confused’ cover had the red and white balloons, and funnily 
enough, that first show I worked on with Melissa back in 2005 

was all about red and white so I thought that was quite 
fitting” he said, filled with enthusiasm. There are also versions 
in black and gold, black and silver and red and blue. 

Besides the passion for fashion, pioneering trends and 
using plastic as a raw material, Gareth emphasizes another 
thing he has in common with Melissa: “I certainly think that 
there is a certain sense of humour that links both what I do 
and the brand’s approach. I think this is something that is 
not so obvious in what I do anymore, but it’s always there, 
it’s just more subversive than it was before!”, he observes.

Using a futuristic aesthetic as a reference point for his 
creations, Gareth would choose a very remote past if he 
could travel in time: “There are so many eras that I’d like 
to see with my own eyes! But if I had to choose, perhaps 
it would have to be the dawn of time. That would be one 
memorable sunrise!”.

Clockwise from 
above: Gareth 
Pugh's video 
exhibited at 
Melissa's lounge; 
a model from the 
designer's spring 
2012 collection; 
Gareth customizes 
the brand's classic 
Ultragirl model, 
available in stores; 
Godfrey Deeny, 
editor of FWD and 
journalist Marcela 
Jacobina attend 
the celebratory 
party 

Brazilian stylist Lu Lima (top) 
and Melissa's consultant Erika 
Palomino (above) enjoy the party 

Costanza Pascolato hosts 
Gareth Pugh at Melissa's lounge 

at Fashion Rio; left, Melissa 
Aileron was inspired by moveable 

parts of airplanes; below, artist and 
poet Carson McColl
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INTRODUCING 
THE CREATOR 

Interview given to CAMILA YAHN, published originally at ffw.com.br

British designer Gareth Pugh is known for his experimental 
fashion, for his avant-garde videos produced in collaboration 
with director Ruth Hogben to exhibit his collections, and for 
being one of the most promising talents in fashion, following 
the footsteps of Alexander McQueen and John Galliano. 

Shy and always wearing black, there are those who think 
he is aloof and hard to deal with. We think differently. Gareth 
is sweet, let’s put it like that. Well-mannered, he speaks with 
tranquility in a low tone and smiles with frequency. Our first 
encounter was in 2007 when he came to Sao Paulo to give a 
talk. Years later, a lot has changed in his life.

On a visit to Rio de Janeiro for the launch of his products 
created for Melissa, Gareth talked about the maturity of his brand, 
his trip, Paris, Chanel, Galliano and McQueen. Check it out! 

PLASTIC DREAMS - How is your life now? You used 
to show your work in London, now you do so in Paris, 
something that automatically involves more pressure.

GARETH PUGH - Now I am also producing pieces in 
an Italian factory, which enables me to translate a lot of 
sophistication into a piece. Producing in Italy allows you to 
take a step forward in your journey.

The question of pressure has more to do with the pressure 
I exert on myself than the external one. I want to do the very 
best possible. Everyone talks about my first show in Paris, 
but I already had those ideas in mind when I was set to show 
there. So I would already have done something in those moulds 
whilst showing in London. 

In London it was more about having fun than selling 
clothes. I did not have an exuberant lifestyle to sustain, I got 
the sponsorship budget and created accordingly and took part 
in projects such as the outfits of Kylie Minogue. I was much 
more connected to dreams than to business.

PLASTIC - Today you can’t think like that anymore, can you?
GARETH - That’s right. And everything has always to do 

with money. In 
London a show 
used to cost me 
6,500 pounds. In 
Paris my first show 
cost more than 200 
thousand pounds. That 
means you need to have 
a concrete business that 
works. As my idea is to stay 
there, I need to sell clothes. 
Everything has been a great 
learning experience. We don’t 
have sponsorship money anymore, we 
need to pay our own bills as the casting 
of brands in Paris is very bizarre. Chanel 
does not need sponsorship to do the largest 
show of the season (laughs). There we learn 
to walk with our own legs.

PLASTIC - After McQueen died and 
Galliano left Dior, a hole was left in the 
type of fashion and presentation that was 
done by them, always very theatrical. A 
lot of people see in your work a possible 
continuity to this style...

GARETH - Well, it’s a lot of responsibility, 
but I think I belong to a generation that 
brings this heritage of eccentric British 
designers. London will always produce  
these kind of people. 

When I was young I used to look a lot at 
the work of (John) Galliano and (Alexander) 
McQueen and it’s sad that they aren’t around 
anymore, for different reasons. Well if this is a 
responsibility that I have, it is a very fun one. 

“THIS PARTNERSHIP IS EXTREMELY IMPORTANT TO ME. THE PRINT IS VERY 
CHARACTERISTIC OF MY WORK. A GREAT OPPORTUNITY FOR THOSE 
WHO CANNOT AFFORD TO BUY ONE OF MY PIECES”, SAYS GARETH. 

PLASTIC - For two seasons you used the video format to 
show your collections. This decision has to do with costs or 
was it an area that you wanted to experiment with?

GARETH - I love fashion films, I think they are amazing. 
I think they are highly important, but it's not every brand 
that knows how to do them well. I have a partner that owns 
a wonderful body of work, Ruth Hogben. But we work hard. 
It's not easy to do a high level film. Of course you can always 
spend millions on it like Chanel did, or hire Baz Luhrmann, 
or David Lynch… Dior spent up to 3 million dollars on a 
show. McQueen had already said he reproduced every single 
phenomenon on the catwalk: fire, wind, snow… Sometimes I 
get frustrated with the show format because where do you go 
next? Where are you going to end?

PLASTIC - There is also the question that a film 
presentation can be seen by many more people than a 
show, even with live streaming.

GARETH - Yes, the last video had millions of views. 
Imagine a show with this audience! It’s very powerful. Besides, 
with photos of the collection I lose control of what people are 
going to do with the images, in what way they are going to be 
used. With the video format I gain control back.

PLASTIC - And do you still manage to work in an 
experimental way like you did before?

GARETH - I know that a Fashion Week means business and 
money. But for me it has to mean something more. In London 
I used the catwalk format and did not sell a single piece 
(laughs). Now I have to sell because I want to maintain myself 
in the game. But I don’t have the ambition of selling millions 
of pieces of clothes, I want to continue doing what I love, in a 
lower scale, and bring something that is of value to people.

PLASTIC - How was your experience with Melissa,  
which is a big brand?

GARETH - It was a specific and fun job. These sort of 
partnerships are great for the people who cannot afford to 
buy one of my prêt-à-porter pieces. A partnership like this is 
extremely important to me. The print of the sandal is very 
characteristic of my work. It emerged from a drawing that I 
did as soon as I left college and since then it changes a little bit 
every season. It is a historical print in my career. 

PLASTIC - You don’t have a website, 
Facebook or Twitter… Where do we find you?

GARETH - I really don’t have any of that! I 
took part in the beginning of MySpace, but I 
started to receive messages from angry people 
that I did not accept as friends, then I decided 
to leave. I don’t have time nor do I understand 
why someone wants to keep following me. 
But one cannot renegade the internet, or you 
will be left behind. I adore Google Images, I 
think it’s amazing. I also love ShowStudio, 
YouTube… Now, in regard to information 
about me on the internet, I prefer to keep 
things more mysterious. 

PLASTIC - You’ve been wanting to visit 
Rio for a while now. How was your trip? 

GARETH - I was telling my boyfriend how 
weird it is to be in Rio. I compare it to the 
same time I saw Kate Moss, when she passed 
by me backstage at a show. It’s a person that 
you are so accustomed to seeing in magazines, 
propaganda and suddenly she appears in front 
of you. It is the same with Rio. After seeing 
the Christ statue and Copacabana beach in so 
many postcards and TV, it’s a weird sensation 
seeing it in front of you live. It’s wonderful, a 
dream. We went to Sugar Loaf and for me it 
was like going to Disneyland.

PLASTIC - And are you going to sell your 
clothes in Brazil any time soon?

GARETH - I don’t take care of this 
commercial part of the brand, stocking, sales, 
but I don’t know if my clothes are appropriate 
to the Brazilian climate. (He stops and 
thinks) Well that’s what air conditioning is 
for, isn’t it?

Gareth Pugh 
and a couple of 
models showing 
creations from 
his spring 2012 
collection 
(below); in 
detail (left), 
black diamond 
look from the 
designer's 
spring 2008

CAMILA YAHN IS THE EDITOR OF FFW PORTAL (FFW.COM.BR) AND 
CREATIVE DIRECTOR OF PENSE MODA (PENSEMODA.COM.BR). THE 
ARTICLE YOU HAVE READ WAS PUBLISHED AT FFW ON THE SUMMER  
2012 EDITION OF FASHION RIO.
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AMERICAN
BEAUTY
A STAR OF AMERICA’S NEW GENERATION OF DESIGNERS 
AND A LOVER OF PLASTIC, JASON WU ENTRUSTS 
MELISSA WITH ONE OF HIS FIRST PARTNERSHIPS.

text SERGIO AMARAL

Clockwise from above: 
Melissa Ultragirl + Jason 
Wu, the designer in front 

of the custom façade 
for the launch of the 

parnership at Galeria 
Melissa; below, Michelle 
Williams chooses one of 
his gowns to wear at the 

Venice International 
Film Festival, 

September 2010 and 
Julianne Moore wears 

Jason Wu for a NYC 
premiere in August 2011

Left, Natalie 
Portman wears 
Jason Wu to the 
Cinema Society, 
November 2009; 
Diane Kruger with 
one of his glam 
gowns during 
Cannes Film 
Festival, May 2010; 
below, the star of 
Glee, Lea Michele 
attends Jason 
Wu's Spring 2012 
wearing an outfi t by 
the designer

Jason Wu, one of the hottest names in North American 
fashion, has a very special relationship with plastic. At the 
tender age of nine he began to draw his fi rst creations after 
being inspired by dolls of this material.

“I am not new to the world of plastic, but I certainly am to the 
world of plastic shoes”, he affi rms. “It is a very modern material 
present in our daily lives and the possibility of making it more 
fashionable is very interesting. This is where Melissa comes in, 
with its technological and innovative products.”

The partnership, which was discussed for more than a year 
after the induction of Melissa to the CFDA (Council of Fashion 
Designers of America), has resulted in two products: The fi rst is 
Melissa Ultragirl + Jason Wu, our iconic fl at, accessorized with 
a fabric bow and button and stamped with his trademark owl 
insignia (the logo that he uses for his accessory line). And Melissa 
Lady Dragon + Jason Wu, a stunning, high heel peep-toe with an 
application inspired by the arabesques of the Castle of Versailles, 
a detail he also used on the belts in his winter 2012 collection 
(NY). Both styles feature a lace pattern for the insole, which is a 
current trend from the catwalk. This lace pattern was recently 
recreated for the façade of Galeria Melissa in Sao Paulo.

“This is one of my fi rst partnerships and I wanted to do 
something that was very Jason Wu and very Melissa at the same 
time”, says the designer, who came to Sao Paulo for the launch of 
the partnership. “It is a pleasure for me to work with plastic in such 
an interesting and innovative way, exploring different possibilities 
with a company that has all the expertise in the subject”.

A true citizen of the world, his trajectory is extremely 
interesting. Wu was born in Thailand, moved with his family to 
Canada at the age of nine, studied sculpture in Tokyo at the age 
of fourteen, and completed high school in Paris. He is a fashion 
graduate of the prestigious Parson’s School of Design, in New York, 
during the time which he established his image as a traditional 
and sensitive designer, working with elements of North-American 
sportswear in a luxurious manner.

Worldwide fame arrived in 2009, the 
same time he was chosen as a favorite 
designer of the First Lady of the United 
States of America, Michelle Obama. She has 
worn his creations for important occasions 
such as the inauguration of the president 
and their fi rst offi cial trip to Europe. 
“She is wonderful; confi dent, attentive 
and in love with her work and with 
her daughters”, he compliments. “I am 
very happy to be a part of all of this”.

In his visit to Sao Paulo, he was 
honored with a glam party at Galeria 
Melissa and took part in a brunch at 
Dalva e Dito, a restaurant owned by 
renowned Brazilian chef Alex Atala. 
Gastronomy is one of his greatest 
passions (after fashion, of course!). “I 
love food and interior design! Food is 
a great experience. I think the same 
about fashion, it is also experience 
and not only clothes”, he observes.

While in Sao Paulo he indulged his 
culinary passion with Japanese food, the 
city’s traditional pizza, and also dined 
at D.O.M, the seventh best restaurant 
in the world according to “Restaurant 
Magazine” (“It's wonderful!”, he says).  
He also visited Daslu (a retailer that 
sells his clothes in Brazil) and NK Store, 
which is due to start offering his line 
in 2012. He only lamented not having 
enough time to visit Rio de Janeiro. 
“This is defi nitely not the last time 
I will visit Brazil.”

Left, First 
Lady Michelle 
Obama wears 
Jason Wu to the 
Neighborhood 
Inaugural 
Ball January 
2009; right, 
dress from 
the designer's 
winter 2012 
collection 
with the belt 
that inspired 
a creation for 
Melissa (below)
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Actress 
Reese 
Witherspoon 
attends 
the NYC 
premiere of 
"Water for 
Elephants" 
in Jason Wu, 
April 2011
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The Mini Melissa family expands this summer with two 
new styles for girls up to the age of three. A continual 
bestseller for several seasons in the adult line is now 
available for baby - Mini Melissa Campana Zig Zag. 
We are also launching a super cute version of Mini Melissa 
Ultragirl with Ronaldo Fraga that has toes printed on top 
of the shoe (read more about this partnership on page 38).   

Back again this season is Mini Melissa Spider, a smaller 
version of the brand’s iconic, fi rst style. All of the line’s 
products contain velcrostraps, to guarantee comfort and 
practicality. Like all of Melissa’s products, they are non-
toxic and 100% recyclable.

LITTLE
MISS ME

POSITIVE 
VIBRATIONS
SPECIAL EFFECTS, TECHNOLOGY, TIMELESS VILLAINS, 
POWERFUL DESIGNS, LUXURIOUS MINI MODELS, 
GLAMOUR AND EMOTION CHARACTERIZE MELISSA’S 
INNOVATIONS AND SOME OF ITS MOST INSPIRED 
CREATIONS EVER, ALL FOR THIS SUMMER.

text SERGIO AMARAL

OLD-SKOOL
Back by popular demand Melissa Glam + 

Disney Villainesses returns to the Memories line. 
Featuring some of Disney’s most favorite ‘love 

to hate’ characters such as the Evil Queen, 
Malefi cent, and Cruella de Vil, this style is 

sure to be a summer favorite. Another 
classic piece from Melissa’s archive that 

makes its return is Melissa Star, a 
futuristic fl ip-fl op from the Back 

to Melissa collection, and a 
reedited version from 1982, 

Melissa Funk. Reserve your 
pairs now! (Or are you 

going to wait for the 
next re-launch 

in 2030??? ;-)

The award winning Brazilian design duo Humberto and 
Fernando Campana continue their successful partnership 
with Melissa this season with a new product: Melissa 
Campana Papel.  The brothers drew their inspiration for 
this style from the undulations of paper found in the 
fi llings of cardboard plaques. With a lot of air holes, it is 
extra fresh and comfortable and comes in seven different 
color options _black, navy blue, red, bronze, gold, silver 
and beige. Choose your favorite and enjoy the summer!

NEW CAMPANAS
STYLE

Summer and fl ip-fl op Melissa 
models are a perfect match! With that 
in mind the brand presents Melissa Fly, 
with a butterfl y detail. It is said that 
butterfl ies bring luck and good news. 
We also believe that they can symbolize 
transformation and renovation, a new 
era of positive vibes! Its color palette 
is vibrant, with yellow, pink, blue, 
and the classic black and white. 
A major sensation!

RISE 
ABOVE

The summer brings back some of Melissa’s classic 
styles with a retro fl air. Since the 60s and 70s have 
been a great inspiration for the entire collection, a 
lot of glitter was used for the Melissa Campana Zig 
Zag. It now comes in pink, gold, silver, blue, black 
and white. The same effect can be seen in the new 

Melissa Campana Papel, like the silver and gold 
styles shown on the bottom of this page. Super glam!

BORN TO SHINE

* Check out the footbook of the Power of Love collection at youtube.com/melissachannel



photography SANDRINE DULERMO & MICHAEL LABICA | fashion director NEIL STUART | fashion editor CHERYL KONTEH
makeup JULIE JACOBS @ ONEMAKEUP using Givenchy | hair GARY GILL for Monroe using Wella Professionals

model LILY COLE @ STORM MODELS | concept and creative direction EDUARDO JORDÃO DE MAGALHÃES and NEIL STUART

vintage top Burberry
bra Christian Dior

 vintage shorts Wrangler
 vintage accessories 

 Chanel and YSL
VIVIENNE WESTWOOD 

ANGLOMANIA 
+ MELISSA BUTTON* Due to print reproduction some styles may have color distortion

* Not all styles shown are currently available 

Go behind the scenes of this photo shoot on youtube.com/melissachannel



vintage vest Balmain 
vintage skirt Isabel Marant 

flower headband Piers 
Atkinson for J. Maskrey

MELISSA CRISTAL

IN A BOHO MANSION 

IN LONDON, OUR MUSE 

DREAMS AMIDST 

BLANKETS, RIBBONS 

AND PATCHWORK LOST 

IN ANOTHER ERA. HER 

MYSTICAL BEAUTY 

IS ACCENTUATED BY 

MIRRORS; ARE THEY 

LONELY MUSINGS OR 

JUST FIGMENTS OF HER 

IMAGINATION?



vintage dress Fendi
vintage accessories Paul & Joe
MELISSA PEACE



vintage dress Versus
pvc cape Top Shop
hair accessories 
J. Maskrey
MELISSA FLIP FLOP FONTESSA 
+ GAETANO PESCE

opposite page,  
vintage dress Stella McCartney 
vintage accessories Chanel and 
Paul & Joe
MELISSA STAR



vintage dress Dolce & Gabbana
vintage headband Roland Mouret

MELISSA GALACTIC

manicure JULIE LUENG @ Caren
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Do you know the feeling that descends with the final credits 
of a great movie, in which your body and mind are overcome, 
radiating joy from head to toe? It’s an experience that can 
make you want to change the world. Those who enjoy cinema 
know the elements of a compelling story, expressed through a 
complex rhythm of powerful images and sounds. And there’s 
nothing like the liberated, provocative and colorful spirit of the 
60s and 70s to enhance the movie experience. Are you ready 
to watch some great films? Enjoy the following selection, filled 
with the Power of Love!   

“EASY RIDER” (1969), BY DENNIS HOPPER
Dennis Hopper authored the authentic “born to be wild” 

manifesto as an actor and director of this seminal work. In the 
movie he gets two motorcycles, invites a friend to keep him 
company and crosses the Unites States fearless, not knowing 
where his journey will end. “Easy Rider”, a classic road-movie, 
emerged from Hopper’s and Peter Fonda’s idea of going “in 
search of America”, both questioning the values of the time and 
reaffirming the freedom of speech against conservatism _ two 
missions achieved not only in the movie, but also through its 
making, as its production model went against the standards of 
Hollywood and what was morally acceptable in cinema at the 
time. The project was so successful that “Easy Rider”, the title 
song by Steppenwolf, became the eternal anthem of motorcycle 
riders. Dennis Hopper turned into an uncontestable icon of the 
counter-culture and his debut behind the camera was awarded 
with a best director award at Cannes.  

“AUSTIN POWERS” (1997), BY JAY ROACH
Nothing is more revolutionary than true laughter. 

Humor breaks barriers and makes us question what seems 
undiscussable, just like “Austin Powers” does in Jay Roach’s 

text CAMILA MORAES

CHECK OUT A SELECTION OF MOVIES TO BETTER 
UNDERSTAND THE CULTURAL IMPORTANCE OF 
THE POWER OF LOVE GENERATION.

This page, clockwise: an image from "Dzi Croquettes";  
Peter Fonda and Denis Hopper live the American Dream  
in "Easy Rider" and Austin Powers, the secret agent that 

never goes unnoticed

trilogy about a secret agent who never goes unnoticed. Austin, 
played by actor Mike Myers, is the typical lady-killer of the 60s, 
who supports free love and dresses like a dandy! Without him, 
the world would be lost and with him, it is in danger. A giant 
box office success, with a fourth title announced for 2013.     

“THE BIG LEBOWSKI” (1998), BY JOEL AND ETHAN COEN
The acclaim for “The Big Lebowski” (1998), directed by the 

Coen brothers, is seemingly unparalleled. Besides having the 
critically and publicly lauded directors (a major catalyst for an 
Oscar) and a charismatic and talented actor such as Jeff Bridges, 
it tells a story that is worthy of a cult: a man, maybe the last of 
the hippies, whose great ambition is to live a peaceful, happy 
life. Unemployed, the Lebowski Dude, as he is called, wants to go 
bowling with his friends and enjoy getting drunk. His life project 
seems to be in danger when he is mistaken for a millionaire and 
he ends up being chased. Rich or poor, chased or not, many have 
already identified with the character, creating the “Lebowski Fest”, 
that happens annually in the US, and the “Dude Church”, that 
professes his knowledge online. It is with simplicity and a much-
needed dose of laziness that the hippies of the 70s showed the 
world a way of living. 

“ALMOST FAMOUS” (2000),   
BY CAMERON CROWE

Cameron Crowe explores the importance of 
music in the 60s and 70s in this autobiographical 
story about his experience as a teenage journalist 
in love with rock and roll, who did whatever 
it took to publish his texts in the legendary 
magazine that defined the era: “Rolling Stone”. 
In this journey through the rich musical universe 
of the 70’s, William, the protagonist (Patrick 
Fugit) experiences the madcap, inspired existence 
of rock stars, accompanied by groupies such  
as Penny Lane (Kate Hudson). All to the sound  
of The Beatles, Simon & Garfunkel, Joni Mitchel 
and more.

“TAKING WOODSTOCK” (2009), BY ANG LEE    
Taiwanese director Ang Lee offers an intimate perspective on the father of all 

festivals through the story of the timid Elliot Tiber, who tries to save his parent’s 
road motel, offering it, without a plan or guarantee, to the soon-to-be legendary 
event, inadvertently setting it to motion. Based on the book by the real Elliot 
himself, “Taking Woodstock” debuted at Cannes in 2009 and communicated the 
“optimistic essence” of what happened at Woodstock wherever it was exhibited.

“FEAR AND LOATHING IN LAS VEGAS” (1998), BY TERRY GILLIAM
The word "Freedom" would be written in capital letters in the sacred 

legal documents that register the spirit of the 70s, if there was a bible of the 
period. During this time, it became clear to young people that the world was 
not there to be conquered, but that life was to be lived to the fullest – and 
drugs were a way that many found in order to do so. In “Fear and Loathing 
in Las Vegas”, Hunter S. Thompson’s autobiographical book, journalist Raoul 
Duke and his lawyer, Dr. Gonzo, use every type of drug in an deranged trip 
to Las Vegas, where they aim to realize their own version of the American 
Dream. The film stars Johnny Depp and Benicio Del Toro as main characters 
who try to achieve such liberation, evaluating the pros and cons of drug use 
by showing their crazy side effects and scary consequences.

“DZI CROQUETTES” (2009), BY TATIANA ISSA  
AND RAPHAEL ALVAREZ

Even though the country was under the rule of a 
dictatorship, Brazil experienced strong optimistic moments and 
fought censorship with intelligence and good humor. In this 
documentary, Tatiana Issa and Raphael Alvarez explore the 
trajectory of the irreverent ‘carioca’ group “Dzi Croquettes”, who 
left a positive mark on the artistic scenery of the country in the 
70s under the leadership of American choreographer and dancer 
Lennie Dale. Men who allowed their beards to grow and did not 
hide their hairy legs put on high heels and wore tight clothes and 
a lot of makeup to entertain and inspire the public. Among others, 
Liza Minelli, Gilberto Gil, and other iconic figures from Rio, New 
York and Paris, share powerful thoughts about the group in this 
award-winning documentary. 

Clockwise from above: Jeff Bridges protests against 
the system in "The Big Lebowski", deciding all he wants 
to do is go bowling; following: the groupie community 
brought by music in "Almost Famous", and the side 
effects from endless drugs in "Fear and Loathing in Las 
Vegas", based on the book written by Hunter Thompson

CAMILA MORAES IS A JOURNALIST, SCREENWRITER AND MOVIE FAN. SHE 
LOVES WINE, PERUVIAN FOOD AND DANCES SALSA BETTER THAN SAMBA.  
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dress Miu Miu 
VIVIENNE WESTWOOD 

ANGLOMANIA + MELISSA MULE

#how to wear mix contrasting 
colors to become a part of the color 

blocking trend.

GLOBAL IT GIRL JULIA SARR-JAMOIS SHOWS 
OFF THE POWER OF COLOR AND PERSONALITY 
WHEN CHOOSING YOUR MELISSA.

photography YUVAL HEN and NATHAN RISSMAN | fashion editor CHERYL KONTEH 

model + fashion editor JULIA SARR-JAMOIS | hair ADRIAN CLARK | makeup NATSUMI WATANABE 
concept and creative direction EDUARDO JORDÃO DE MAGALHÃES and NEIL STUART
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Go behind the scenes of this photo shoot on youtube: youtube.com/melissachannel
* Due to print reproduction some styles may have color distortion I Not all styles shown are currently available. 



blouse Paul & Joe 
shorts Marni

vintage sunglasses Emilio Pucci
MELISSA PEACE 

#how to wear the ethnic prints 
of Peace are emblematic of 

summer 2012; blending patterns 
makes a hippie-chic statement.

top Superfine | shorts Acne
MELISSA CRISTAL

#how to wear the Anabela heel 
works well with casual daywear,  

or dressed up for night.



jumpsuit Mulberry
MELISSA ULTRAGIRL + JASON WU

#how to wear the washed tone of 
Jason Wu's model meshes with 
indigo blue; you can also wear it 

with a short skirt or jeans.

top Borne | gillet Dlux London | trousers Miu Miu
MELISSA ELECTRIC

#how to wear these glamorous high heels are 
a remix of the classic 'spider' style. A perfect 

option for every ocasion that can be worn with 
pants, shorts and a mini skirt.



vintage jacket D&G | sleeveless top Helmut Lang | jeans Superfine
MELISSA WIND

#how to wear short lengths are  
appropriate to show the  

fabricstraps of your Wind model,  
flirty, feminine and fun!

dress Chloé
MELISSA MOON

#how to wear available in amazing 
colors, Moon is a modern and 
versatile loafer; it can be worn  

with pants or a dress. 



dress Alexander McQueen
MELISSA EAGLE

#how to wear the hollow and 
metal effect of Melissa Eagle adds 
sophistication to the ensemble, this 

season’s high heeled sensation.

dress Miu Miu 
MELISSA VERÃO

#how to wear these 
flats are essential for the 

summer's monochromatic 
compositions. 



jumpsuit Paul & Joe 
MELISSA HARMONIC

#how to wear versatile to the 
extreme, Melissa Harmonic 

will accompany you 
throughout the entire season.

dress Emilio Pucci 
MELISSA CAMPANA PAPEL

#how to wear the sparking 
Campanas style will brighten 

all of your outfits, for this 
Summer of Love.

manicure GLENIS BAPTISTE
digital operator LEE WHITTAKER

assistant photographer NIALL KENNEDY
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text DUDA PORTO DE SOUZA

A MECCA FOR VISIONARIES FROM VASTLY DIFFERENT FIELDS, TED 
DISSEMINATES IDEAS THROUGH THE INTERNET AND AROUND THE GLOBE.

A FESTIVAL
OF TALENTS

“We live in an increasingly interconnected world and the 
rules about making something available have changed”, says 
media guru Chris Anderson, curator of TED, one of the most 
successful experiments in contemporary culture in world history. 
TED (an acronym for Technology, Entertainment and Design) was 
born in 1984 in California and is now a huge interdisciplinary 
meeting of visionary minds from around the world.

The official website ted.com offers the recorded contents 
of the annual conferences in Long Beach, California and 
Edinburgh, Scotland, with free and specialized information 

Above, artist JR on 
the official stage after 
winning the TED prize 
during the Long Beach 
Conference, January 
2011; each presenter 
has 18 minutes to give a 
groundbreaking talk on 
an idea worth spreading

about architecture, ecology, physics, art, music, poetry, economy, 
medicine and other subjects, all of which have one thing in 
common - they are “ideas worth spreading”.

 And how they spread! Talks such as the one by writer 
Elizabeth Gilbert (translated into more than 40 languages 
and dialects by volunteers from around the globe), author of 
bestseller “Eat Pray Love”, have logged up to 2 million views just 
on the official website, without counting viewings via YouTube. 
This is just one of the nearly a thousand talks available from the 
ted.com archive. The website recently celebrated the landmark of 

CREATED IN 1984 
THE CONFERENCE 
NOW HOSTS PARTIES, 
MUSIC SHOWS, 
PERFORMANCES, 
MOVIE SCREENINGS 
AND SPECIAL 
DINNERS; IDEAS 
ARE ALSO SPREAD 
THROUGH THE 
TEDX BRANCH 
THAT HAPPENS IN 
170 DIFFERENT 
COUNTRIES.

having over 500 million videos viewed.
Secretary of State Hillary Clinton; creator of Microsoft, Bill 

Gates; Julian Assange, the man behind Wikileaks; J.J. Abrams, 
creator of “Lost”; philosopher Alain de Botton; and “Harry 
Potter” author J.K. Rowling are a few of the names associated 
with the “brand”. It is a mark of prestige and relevance, 
awarded to those who have ideas that are worth sharing or who 
have something new or unusual to say or show. “Giving a talk 
at TED is the nerdy version of giving an Oscar speech”, says 
Chris Anderson jokingly.

To take part in one of these conferences one must pay 
approximately US$ 5,000, and the thrill that audience members 
experience goes far beyond witnessing the talks and coming 
into contact with some of the greatest minds of our time. Music, 
performance, dinners and practical demonstrations are some of 
the ingredients that make the event an unforgettable experience. 
Among recent attractions were musician Anthony Hegarty, 
from Antony & The Johnsons and surgeon Anthony Atala, who 
brought a human kidney printer to the stage and demonstrated 
something that could potentially save millions of lives one day.

The schedule includes daily parties, advance film screenings, 
dinner meetings with speakers and amazing opportunities such 
as test-driving a car for the blind (an invention by engineer 
Dennis Hong).

The success of the conference led to the creation of the TEDx 
branch by the organization itself. The ‘x’ means “independently 
organized event”. Just like TED’s curators, anyone can host a 
TED event as long as they take a few rules into account, such 
as putting the “TEDx” logo on everything and making sure the 
event is only one day long.

3.200 events are currently organized in 
170 countries in locations as diverse as Tokyo 
and the Kibera slums, in Nairobi. Brazil has 
already hosted TEDxRio, TEDxAmazônia and 
TEDxVilaMada.  

“Putting together TEDxRio was a great 
exercise. Those who put it together were as 
important as those who watched it. This learning 
experience is a means of reflection and action in 
relation to the hardships of our city and of our 
country”,  says the systems analyst Marconi P. 
Pereira, who organized the event.

Do you like the idea? Do you want to be 
a part of it? Type “Chris Anderson video” in 
the search engine of ted.com and watch the 
talk where the man himself explains how web 
videos power global innovation. You will find 
the essence of all of it: the seven billion human 
beings on the planet now have access and can 
instantly disseminate their ideas through an 
internet video.

True innovation is powered by the efforts of 
a group. The difference now is that I can see you 
and you can see me in stories that have never 
been so interconnected. 

The new platform TED Communications is  
also opened to the public free of charge and  
allows you to connect to a growing community  
in order to initiate a discussion about an idea 
worth spreading.
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In February 2011, on my way to attend a TED conference in Palm 
Springs, California, American Airlines was kind enough to lose my 
luggage. As with any special occasion, I wanted to dress up nicely, even 
though TED organizers stress that it is a very casual conference_ so 
much so that ties are prohibited.

Doubtful that the company would redeem itself in time (the 
bag ended showing up in Las Vegas 11 days later), I turned to TED 
Active’s Facebook community. The Conference was due to start in 
two hours and I didn’t even have basic toiletries. I posted my story, 
and specified that I was a chubby girl and not just any girl in need 
of some clothes, among other things. I gave my room number. 

During the next hour my doorbell rang several times, 
announcing new friends who were there to offer me boyfriend-
style jeans, t-shirts, pajamas and a big coat, as we were in the 
desert and it was going to get extremely cold at night. 

Dressed in this generous (and random) assortment of clothes, 
I attended all of the conference events, making everything even 
more unforgettable. The truly emotional power of fashion affected 
me more than ever! Among my new buddies were: a specialist 
in medical animation, a former assistant to Bill Clinton, a 
cryptographer, the editor-in-chief of “The Yemen Times” and a 
N.A.S.A. astronaut. And they arrived in my life to stay! 

Other conferences I attended were TED India (November 
2010), in the city of Mysore, and TED Global ( July 2011), in 
Edinburgh, Scotland. 

Two weeks before heading to California I shared with the 
TED Community information on a social project I look after in my home 
country, Brazil.  It is Latin America’s First Multilingual Children’s Library, 
which provides children with books in any language or dialect through 
means of donations. The concierge of the hotel was constantly calling me as 
people from around the world had brought books from their childhood and 
were leaving them under my name, for the children of Brazil. 

I remember my last five years of school were plagued with the 
thought: “I’m never going to need these things I’m being obliged to 
learn”. The Sciences were never my strength. Today my work includes 
visiting schools and talking to teens about the importance of not 
ignoring any sort of knowledge. 

The little (and it is really just a little) that I can understand about 
quantum engineering now carries the same weight as the innovations 
proposed by a young artist. TED gave me the gift of appreciating all 
areas of knowledge and opened my mind to new ideas. It is with this 
combined knowledge that I believe that I, and any other person, can 
produce coherent work capable of bringing people together. 

ALL KNOWLEDGE 
IS WORTH HAVING

Left, Caroline Casey, a woman who crossed 
India on an elephant through the Sight 
Savers program; below, musician Antony 
Hegarty, from Antony & The Johnsons

Above, the 
audience at 

TED Active on 
simulcast with 

Long Beach; 
right, renowned 

Chinese artist 
Ai Wei Wei, who 
was arrested by 
the government 
of his country a 
short time after 

talking to TED 
via Skype

text DUDA PORTO DE SOUZA

Right, artist Shea Hembrey, who 
made an intelligent criticism of the 

contemporary art market by creating 
an entire biennial exhibition on his 

own with fictional characters

Left, Chris Anderson, the curator of TED, 
at the opening of the latest conference in 
Edinburgh, Scotland, July 2011; he claims to 
be an idealist: “I truly believe people can 
change the world”

NURTURING CREATIVITY (ELIZABETH GILBERT)
Author of the book “Eat Pray Love” talks about overcoming pressure 
after releasing a bestseller.

ON MUSIC AND PASSION (BENJAMIN ZANDER)
The maestro talks about having a passion for classical music and how 
being in contact with it makes us more open to new possibilities.

THE WORLD NEEDS ALL KINDS OF MINDS  
(TEMPLE GRANDIN)
Diagnosed with autism as a child, Grandin, the subject of a recent HBO 
documentary, makes the case that the world needs people with all 
kinds of minds. 

THE SOCIAL ANIMAL (DAVID BROOKS)
A columnist for “The New York Times” presents insights into human 
nature through the cognitive sciences.  

HOW I BECAME 100 ARTISTS (SHEA HEMBREY)
Young artist shows how he transformed himself into 100 artists 
through a well-humoured criticism of contemporary art.  

USING OUR PRACTICAL WISDOM (BARRY SCHWARTZ)
The American psychologist presents ways through which we resolve 
the eternal dilemma of doing the “right” thing.

A STROKE OF INSIGHT (JILL BOLTE TAYLOR)
Brain scientist makes a practical and poetical analysis of her own 
stroke, offering a unique vision of human existence.  

WHAT MATTERS MORE THAN YOUR TALENTS (JEFF BEZOS)
The creator of Amazon.com talks about things that matter more than 
your talents, such as the choices we make during life.

THE FRINGE BENEFITS OF FAILURE (JK ROWLING)
Sharing amazing personal stories, the author of the Harry Potter series 
proves that even failure has its benefits.

TRIAL, ERROR AND THE GOD COMPLEX (TIM HARFORD)
The economist writer talks about the importance of making random 
choices through an analysis of complex systems.  

TEN EXTREMELY INSPIRING 
TALKS FOR YOU TO WATCH AT 
TED.COM

Above: the crowd goes wild during Tom Morello’s show; below, Pulitzer prize 
winner movie critic Roger Ebert takes the stage with his wife Chaz Ebert and 
friend John Hunter
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DUDA PORTO DE SOUZA IS AN EXPERT IN THE VISUAL ARTS AND HAS ATTENDED THREE TED 
CONFERENCES; SHE HAS LOVED AND WORN MELISSA EVER SINCE SHE WAS A CHILD  

A TAKE ON KINDNESS 
TO ONE’S NEIGHBOR.
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BLOSSOMING 
GARDEN

text NOELLY RUSSO

GROWING AN INDOOR GARDEN AND CULTIVATING YOUR OWN PIECE OF 
LAND HAS EVOLVED FROM A NECESSITY INTO A PLEASURABLE PASTIME: 
TAKE A BREAK FROM YOUR ROUTINE AND RECONNECT.

Caring for an indoor garden and potted plants is a little bit 
like looking after yourself. Years ago it was common to have 
a small vegetable garden in your own backyard, a rose tree 
and even a section dedicated to herbs or spices. The idea and 
the act of cultivating a garden were lost amidst the frantic 
urban pace, apartment lifestyles and the convenience and 
practicality of supermarkets.

With everything already pre-wrapped, washed and even 
chopped up into small pieces, why bother to plant things 
ourselves? But today small groups of people from around the 
world are going against this trend. They have been possessed 
by the need to put their hands into the soil and what they have 
discovered is that taking care of plants, trees, fl owers, fruits and 
vegetables is more of a pleasure than an obligation. 

Don’t you envy Jamie Oliver, who cooks everything with 
ingredients he grows on his own (pesticide free of course)? Don’t 
you agree it’s super charming to add life to the living room or 
bedroom vase with fl owers picked from your own garden? Not to 
mention the low cost of the entire process. More than that, it’s 
an extension of the value we give to the caring for our homes 
within the context of our greater home: planet Earth. 

Plastic bottles, glass jars, bricks and old wooden cases; 
everything can serve as raw material for a garden. The North-
American website raisedbed.biz, for example, teaches you how 
to create a small raised soil bed (and sells the tools as well), so 
you can have vegetables all year round, even if you only have a 

tiny area available in your house. It really doesn’t 
require a lot of work and the fi nal result 
provides a wonderful atmosphere.

Top, cheerful fl ower bed with various plant species; above, fresh lettuce for your 
salad grown at home; right, gardening gains new fans around the world and turns 
into a cool activity - a young girl takes care of her garden in an urban space

Above, a woman cares for her fl ower pot amidst the chaotic pace of 
urban life; gardening is a productive way of breaking from the routine

The people that run the magazine and website Real Simple 
(realsimple.com) maintain various blogs with easy step-by-step 
lessons for those who wish to harvest fl owers. They offer unique 
and special ideas to use when creating their own garden.

Marcelo Noronha, an agronomist who specializes in home 
gardens, knows exactly what the differences are between 
plants bought in markets and those which are grown indoors. 
“If you have the opportunity to grow vegetables, why not do 
it? Organic and local are so much better, dispensing with the 
energy wasted in transportation and large-scale production, 
which have increasingly harmed the planet”, says Marcelo. 

Owner of the company Minha Horta (“My Indoor Garden”), 
he works in the polluted city of Sao Paulo, Brazil, for clients 
that live both in houses and apartments. “Not a lot of space is 
needed to harvest savory and healthy foods. I create vertical 
gardens for verandas. I teach how to plant and take care of the 
garden, and then it’s up to you”. It’s about a way, even if only 
on a limited scale, of helping to maintain your local ecosystem. 

Can someone easily fi gure out what's local? Yes! And a 
good way is to start by researching if your state has a botanical 
institute. They offer courses and websites that give suggestions 
on how to begin a fl ower or vegetable garden, and what species 
are suited to your location. Municipal governments sometimes 
also provide free seeds, plants and information. The internet, of 
course, is another great source of knowledge on the subject.

Due to all of these advantages, gardening has been gaining 
more young fans and followers in countries around the world. 
The National Gardening Association in the USA shows that the 
number of people who are growing their own food at home 
has increased from 36 to 43 million between 2008 and 2009, a 
growth of 19% in one year!

The same has been happening in England, where gardening 
has become a cool activity among teenagers between the ages of 
16 and 18, according to an article published by the newspaper 
“The Guardian”. In Sao Paulo, maintaining a home garden 
even in the smallest apartments has become as hip 
as having a design piece in the living room. 

Especially in big urban centers, 
gardening provides an excellent and 
productive opportunity to break free 
from a humdrum routine. It also helps 
with the depression that affects a growing 
number of urban inhabitants, a chance to 
reconnect with what seems to be farther and 
farther away as the days go by: yourself.

ph
ot

o 
la

tin
st

oc
k

ph
ot

o 
Pa

ul
o 

G
ia

nd
al

ia

p
h
ot

o 
P

au
lo

 G
ia

n
d

al
ia

ph
ot

o 
G

et
ty

 Im
ag

es

ph
ot

o 
sx

c.
hu

ph
ot

o 
sx

c.
hu



78 79

Images from 
Holi, the 

Festival of 
Colors in 

India, where 
attendees 

receive paint 
to throw on 

each other to 
celebrate life 

and happiness

TRAVELLING 
INWARDS

text MAGGY HARRISON

A LEGITIMATE REPRESENTATIVE OF THE 1968 
GENERATION, BRAZILIAN SOCIOLOGIST TELLS 
HER TRAJECTORY AS A POLITICAL MILITANT 
AND HIPPIE UNTIL SHE FOUND PEACE IN THE 
TEACHINGS OF AN INDIAN GURU.

The year was 1968. A landmark in world history and in my life. A 
starting point for profound transformations in politics, ethics, sexuality 
and behavior, affecting society in an irreversible manner. Brazil lived 
through the years of the military dictatorship. The dissatisfaction of the 
younger generation swept the world in all directions and, inside me, 
pulsated with the turbulence of my journey of self-discovery and freedom.

Bossa Nova had already emerged in full force. It was also the peak 
of The Beatles and Rolling Stones, Caetano Veloso and Mutantes. Music, 
cinema and theater portrayed the new ideas of the time.

Right after this period, I entered university to study Social Sciences. 
I wanted to understand the meaning of the military dictatorship that 
we had experienced. I was a part of the youth military. It was a time of 
intense political discussions, revolutionary theatrical plays and friends 
that passed away to a better place…

Studying meant dividing yourself between political discussions about 
the Social sphere, which debated the direction society was headed in, or 
hanging around the campus of the Architecture University, which pointed 
towards a more individualist and existentialist revolution. The enemies, 
however, were the same: the status quo and dictatorship. 

It was a lot of information to digest and there was a great need to 
take a stand. I tried to learn more from books. Simone De Beauvoir, 
Sartre, Marx, Marcuse and Mao Tse Tung were authors on my 
nightstand. But my focus changed when I learned about Jack Kerouac’s 
“On the Road”, along with Allen Ginsberg, Timothy Leary and others. 
These writers moved me profoundly. I increasingly focused on my 
personal quest of figuring out how to live my life.

I was thrilled with the arrival, in the 70s, of the hippie movement in 
Brazil. I had finally found my place in the world. I hitchhiked, camped, 
hung out with the surf crowd and stayed up for nights on end. But the 
truth was, when I needed to navigate the ‘real world’, there was nothing 
to hold on to. I was completely lost.

And so I was introduced to astrology. This symbolic universe opened up 
a new dimension for me, where I systemized the dream of getting to know 

myself better. A lot of things settled inside me after I dived 
into this language. But my search had not ended. The 
year was now 1981. It was when I met Prem Rawat. He 
was 23, younger than me, but talked with knowledge 
about the possibility of interior peace in a way that I had 
never heard before. Known as the Maharaji, he is one of 
the most famous gurus on the face of the Earth. 

His peregrination began early, at the age of 
8, when he put together his first thoughts about 
peace. Today, he has already addressed more than 12 million people on 
all continents, traversing the globe countless times. With a physically 
exhausting agenda, he travels non-stop to carry his messages of peace 
to the most remote areas. “It is not the world that needs to be fixed; it is 
people. When people are at peace within, there will be world peace” is 
one of his best-known phrases.

I finally found that which I was searching for all these years. And I 
found it inside of myself. It’s such a profound peace that it doesn’t change 
even in the hardest moments of my life. This infinite potential inside 
myself gave meaning to all the searching, all rights and wrongs in my life. 

I became his follower and one of his representatives in Brazil. Today 
I visit cities which are not on his map and enable their people to receive 
his knowledge. I always return with a fulfilled heart. I have been to India 
about 20 times. I have taken part in the most amazing celebrations that 
a human being can be a part of. I’ve attended and hope to return many 
times to Holi, the Festival of Colors, a national Indian celebration. During 
this festival, people throw paint of various colors on each other. With my 
Master throwing colored water on all of his disciples, the game became 
wonderful and joyful, absolutely contagious. But I don’t have to travel 
abroad to experience this. It all happens when I travel inwards. That is 
why it is accessible to any human being. 

I have an urgent feeling that I need to communicate to everybody 
about this possibility of happiness. Infinite happiness. For more 
information check out the website wopg.org.
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MUSIC LOVERS HAVE A VERY BUSY SCHEDULE 
BETWEEN MARCH AND SEPTEMBER, WHEN THE 
WORLD'S BEST MUSIC FESTIVALS TAKE PLACE.

JOIN THE 
CIRCUIT 

text JULIANA ANDRADE

81

Above, all the 
excitement behind 

the arrival of the 
opening of Benicassim 

festival, in Spain; 
above on opposite 

page, an image from 
Lollapalooza, in the 

USA; right, Lady Gaga 
plays during Coachella, 

also in the US, and 
the public at Reading 

Festival, England

Producers and artists work year round to 
guarantee six months of the best music festivals 
on the planet. And what is your role in all of 
this? Keeping an eye on their schedules and 
saving up to attend the one's that feature 
your favorite bands. Most of the time tickets 
start being sold even before the attractions 
are confirmed, but even so they sell out very 
quickly (sometimes in hours!!!). Check out this 
year’s calendar and prepare yourself to enjoy the 
official marathon, from USA to Japan.

PREPARE YOURSELF 
FOR 2012

AUSTIN CITY LIMITS MUSIC FESTIVAL
WHERE: Zilker Park, Texas, USA
WEB: aclfestival.com
WHEN: October 12-14.
WHO PLAYS: Bands and musicians such as 
Arcade Fire, Stevie Wonder, Kanye West, Cut 
Copy, Chromeo, Young The Giant, Social 
Distortion and Empire of the Sun.  
2012 line-up to be announced.
CURIOSITY: The festival was inspired by a 
homonymous TV show created in 1976 and 
exhibited by the public channel PBS.
HISTORICAL MOMENT: During a presentation in 
the 2006 edition, the nose of singer Ben Kweller 
began to bleed and he asked the audience for 
a tampon. The request was granted, but Ben 
had to stop the show because the tampon filled 
up and had to be removed (!). Next day Wayne 
Coyne, from Flaming Lips, faked a bleeding 
nose and also asked the audience for the same 
kind of support, resulting in a rain of tampons.

CREAMFIELDS
WHERE: Cheshire, England
WEB: creamfields.com
WHEN: August 24-26.
WHY GO? It is considered the world’s best eletronic 
music festival.  
WHO PLAYS: DJs such as Tiesto, Mark Ronson, Calvin 
Harris, Diplo, Paul van Dyk, Pete Tong, Benny Benassi 
and ErolAlkan.
CURIOSITY: The person who finds the character Alan 
(a 'Where's Waldo?' type) during the festival wins 
drinks and other prizes.
HISTORICAL MOMENT: The city of Buenos Aires hosted 
an edition in 2005, attracting 65 thousand people. 
It was the biggest one day festival in the history of 
Latin America.

READING/LEEDS
WHERE: Reading / Leeds, England
WEB: readingfestival.com/
leedsfestival.com
WHEN: August 24-27.
WHY GO: The festivals happen 
simultaneously, with both old 
school and new rock bands 
playing.
WHO PLAYS: The Strokes, Pulp, 
The National, Two Door Cinema 
Club, Friendly Fires, Noah 
And The Whale, The Vaccines, 
Metronomy, The Horrors and 
Peter Doherty, amongst others. 
2012 line-up to be announced.
CURIOSITY: Throwing cans and 
plastic bottles at the musicians 
if their presentation is bad is a 
festival tradition. 
HISTORICAL MOMENT: In 1991, 
Nirvana made the first of its two 
presentations in Reading.

LOLLAPALOOZA
WHERE: Grant Park, Chicago, USA
WEB: lollapalooza.com
WHEN: August 3-5.
WHO PLAYS: Line-up TBA.
WHY GOING: Created by Perry Farrell (lead singer of Jane’s Addiction), it is one 
of the most traditional festivals of the circuit. He made the first edition in 1991 
solely out of courage.  
CURIOSITY: Lollapalooza means "extraordinary".
HISTORICAL MOMENTS: Chile hosted an edition of the festival in 2011, the first one 
outside the USA. A Brazilian version will take place in 2012. 
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SONAR
WHERE: Barcelona, Spain
WEB: sonar.es
WHEN: June 14-16.
ATTRACTIONS: TBA.
WHY GO: It is a festival that 
blends art and technology with 
first quality electronic music.
CURIOSITY: Special editions 
were held in different parts of 
the world, such as New York, 
Buenos Aires, Sao Paulo, Seoul, 
Frankfurt and Tokyo.
HISTORICAL MOMENT: It’s 
more of a disappointment 
than a historical moment. In 
2009 organizers asked LCD 
Soundsystem to stop their 
show because the band had 
played overtime. What?!

ROSKILDE
WHERE: Roskilde, Denmark
WEB: roskilde-festival.dk/uk
WHEN: July 5-8.
WHY GO: It is Europe’s largest festival!
CURIOSITY: Every year there is a 
nudist race which awards winners 
(a man and a woman) tickets for the 
next edition of the festival.
HISTORICAL MOMENT: 2009 was set to 
be the year of one of the last shows 
by Nine Inch Nails, in Denmark. 
Because of this the band distributed a 
newspaper called “The Best Concert of 
Roskilde ’09”. That year its members 
announced the end of the band.  

COACHELLA
WHERE: Indio, California, USA
WEB: coachella.com
WHEN: April 13-15 and 20-22.
ATTRACTIONS: TBA.
WHY GO: Even though it has a short 
history, Coachella maintains the 
tradition of bringing together top 
artists such as Madonna and Lady 
Gaga. Curators always showcase 
upcoming talents.
WHO WILL PLAY IN THE NEXT EDITIONS: 
Official line-up to be confirmed.
CURIOSITY: The festival was created by 
a Scottish beer brand called Tennent’s, 
hence the name T in the Park.
HISTORICAL MOMENT: More than 69 
thousand people have attended the 
festival in order to see its more than 
170 attractions. UK Festival Awards 
nominated it best of the year in 2005, 
beating Glastonbury.

Right, singer Merrill 
Garbus, from 

band Tune Yards, 
performs in 2011's 
edition of SXSW, 
the first festival 
ever created to 
discover talents 

from different fields 
of art; below, the 

euphoric audience 
at Lollapalooza, 

one of the oldest 
festivals of its kind!

Above, neon lights for a night show and 
a customized guitar, both at Coachella; 
left, a visitor of Sonar festival and the 
actress and singer Taylor Momsen, from 
Pretty Reckless, in SXSW

And to boost your fun 
and make life easier:

1- Choose comfortable clothes:  
 jeans, t-shirt and shorts. 
 Take a hoodie as it gets cold
 at night.

2- Wear Melissa (flats, of course)!

3- Don’t forget sunglasses! 
 There is always a lot of sun 
 during these festivals.

4- Wear sunscreen, 
 because it is always needed!

5- Take a raincoat: disposable ones  
 are always very useful!

6- Carry your stuff in a  
 waterproof backpack or  
 strapped purse. This will   
 make sure things don’t get  
 wet especially if you are  
 carrying electronic equipment.  

7- Check if photography is allowed  
 on the event’s official website  
 before you pack your equipment.

8- Take cash: it’s essential even if  
 you have a debit card with you.

9- Wet or paper tissues always  
 come in very handy and will  
 naturally be needed. 10- Gum or candy: what if you end
  up getting romantic with
 someone?! You never know!
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SXSW
WHERE: Austin, Texas, USA
WEB: sxsw.com
WHEN: March 9-18.
ATTRACTIONS: TBA.
WHY GO: It was the first festival created to discover new talents 
from different fields such as cinema, music, art, theatre and dance.
CURIOSITY: SXSW stands for South by South West. During the 
festival, hundreds of attractions take place at the same time 
around the city. Some of them are planned, but some are 
surprises created by the organizers. In reality, you don’t really 
know what you’re going to see until the day before.  
HISTORICAL MOMENT: Kanye West was one of the artists scheduled 
to give a surprise performance in the 2009 edition. It was his first 
appearance after ten years out of the spotlight.

OXEGEN
WHERE: County Kildare, Ireland
WEB: oxegen.ie
WHEN: TBA.
ATTRACTIONS: TBA.
WHY GO: It is considered to be the 
Irish version of Glastonbury.  
CURIOSITY: In 2009 it was awarded 
as the most ecologically correct 
festival, 100% carbon free.  
HISTORICAL MOMENT: 2006 was an 
unforgettable year. English rock 
band The Who played for the first 
time in Europe after 35 years. 

BENICASSIM
WHERE: Benicassim, Spain
WEB: benicassim.org.uk
WHEN: July 12-15.
ATTRACTIONS: TBA.
WHY GO: Like SXSW, besides musical attractions, the public 
has the option of seeing theatrical performances, short movies, 
dance, art exhibitions and fashion. Because Benicassim takes 
place on the coast you can also enjoy the beach during your stay.   
CURIOSITY: In some editions, the festival provides a backstage 
swimming pool for members of the invited bands.
HISTORICAL MOMENT: In 2009, Benicassim went through tense 
moments. A windstorm and a nearby fire delayed the shows for a  
couple of days.

FUJI
WHERE: Niigata, Japan
WEB: smash-uk.com
WHEN: TBA.
ATTRACTIONS: TBA.
WHY GO: The landscape is an additional attraction, as the stages are raised at the bottom 
of mountains. Attendants can have an aerial tour of the festival riding the Dragondola, 
the areal lift of Monte Naeba.  
CURIOSITY: The first edition happened in Mount Fuji. However, in 1997 a typhoon caused 
so much damage to the event that it ended up being transferred to the Naeba ski station.  
HISTORICAL MOMENT: Red Hot Chili Peppers played during the typhoon in 1997, and lead 
singer Anthony Kiedis performed with a broken arm. 
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BURNING 
DESERT

Imagine a city that only exists for seven days a year and 
after this brief time disappears as if nothing had ever been 
there. It’s inhabited by a large amount of people and every one 
of them does whatever he or she wants while they’re there. You 
can ride a bike, cook for a stranger, dance, develop art projects, 
sing or simply enjoy yourself.

This city exists (OK, only once a year). It’s called Black Rock 
City and it’s constructed only to host Burning Man, a festival 
that began in 1986 in San Francisco, USA. There were only 200 
people present at the first edition. They got together at one of 
the city’s beaches to live in a completely different way than 
what was held as ‘normal’. At the end of a week, as a symbol 
of the termination of the festival, they burned a large wooden 
effigy, the so-called Burning Man.

Almost 25 years later, Burning Man takes place in the 
middle of the Black Rock desert, in Nevada, close to the city 
of Las Vegas. The population now numbers around 50,000 

composed from all walks of life - artists, 
designers, even entire families. Participants 
are in search of material detachment, 
collective living and personal, transformative, 
alternative and unique encounters.

The artist Gustavo Pandolfo, one of the 
brothers from the duo osgemeos (Brazilian 
born, internationally known for their 
amazing graffiti) has already been one of 
these “inhabitants”. He tells Melissa that being 
a part of Burning Man is a truly profound and 
unique experience. “My brother Otavio and I 
went in 2009. It was a very special moment in 
our lives, we decided to live it over there and it 
was amazing”, he says.

For Gustavo, this is a unique event and 
taking part in it means truly breaking from 

EVERY YEAR, FOR SEVEN DAYS, 50,000 PEOPLE MIGRATE TO A TEMPORARY 
CITY IN THE DESERT; IT’S THE CATHARTIC BURNING MAN FESTIVAL.

text NOELLY RUSSO

real life. “There you can be whatever you want. You live 
inspirational days through which you can become a better 
person. You can exchange experiences and ideas with people 
who are in harmony with each other”. 

The brothers were in the desert for four days, when they 
went into seclusion with a group of Russian circus artists 
called Slava Snowshow. “We didn’t stay for the burning of the 
doll because it is a very busy day, full of people that go to the 
festival only to witness this part. We were focused on living a 
special moment, that’s why we left before. And it was a very 
rich experience on a personal level”, explains the artist. 

There are plenty of diverse experiences to be enjoyed by 
those who attend. Spontaneous artistic performances create a 
sort of unique open-air art exhibit at every edition. A book by 
photographer A. Leo Nash, “Burning Man – Art in The Desert” 
presents a wide range of black and white images of the large-
scale installations, capturing some of most impressive, crazy 
and beautiful creations. 

A regular attendee of Burning Man, Daniel Pinchbeck 
describes some of the effects of the festival in the book. “My 
first visit forever changed my idea of art, as well as expanding 
my belief in human possibility. Burning Man gave me a wider 
context for considering creativity _in a sense, the greatest 
work of art at Black Rock City is the entire metropolis. The 
sculptural aesthetic of Burning Man mixes late-1960s land 
art, pop, surrealism, and conceptualism into a new form, 
adding, as well, an extraordinary sense of scale that creates a 
unique context for experiencing the work that appears there”, 
describes the writer in the opening pages.

Other attendees see it as a source of fun. “There is nothing 
like Burning Man. It’s truly an amazing experience capable of 
changing your perception of the world and its people”, says TV 
director and VJ Jodele Larcher, who has attended three festivals 
so far (1999, 2000 and 2001). 

p
ho

to
s 

G
et

ty
 Im

ag
es

p
ho

to
 c

o
ur

te
sy

 o
f o

sg
e

m
e

o
s

Nothing can be sold during the festival: 
everything works on the basis of exchange, and 
those who have experienced this barter system 
compliment the power of people for doing it in 
an organized manner. Each participant pays 
$200 to attend. With this money organizers 
pay all the fees associated with maintaining 
the park, construction of the city and taxes. 
They also sponsor artists who apply to create 
large pieces. Together, they manifest a surreal 
set design that enables visitors to put aside 
their references of time and space, making 
everything even more unforgettable. 

The strength of the experience is respected 
- decompression activities are available after 
the festival, in the form of small encounters 
to help the attendants resume everyday life. 
“You’re completely disconnected from reality 
afterwards”, says journalist Jade Gola.  He says 
the highlights for him were bonfires lit in 
the open desert, bike parades, and of course 
the thrilling final moments of burning the 
wooden effigy.

Above and below, final 
moments of Burning Man 
festival, where the effigy 
is burned in a gigantic 
bonfire at the closing 
ceremony 

Above, Brazilian graffiti duo osgemeos: the brothers visited Burning 
Man in 2009; opposite, large-scale installation, a trademark of the 

event, and one of the various camping sites in the desert; below, 
journalist Augusto Gola, who attended in 2008, enjoying a bike ride
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WE LIVED AN ADVENTURE / LOVE IN THE SUMMER / FOLLOWED THE SUN TILL NIGHT / 
REMINISCING OTHER TIMES OF LIFE / … / WE ARE THE PEOPLE THAT RULE THE WORLD / 

A FORCE RUNNING IN EVERY BOY AND GIRL / ALL REJOICING IN THE WORLD / 
TAKE ME NOW. WE CAN TRY. *

photography ZEE NUNES
fashion DANIEL UEDA

beauty ROBERT ESTEVÃO 

set design RONI HIRSCH
creative direction ERIKA PALOMINO

   desert star FABIANA MAYER (WAY MODELS) 

Fabiana wears bodysuit 
with fringes Cyann
striped bike shorts Tufi  Duek
beige dress Espaço Fashion
vintage necklace 
bracelets Camaleoa 
MELISSA CAMPANA PAPEL 

#how to wear earth tones are a major 
trend this season; break them with 
intensely-colored footwear.
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Nathalia wears print t-shirt 
 and feather skirt Triton 

 murano glass necklace Lenny 
 striped wristband Tufi Duek 

 fur and leather bracelets Camaleoa  
vintage socks and gloves

MELISSA AILERON + 
GARETH PUGH

opposite page 
 Fabiano wears 

 vintage knit sweater 
kilt Marcelu Ferraz  

vintage top  
M:ZERO 

Evelin wears  
dress Osklen 
 vest Ágatha 

metallic bracelet Opto Design 
horn bracelet Arnaldo Ventura

MELISSA HARMONIC

Ben wears 
 sequin shorts Cantão 

 shorts with printed 
 hem British Colony 

 vintage checked shirt
metal bracelet Lenny 

metal necklace with 
 feathers Opto Design

M:ZERO

#how to wear blending 
 different materials in 

 the same look is a sign 
 of fashion knowledge. 

Melissa in plastic can be 
 a part of this process.



nesta página
saia e calcinha Vivienne Westwood | jaqueta D&G | coroa Butler and Wilson

MELISSA HAVING TRICOT 
ao lado

saia e calcinha Vivienne Westwood | jaqueta D&G | coroa Butler and Wilson
MELISSA HAVING TRICOT

na página anterior
saia e calcinha Vivienne Westwood | jaqueta D&G | coroa Butler and Wilson

MELISSA HAVING TRICOT

Fabiana wears sequin hot pants Marcus Soon 
macramé dress and hoodie Coca-Cola Clothing

feathered bolero Victor Zerbinato 
collar Camaleoa

MELISSA CRISTAL

#how to wear sexy legs. Nothing better than a 
short dress to show off your Melissa Cristal and 

surprise fellow Melissa lovers.



Evelin wears blouse  
and hot pants Lenny
necklace with bug Espaço Fashion 
bracelet Claudia Marisguia  
vintage gloves
MELISSA HARMONIC

#how to wear there’s nothing better 
than Melissa Harmonic summer 
2012 for a beachwear ensemble  
as cool as this one.



nesta página
saia e calcinha Vivienne Westwood | jaqueta D&G | coroa Butler and Wilson

MELISSA HAVING TRICOT 
na outra página

saia e calcinha Vivienne Westwood | jaqueta D&G | coroa Butler and Wilson
MELISSA HAVING TRICOT

Nathalia wears blouse  
Melk Z-Da | skirt Cavendish | 
geometric necklace Cantão 
necklace De África De Outros 
bracelets Lenny 
vintage gloves
MELISSA GALACTIC 

opposite page, Evelin wears  
textured top Tufi Duek 
skirt Ghetz | bracelets Lenny  
blouse Gant
vintage scarves
MELISSA HARMONIC

Ben wears pants  
British Colony  
hot pants Última Hora

#how to wear the ethnic 
trend of the moment comes 
from New Mexico, where the 
research behind the Power 
of Love collection was done. 
All models from the collection 
work beautifully with this 
family of prints.



from left to right, Evelin wears 
dress Huis Clos | bracelets Duza 
tooth necklace Minha Avó Tinha 
fringe necklace Otavio Giora
MELISSA ULTRAGIRL

Fabiano wears knit Gilda Midani 
gold hot pants Sacada  
macramé hot pants Coca-Cola 
Clothing | bracelet Opto Design 
necklaces De África De Outros 
and Opto Design

Fabiana wears dress Huis Clos  
feather necklace Opto Design 
MELISSA ELETRIC

Ben wears pants Coca-Cola 
Clothing | beret B. Luxo
bracelets Opto Design  
necklace Espaço Fashion 
longer necklace Opto Design
M:ZERO

#how to wear fringe, knits  
and other manufactured  
elements transition from winter 
to summer and remain a trend 
this season. Enjoy mixing and 
matching the natural and 
technological with Melissa’s  
new Power of Love collection.

fashion producer JOANA WOOD 
and VINICIUS IENZURA
models BEN SMITH and EVELIN ALMEIDA (TEN), 
FABIANA MAYER (WAY), FABIANO GOEDERT (ELO) 
and NATHALIA OLIVEIRA (FORD)
executive producer BILL MACINTYRE
fashion assistant PAULO CAFFÉ
manicure CLAUDIA NAILS
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IT HAS TO BE UNIQUE.

FASHION:INNOVATION

LUXURY:DISTINCTION

DESIGN:INDIVIDUALITY

PLASTIC:EXCLUSIVITY

LUXURY DOESN’T HAVE TO BE EXPENSIVE. 
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Sticky and sweet, enjoy this summer of love with 
Melissa's styles and the colorful art of the Assume 

Vivid Astro Focus (avaf) collective!




