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As the fast-fashion wheel spins 

Planet Fashion’s orbit heading? 40
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Melissa walks throught time in this autumn/winter collection. 

This is a pressing issue today. Regardless of age, how to best take 

advantage of time is in everybody's agenda. Meaning: it is a global, 

multicultural and multiethnic subject. It is about core values as fun, 

technology and contemporaneity. Everything to do with Melissa.

We anticipate what consumers will want to wear. We are always 

in synch with the now. The German word ZEITGEIST means the 

spirit of age or spirit of times. Zeitgeist is the cultural climate in the 

moment, a frame in time. Zeitgeist refers to being in syncronicity 

with the time we live now.

Because it is so easy to be in touch today certainly there are those 

who like to be connected full time _Twitter, Tumblr, Facebook, email, 

Orkut, blogging, MSN, bbm, sms, mobile... Those are the ones who 

like to live fast. There are others who prefers to bath in the waterfall 

and read a book. Do one thing at a time. Who is right?

Well, time is as personal as it gets. Everyone has its own pace 

that must be respected. What is the time of Melissa? All of them.

In this edition of Plastic Dreams we go deep into 2011 winter 

theme, Time Code, and we talk about it all, in the Melissa way, 

of course. We tackle issues like futurism, nostalgy and thrifiting 

shops. We talk about who was ahead of the time, about classics and 

timeless cultural items, that would last forever. Just like your Melissa.

We challenge our readers to enjoy their time now, to enjoy life. 

It can last longer and longer, but one thing is undisputable: life goes 

fast, that's for sure.  

take your time / now is the time / hurry up / 
the time is now / free time / time is money / 
time is honey / yesterday / tomorrow / today / 
now / nowadays / maybe / never / ever / forever / 
whenever / when / for a while / has been / 
will be / time is on your side: melissa time code.

At the top, a palace in Delhi; to the center, garden of stones in Shanghai; 
above, a building at 3.500 m high in Buthan; to the right, Editor-in-Chief
Erika Palomino near the river in Punacka
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Meet the teaM of this fifth and delicious 
issue of Plastic dreaMs, a MegaMix of PeoPle 
froM Melissa’s Past, Present, and future!

LARS H. The Danish photographer took the pictures 

of the "Girl on Film" photo-essay, in which the post-

production work creates a series of replicas of model 

Agnes B. Lars still lived in Copenhagen when he was 

interviewed by a local television channel saying that 

in ten years he saw himself shooting for “Vogue” 

magazine. Time passed by and his colleagues loved to 

make fun of him, reminding of the years remaining 

for such accomplishment. Lars became an employee 

of important magazines such as “Arena” and 

“Esquire”. One year before he had imagined, in 2009, 

he got the opportunity to be published by British 

“Vogue”. Mission accomplished, dream realized, and 

now Lars dreams ahead. In this year, one of his goals 

is to work more with video, language that he has been 

experiencing for some time, but that only now he 

promises to reveal to the public.

KENNY CAMPBELL A rare thing in London, beauty-

artist Kenny Campbell is a genuine Londoner, born and 

grown in United Kingdom’s capital. He spent twenty of his 

thirty years of career in Paris and has an enviable résumé. 

Besides several fashion weeks, he worked with top-

photographers Jean-Baptiste Mondino and Paolo Roversi. 

Famous for delivering quality with agility, he did well 

in the essay in the cover of this issue, signing the beauty 

of Alice Dellal. Outside the sets, Kenny makes a more 

personalized work with his clients, such as actress Tilda 

Swinton, and still takes care of an online interview and 

fashion editorial website, the KCTV (kctv.co.uk).

text HERMANo SiLvA

NEiL STUART This sympathetic English stylist  

knows like no one else how to leave beautiful more 

interesting. And he impressed in the essay with 

Alice Dellal together with colleague Cheryl Konteh. 

“Everything was thought from fabrics and textures 

that would better match Melissa’s new shoes”, he 

explains. Although he has dressed many popular 

faces, he confesses that he is really interested by 

persons with genuine personality and who offer 

mutual respect. Fascinated by the future, he likes 

to say he is always looking ahead. But what would 

he do if he had only one day before the end of the 

world? “I'd wait and see what happens, without 

planning”.
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s JAMES DiMMoCK The British 

photographer was still in college when 

he bought his first camera. He used one 

of his first film rolls to take pictures 

of a punk girl. “She was beautiful”, he 

says. The mission of making the cover 

essay was not very complicated for him, 

with Vivienne Westwood and model 

Alice Dellal. During the session, his 

way of working was evident: agile and 

quick so no one looses their rhythm. His 

experience comes from someone who 

attended the school of English super-

photographer Nick Knight. He currently 

divides his time between London and NY, 

taking sports pictures and making music 

and movie personality portraits.

GARY GiLL Like mother, like son, this 

English hair-stylist decided to follow the 

footsteps of his mother, hairdresser, at 

seventeen. Specialist in male grooming, he 

always impresses when he dresses women. “I 

have immense pleasure in dressing normal 

people’s hair, it is a great sensation to make 

someone feel good”, he says. “I’d like to have 

dressed Elvis Presley and Marilyn Monroe”, 

he sighs. His references are almost always 

retro. In this issue, he created the 70’s look 

in photographer Lars H. photo essay, working 

volumes with curled hair with a discrete blue 

tone to achieve a contemporary look.

EAMoNN HUGHES
Graduated in plastic arts, 

the hair-stylist had a brief 

career as a sculptor but didn’t 

take long to understand he 

is an artist of visagism. His 

tutor was esteemed Sam 

McKnight, with whom he 

co-signs important works. 

He already took care of Lady 

Gaga’s visual, signed works 

for “i-D”, “Vogue”, “Numero 

Homme”, “GQ Style” and is 

an employee of the powerful 

ShowStudio. Working for 

the second time in "Plastic 

Dreams", he aligned the 

hairdos of muse Alice Dellal. 

And kicked ass!

vANESSA DA SiLvA The feminine trace of this Brazilian artist 

rooted for more than ten years in London enriches this issue of 

the magazine with “Kaleidoscope”, a series of ten beautifully-

illustrated pages with pieces of Melissa’s new collection. “I thought 

of handkerchiefs such as Hermés and everything that lead to the 

feminine universe and to time: jewels, perfumes, sand-glasses, 

clocks, laces, lipstick, etc.”, explains Vanessa. Besides collaborating 

with important Fashion Planet brands and names, such as 

Basso&Brooke, Issa, and Ted Baker, she has her own brand of clothes 

that little by little obtains distinction in English soil. Her first 

collection went to powerful Selfridges, in an event that paid homage 

to Brazil in 2005, and in 2009, Vanessa developed an exclusive 

collection for TopShop, one of the most important fast-fashion 

networks in England. Today her super colored clothes can be found 

in multi-brand stores in Japan, Australia, Dubai, and London. Check 

out more of her incredible work at vanessadasilva.com.

PERFECT 
TUNING

CHERYL KoNTEH When she was a child in 

Manchester, Cheryl witnessed everyday something that 

would determine her career forever: the image of her 

mother dressing up before leaving home. “She had a 

fantastic style and made combinations with her own 

clothes that I thought were incredible”, she remembers. 

Today she is known in London for being a celebrity 

stylist – saving many of them, by the way, from red 

carpet disasters. When she dresses for daily situations, 

she cannot resist basic jeans pants combined with a 

Balenciaga jacket or – why not? – with an Alexander 

McQueen dress, two of her favorite brands. The fact is that 

her “British cool” way of being reflects in everything she 

does. Even in her free hours, dedicated to reading many 

and many books – an inspiration, according to her.
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At the top, the eternal snow of Mount Everest, in the Himalaya 
range, the entrance gate to Bhutan, where dzongs (a mix 
of monasteries and military fortresses) are models of 
architecture for the entire country (Punacka here at the 
left, the largest of them all, from 1637); Above, night view of 
Shanghai, and in detail (to the right.), Melissa Ultragirl Flocked, 
with vintage jumpsuit effect.

“There is special providence in the fall of a 

sparrow. If it be now, 'tis not to come; if it be not 

to come, it will be now; if it be not now, yet it will 

come—the readiness is all. Since no man, of aught 

he leaves, knows what isn't to leave betimes, let be!”

"Hamlet", act 5, scene 2. William Shakespeare

“Time” is the most abstract subject Melissa 
has ever worked with. And the creation and 
marketing teams accepted the challenge 
exactly because of the strength and truth of its 
meaning. Fashion and design help to define, 
contextualize, and explain the times we live 
in. Since the 90’s, for example, stylists have 
remixed and reedited silhouettes and forms 
of the twentieth century (which was then 
called revivalism), but using current materials, 
thanks to technology. The same is true for 
design. And, therefore, for Melissa. What time 
is it for Melissa? Every time is time for Melissa. 
Therefore, instead of working with paradoxical 
concepts, we deal with complementary  
ideas. Past + present; present + future; old + 
new; antique + modernity; speed + calmness. 
We are 24/7, 365/365. 

Time is an abstract concept. Relative. Even 
political. We can see its actions in chemical 
reactions, such as oxidation. But also in cities 
and in architecture. In furniture, with antique 
and classics. In fashion, with vintage and retro. 
In humans, in age, with wrinkles and marks.

However, Melissa wants, as always, to look 
ahead. To study the subject, the research team’s 
trips focused on three places with completely 

different times, rhythms, and speeds: Shanghai, 
Delhi, and Bhutan, reinforcing oppositions and 
comparisons between the three destinations.

In Shanghai, time perception is futurist. In 
Delhi, chaos; in Bhutan, peace.

Shanghai, a metropolis with 20 million 
inhabitants, which grows bigger in the second 
largest economy in the world, materializes the 
“future” we have seen in science fiction movies.

Delhi, with 13 million inhabitants, will 
have the largest airport in the world next 
year. The city is divided into Old Delhi and 
New Delhi. The first, with ancient temples, 
mosques, minarets, and tomb ruins built 
in the fifteenth and sixteenth centuries. 
The second, erected by the British, exhibits 
colonialist luxury. Delhi is a tense city because 
everybody is running after something. For 
starters, after their own space in the crowded 
streets full of cars, trucks, motorcycles, and 
rickshaws. Then, after money.

Bhutan, the small country sandwiched 
between India and China (Nepal), with 900 
thousand inhabitants, was completely closed to 
the world until 1974, and today it seems frozen 
in time. Cities, villages, and rice plantations  
in which time seems to stand still, ruled  

To research The new Time code collecTion, melissa’s 
Team Traveled far: china, india, and BhuTan.

The most inspiring destiny for Melissa’s 
research trip was Buthan, a small Buddhist 

country between China and India, where 
the government values happiness, a better 

use of time and where there is only 
one traffic light, with a policeman 

controlling traffic (below).

In detail, Melissa Making, the 
piece with futurist and minimal 
design in the Time Code 
collection; in the following 

picture, the ruins 
of the tomb of 

Humayun, in 
Delhi (India), 

dated 
from the 

fourteenth 
century

TIME   
SPELL

text ErIkA PAloMIno | photos MArIlIA rUBIo

Above, peacock feather fan, seen in Delhi, and actress kirsten Dunst in moving 
picture “Marie Antoinette”, directed by Sofia Coppola; to the left, Melissa 
Temptation Degradê, with worn/rust aspect, and Brad Pitt in “The Curious Case 
of Benjamin Button”, in which a man is born old and gets younger
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At the top, to 
the left, vegetal 
fi bers in a 
handcraft paper 
factory in Bhutan, 
the same country  
in which the 
Melissa team 
visited a textile 
factory (above); 
to the right, the 
famous Thonet 
chair, with 
straw weaving 
that inspired 
Melissa Enjoying
 (in detail)

by the search for happiness, sunlight 
(since it’s still primarily an agricultural 
nation), and Buddhism.

Meanwhile, in the collection, the 
nostalgic past is remembered through vintage 
archetypes, in the delicacy of 50’s lace (Melissa 
Wanting), in the natural fi nish of 70’s weaving 
techniques (Loving), in 80’s worn jumpsuits 
(Ultra Flocked, with a delicious worn jumpsuit 
texture), and in childhood tales (Ultra + Alice). 

In fashion and current behavior, conscious 
creativity is a trend, which in this collection 
appears in interesting combinations of 

materials such as plastic, velvet, metal, and 
weavings, valuing 

different 
textures 

(such as the bubble in the Polibolha sneakers), in addition to 
“owling”, which translates to the search for wisdom, applied in 
the renewal of well-succeeded Melissa Lua.

The Melissa Time Code collection channels the future by 
means of simple  (Melissa Believing, with different hollows 
and heels) and minimalist (Melissa Making) shapes, besides 
exploring the bold “malfato” design concept (intentionally 
unfi nished and mutant, in Melissa + Gaetano Pesce & Melissa 
Temptation Degradê cloth renewals, with a rusty, aged aspect), 
and time icons (Melissa Dreaming, with lace application 
inspired in old sand-glasses).

In terms of colors, nude is highlighted, called Sand-Glass 
Beige; Cuco Red, which channels the intensity of time and 
the power it exerts on people’s lives. Borgonha Saudade, for 
referencing the longing for past times, does not express a 
sad feeling, but a sweetly nostalgic one instead. Infi nite Blue 
represents time in its intangibility.

Above, Jeffrey’s shop window, in nY; to the left, 
the hourglass, one of the oldest devices for 
measuring time, reference for Melissa Dreaming 
(in detail); to the right, aged chest seen in 
Punacka, Bhutan, and the famous melted clock 
of surrealist Salvador Dalí

Below, Subway expansion work speed sign, in Delhi; 
above, Bhutanese plays darts, a popular leisure activity 
for youth; to the side, a target; at the top, to the right, 
scaffolds in the old City, district of Shanghai 

Below, from left to right, Bhutanese wearing rockabilly clothing under their Gô, 
a traditional form of men’s attire, and Melissa kissing; children in a Buddhist 
temple; a louis Vuitton 2011 winter retro look and Melissa Talking

13

Below, from left to right, Bhutanese wearing rockabilly clothing under their Gô, 
a traditional form of men’s attire, and Melissa kissing; children in a Buddhist 
temple; a louis Vuitton 2011 winter retro look and Melissa Talking
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PHYSICS
FOR POETS

text Noelly Russo 

Brazilian professor Marcelo Gleiser explains that tiMe is a Measure of chanGe; 
and contrary to what we think, the tendency of the earth is to spin slower.
the schollar Believes we will Be aBle to travel throuGh tiMe soMeday.

Time is a recurrent subject in Marcelo Gleiser’s studies. 
Maybe because he knows so much about the subject, he is 
able, like few are, to gracefully manage all his projects and 
activities (including parading in Unidos da Tijuca at Carnival 
in 2004). In this interview, he talks to us and leaves us 
wanting more! 

PLASTIC DREAMS – What does time mean for physics? 
MARCELO GLEISER – Time is a measure of change, 

something we use to describe what happens in nature. If 
nothing changes, time is unnecessary.

PLASTIC – What are the main scientific discoveries 
related to time perception and how do they impact our lives?

MARCELO – This notion of time passing by depends on 
our perception of the external world; we see things changing, 
we see ourselves changing. Astronomers have traditionally 
counted time over a long period. They observed the rotation 
of the Earth and the position of the Sun in the sky. The first 
sun “clocks” originated from the comparison of two stars. 
Today, in science, we no longer use astronomy to describe 
time - instead, we describe transitions that occur at atomic 
level, in particular in the atom of element Cesium. In daily 
life, our perception of time is still attached to the Earth’s 
rotation. We still guide ourselves by the shifting cycle of day 
into night.

PLASTIC – Is time passing by faster?
MARCELO – A lot of people think that time is passing by 

faster. This is not true; on the contrary, the tendency of the 
Earth is to spin slower, and days and nights increase. But 
this type of change is so slow we do not perceive it. The most 
important time perception is psychological; and as busy as we 
are and the older we get, time seems to pass by faster.

PLASTIC – What is the most popular theory of time at the 
moment?

MARCELO - Time continues to be a measure of 

transformation. There are corrections made to the perception 
of common time from the Theory of Relativity. According 
to this theory, our time perception depends on how we 
move in space; someone passing by you at a certain speed 
may disagree on details of two events. If for you they are 
simultaneous, for this person they might not be. Einstein 
showed that time is relative in the sense that two people 
in movement may disagree on when two events happened. 
His theory shows how to compare these measures to avoid 
disturbance and confusion. Gravity may also affect time 
counting. In the Sun, the pendulum of a clock would beat 
slower than in the Earth. And, at the borders of a black hole, 
it might stop.

PLASTIC – Is technology changing time perception? How 
much will it still impact us in this sense?

MARCELO – I think this type of psychological time 
perception is very subjective; each person has his or her own 
routine and perception. But we are all tied to “Earth-bound” 
time, since the day has (almost) 24 hours regardless of what 
we perceive.

PLASTIC – Will it be possible to travel through time some 
day?

MARCELO – Maybe to the future yes, because all we have 
to do is to be able to travel close to the speed of light for a 
while; when we return, we would have experienced less time 
than people that didn’t come along and, with that, would 
have traveled to the future. To the past, it won’t be possible, 
because this hypothesis violates the laws of physics known 
today.

PLASTIC – When would you travel to and why?
MARCELO – I would go to the future, I’d love to see my  

children and their children, the continuation of my history.
PLASTIC – How do you divide your time?
MARCELO – With care so I have time to do everything!

He wanted to be a musician, but passed the chemistry 
entrance examination and in the middle of the course decided 
he wanted to spend his time on this Earth as a physicist.

Marcelo Gleiser is one of the most respected academics 
around the globe and a veteran professor at Dartmouth 
University (USA), where he teaches physics and astronomy. 

Very different from crazy Sheldon Cooper from the “The 
Big Bang Theory” TV series, Marcelo believes that any mortal 
is capable of learning and understanding physics. Therefore, 
he has already written for the Brazilian newspapers, 
presented scientific news in TV shows, and worked as 
consultant for Brazilian director Cacá Diegues’s film “The 
Greatest Love of All” (2006).

His most famous class at Dartmouth is titled “Physics 
for poets”. Most of the students in this course do not study 
physics or understand it deeply, but they love the way 
Gleiser reveals the history of science and the fundamentals 
of physics. Science for him is synonymous with liberation, as 
it allows people to loose their fear of the unknown.

Author of eight books and three article collections, his 
work “The Dancing Universe: From Creation Myths to the Big 
Bang (Understanding Science & Technology)” talks about the 
origin of the universe from the point of view of religion and 
science. The book became a play and also won an award in 
Brazil. His latest publication is “A Tear at the Edge of Creation: 
A Radical New Vision for Life in an Imperfect Universe”.
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MELISSA HAVING FUR
MELISSA HAVING TRICOT 

* Some products may have their color altered or not be available for commercialization.

artwork VANESSA DA SILVA

MELISSA MESH PUMP + JEAN PAUL GAULTIER

MELISSA BELIEVING

MELISSA SNAKE

MELISSA MAKING

MELISSA LOVING

MELISSA ULTRAGIRL

VIVIENNE WESTWOOD ANGLOMANIA + MELISSA SKYSCRAPER

MELISSA ENJOYING

MELISSA FEELING

MELISSA KISSING

MELISSA DREAMING

MELISSA TALKING

MELISSA WANTING

MELISSA THINKING

MELISSA ARANHA QUADRADA



GOOD
VIBES

text Noelly Russo | illustration lucas RehNMaN

Time is everything in the life of astrologist 
Susan Miller, creator of the Astrology Zone 
website, one of the most popular astrology 
websites in the world. A New Yorker and 
mother of two girls, she’s a Virgo (explaining 
her love of detail, and "slight" obsession with 
perfection), with her ascendant in Gemini 
(explaining her interest in the media, writing, 
and her enjoyment of discovering new things).

"2010 was a little hard on most people, 
especially Arians, Cancerians and Capriconians, 
but 2011 will be much lighter", she explains. 
"Last year there was a rare formation in the sky, 
which caused confusion. Saturn, Pluto, Uranus, 
and Jupiter formed a cross pattern in the sky 
and “fought” each other. It’s a good thing it is 
dissolving. This will make things lighter."

In the following interview, Susan talks 
about how she became one of the most popular 
astrologists on the planet and explains how 
this science can help us enjoy time and its 
opportunities better.

PLASTIC DREAMS – How do you relate time 
and astrology?

SUSAN MILLER – Time is precious. It’s our 
only finite resource. You can always make more 
money, but never more time. That is why I love 
astrology: it teaches us to use it well. I always 
think there are windows in time, periods 
which we must dedicate to certain issues. Each 
day is a jewel, and we must appreciate it for 
what it has to offer us. Astrology can help us 
to perceive the things are really special about 
each moment we live. Astrology does not 

deal with the future. Fate does not force us into doing anything. 
Astrology helps you evaluate your options and opportunities. I like 
to think that astrology helps you evaluate your gifts and use time 
in your favor to achieve your goals.

PLASTIC – When did you begin to show an interest in astrology?
SUSAN – Even before I was born... My mom and my aunt 

decided to study astrology when my mom went to NY. It was 
something in common that kept them united. My mom only 
agreed to move to NY to please my aunt. I was born ten years of 
study later. My mom and I grew up in contact with astrology. But it 
was me who became a professional astrologist. It took me literally 
more than one year of begging my mom to teach me. It was a very 
hard battle...

PLASTIC – When was that?
SUSAN – More or less when I was fifteen years old. I was born 

with a serious problem in my leg. I felt horrible pains and had 
seizures that kept me in bed and out of school. My mom said 
that my astral chart showed that the problem would be solved 
when I turned fourteen. Well, ironically, a few months before 
I turned fourteen, I had a very serious crisis, which put my life 
in risk. I went through several surgeries, horribly painful skin 
transplants, and had to be hospitalized for one year. The doctors 
saved my life, but in this process I ended up paralyzed from 
the knee down. I had to go through three years of intensive 
physiotherapy. I couldn’t attend high school. I decided to learn 
astrology to find myself in my map the answer I was looking for, 
of eventual healing. I think that is why, until today, I write such 
long texts in Astrology Zone. I think of people who are searching 
for answers and put myself in their shoes. I try to be positive 
always, because this is my experience with astrology and time. 
Time creates new opportunities, and therefore it is always in our 
favor, if we know how to use it. I like to believe that I help people 
a little with this task.

Guru to millions of Girls in the world, AmericAn 
AstroloGist susAn miller explAins how this knowlodGe 
cAn help us enjoy time And its opportunities better.
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texto LUCIANA MATTIUSSI

FAST
FORWARD
COMPANIES LIKE ZARA, TOPSHOP AND H&M  
MAKE THE FASHION WHEEL SPIN FASTER. AS 
ITS IMPLICATIONS REMAIN UNCLEAR, WHERE 
IS PLANET FASHION'S ORBIT HEADING?

After Yves St. Laurent shook things up with his first RTW 
collection in 1966, overturning the old haute couture regime 
and ushering in a more democratic era, fashion has slowly 
but steadily expanded its appeal. Until a new revolution 
took place in the past decade, pressing the fast-forward 
button and pulling the fashion system, feet first, into 
the 21st century: the design coup d’etat known as fast 
fashion. Companies like Zara, Topshop, Mango and H&M 
have muscled their higher-priced counterparts out of 
the way in consumers’ minds by offering inexpensive, 
almost instantly available versions of runway trends 
long before they pop up in designer boutiques. This 
seismic shift has left the industry unsettled, as 
the fashion wheel continues to spin faster and 
faster, and its implications remain unclear. 
Where is Planet Fashion’s orbit heading?

Perhaps the most important part of 
this new direction is the degree to which 
consumers have become exposed to the 
language of high fashion, which until 
recently, was usually priced out of most 
people’s reach. Today, thanks to an 
endless stream of information from 
fashion-centered blogs, magazines 
and television shows, shoppers have a 
much broader style perspective than 
ever before. Brands like Topshop offer 
consumers the chance to put their new 
knowledge into practice, with of-the-
moment collections that distill upcoming 
trends constantly arriving in stores. 
Diane Pernet, the iconic editor of the cult 
favorite blog, A Shaded View on Fashion, 
observes that, “Of course there is a 

To the left, Kate Moss on her collection for 
Topshop ad; at the top, Lanvin Spring 2010 
look; above the Lanvin for H&M campaign; 
on the opposite page the crowd at H&M 
opening ion Hong Kong

huge difference in quality and design between the H & M version 
and the real thing. Still, [now] anyone can own a Lanvin.” Such 
collaborations between the world’s most famous designers and 
retailers like H&M and Topshop lend an aura of sophistication 
and legitimacy to the world of fast-fashion, while designers are 
exposed to a much broader segment of the market than they 
would normally have access to, some of whom are potential 
new clients for their higher-priced labels. And of course there 
are the staggering fees they earn: rumor has it that H&M paid 
Stella McCartney a million dollars for her capsule collection, a 
significant sum for a designer who, though famous, still benefited 
from an infusion of cash into her business operation.

There is a darker side to this affordable style explosion, 
however, one whose painful price has been felt by the industry 
over the past year. Both Alexander McQueen’s suicide and John 
Galliano’s meltdown and dismissal from Dior can be traced, in 
part, to the spectacular pressures that the fashion industry now 
faces to constantly deliver more, more, and more, always faster, 
faster and faster. As the system runs seemingly out of control, 
it’s not apparent how luxury brands will manage to differentiate 
their merchandise from the flood of inexpensive counterparts 
that line the shelves at Zara and Mango. Quality, of course, is the 
main point of difference, and this issue has been stressed over and 
over by luxury brand CEO’s over the past few years. Creating truly 
individual and unique pieces that require an intense amount of 
craft is an insurance policy that has dual benefits - fast fashion 
retailers aren’t able to effectively duplicate these items, because 
they require too much technique and time, and  shoppers are 
given a compelling reason to spend thousands of dollars on an 

SAMEER REDDY iS AN  ArTiST AND WriTEr liviNg iN bErliN 
(biT.ly/SAmEEr_rEDDy). bESiDES ThAT hE’S kEEN oN “big lovE” AND “uNiTED STATES 
oF TArA”, hE prAcTicES TAi'chi AND iS TryiNg NoT To DriNk Too mANy cockTAilS.

item once again, because it’s truly special and they won’t be able 
to find something similar on sale at Topshop for $25.

The constant pressure and relentless pace has consequences 
for everyone. Giant luxury conglomerates, like LVMH and the 
Gucci Group, might have to accept that there are limits to 
their growth, and that if they want to preserve fashion’s elite 
cachet, then they can’t flood the market with logo-embossed 
bags and copycat vintage-inspired fashion. Instead they could 
concentrate on redefining and consolidating their brands, and 
focus once more on being the best, instead of the biggest. Pernet 
points out that for smaller designers, the challenges are more 
daunting, observing that “independent designers are going to 
have to try much harder to make people want to spend more 
than ten times for their clothing than they would at H&M”. And 
from society’s standpoint, the drawback in her opinion is what 
she terms ‘fashion pollution’ - the way we are damaging both 
our environment and culture by focusing on always having 
more disposable material objects that we consume then toss 
aside. Despite these complications, one clear winner emerges: 
the fast fashion brands themselves. With new markets rapidly 
expanding in countries like Brazil, India and China, the lure 
of a $25 knockoff of a designer dress promises to endure 
for decades longer, boosting their profits and seducing new 
generations of shoppers eager for the chance to live the fashion 
dream. In theory it’s a nice idea, but the question is, when does 
the dream become a nightmare?
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MELISSA
ACADEMY
InvestIgatIng the future of plastIc, the 
MelIssa acadeMy project seeks to stIMulate 
the creatIvIty of desIgn students In BrazIl 
and around the world; the launch took 
place at the recent edItIon of fashIon rIo.

text Sergio AmArAl

A new and exciting Melissa initiative has arisen on the 
horizon for both melisseiras (Melissa fans) and fashion and 
design students, with the introduction of Melissa Academy, 
which took place during Fashion Rio, in January, at Pier Mauá.

In a pioneering spirit, Melissa Academy catches a 
glimpse of the future in plastic design - and the theme of 
this issue, “time”, is perfectly synchronized with this effort. 
By means of workshops with students of the most renowned 
design universities, this project wants to stimulate the 
development of new ways of thinking, working, and 
creating with plastic.

The first edition took place at Head Gèneve, Geneva’s 
Art and Design University, where Edson Matsuo, Grendene 
product research and development director, Fernando 
Mascaro, Grendene sustainable design consultant, and 
school professors conducted workshops and lectures for the 
attendants. “The main theme was not to design a shoe, but 
a ‘walking object’ and a ‘body accessory’. It was a fantastic 
experience, with students from several nationalities that 
produced excellent interpretations based on what was 
proposed”, states Edson.

The results could be seen by the public and press who 
attended the fashion shows in Rio. Of the twenty-four 
projects developed by the students, three were selected to be 
produced and sold at Galeria Melissa and melissa.com.br.

Exercising their creativity freely, without the entrenched 
habits of industry professionals (most students weren’t even 
shoe designers), they created ultra original Melissa styles, 
looking for inspiration, studying the manner of walking, 
the outline of the feet, and trying to introduce elements 
that reflected the essence of the project.

To that end, 
Melissa Academy 
Metamorphose + Head 
Gèneve, created by Frenchwoman 
Morgane Ribeyrolles, took the stars 
in the Brazilian flag as a reference. 
In the model, all stars were turned into 
circles that can be fit into each other, 
forming modules that open a range of possibilities to play 
with volumes and proportions at your heart’s content. “I 
considered the project as a test for myself. It was hard at 
the beginning, but very rewarding to get to this point so 
quickly”, says Morgane, who came with her colleagues to 
Brazil to present her creation.

A similar principle of customization served as a compass 
for the efforts of Marine Stampfli, who hails 
from Switzerland, and her Melissa Academy 
Eclosion + Head Gèneve, a slipper with 
leather formed by a series of flowers with 
petals that interlock, forming a type of 
puzzle. “I consider Melissa something 
fun, pleasant, and thought of that 
when I was creating”, says Marine, 
another talented and lucky student 
who was chosen.

Childhood memories also served 
as inspiration for Frenchwoman Julie 
Simon and her Melissa Academy Duck 
+ Head Gèneve, a doll’s shoe that has 
a charming duck instead of a heel, 
like a bath duck with which she used 

to play when she was a kid. “I already knew 
the brand and was very happy to work with 
them”, reveals the designer, who fell in love 
by the human warmth and temperatures of 
the summer of Rio.

Besides the product presentations in 
public open space during Fashion Rio, 
Melissa also attracted students and industry 
professionals to a debate on collaborative 
academy, the subversion of new design 
values, mobility, and learning. Super cool!

By pleasing melisseiras, design students 
and universities, Melissa Academy is already 
a hit online. A Google search reveals more 
than 10,300 results in the internet. “And 
that is only the beginning!”, promises 
Raquel Metz Scherer, Melissa marketing 
coordinator. “By the end of this year we 
shall have three editions in Brazil”,  
she promises.

This is Melissa reinforcing its mission to 
stimulate, produce, and create incentives 
for culture and design in Brazil and around 
the world. Follow project news at the 
Melissa website and check the inspiring 
video documenting the making of the 
first Melissa Academy at YouTube (bit.ly/
melissaacademy).

At the top, melissa space at Fashion rio, which 
presented the project; Head gèneve students and 
their creations: Julie Simon (blonde) and her Duck; 
marine Sampfli and eclosion (above), and morgane 
ribeyrolles and her metamorphose model
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MELISSA: I'M 
LOVING IT!

BLENDING TEXTURES AND MATERIALS, MINIMAL, 
FUTURISTIC OR ROMANTIC, THE BRAND NEW 

MELISSA STYLES FOR THIS FALL 2011 BRING YOU THE 
MAIN IDEAIS SEEN ON THE CATWALKS.

text SERGIO AMARAL

Talking, liking, desiring, enjoying, kissing, 
dreaming and loving... In a season where time 
is the main inspiration, the most commonly 
used verbs on twitter give name to many of 
Melissa’s new products, in harmony with global 
design and fashion trends. To begin with, the blend 
between textures and materials, which founded the main 
creations shown in the international catwals.

The idea gains form in Time Code in products such as the 
boots with small heels from the series Having, which come in 
three versions: Fur (with fake fur), Tricot (with fi nishing touches 
in jersey wool) and Metals (with chains). Rocker and chic such as 
Melissa Kissing, which honors the classic punk boots.

A major hit of the catwalks and a favorite of the trendiest girls 
around the globe, clogs have returned to the spotlight ever since Karl 
Lagerfeld presented his own version in a Chanel show. Melissa absolutely 
adored this comeback and created Melissa Loving, a peep-toe with plastic 
spikes on the sides and with a metal buck. 

Another trend that can be seen in Time Code is that of minimal design and 
of futuristic atmosphere. These are the two references that gave shape to Melissa 
Making, a fl at ankle boot with simple design. The same goes for Melissa Believing, 
an ankle boot with medium heel and stylized at the front, supersexy.

An icon of femininity and a classic of Melissa jelly shoes in every season, the lace is 
present in special reinterpretations. First in Melissa Wanting, fl at and with a vintage 50s 
design, evoking a romantic heritage from the time. 

In Melissa Dreaming, the same lace comes in a graphic version, also evoking the drawing 
of an hourglass. In Melissa Talking, a scarpin with medium heels and tapering front, the lace 
has a delicate bicolor folding. 

WANTING

HAVING 
METALS

HAVING 
FUR

KISSING

DREAMING

HAVING TRICOT

LOVING

BELIEVING

TALKING

MAKING
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MELISSA
SNAKE

Melissa is a pionner brand and a beacon 
to fashion when it comes to the designing of 
plastic shoes. Hence it has always persued 
the new. Even in the very beginning, in 
1979, when it was released in Brazil. That 
was when the Grendene brothers decided 
to shift their packging industry towards 
fashion.

The Time Code collection focused on 
the development of design. An example is 
the Melissa Enjoying, that values form and 
texture from organic and natural materials. 
Inspired in the classic design of the Thonet 
chair, the shoes follow the Oxford style, as 
plastic emules the straw weaving in the sides 
of each shoe.

In the same spirit, one of the key itens 
in the collection, Melissa Snake,  was 
created.  The challage proposed to the design 
and development teams was to mimic the 
snakeskin look in plastic. And Melissa did 
it (see how the shoes turned out in the 
picture), creating cuttings, foldings and a 
special iridescent tone, drawn from tarsinsh 
fi nishing. 

The fl ocked series were upgraded with 
new fi nishings and colours. 

TECH 
KNOW-
HOW
EVOLVING CONSTANTLY, MELISSA TESTS 
NEW CRAFTING AND DEVELOPING 
TECHNIQUES TO CREATE SHOES THAT 
EMULES NATURE AND THE EFFECTS OF TIME.

text SERGIO AMARAL

Melissa Temptation Degradê was 
enhanced due to extra care in the handling 
of the fl ocks. The developing team was able 
to apply different colours and tones to the 
fl ocks in the same layer. The result was an 
worn out, oxidized effect that could only be 
attained through the passage of time.

The same resource was applied in Melissa 
Ultragirl Flocked, but with different results: 
the aging looks of cardigns and sweetshirts, 
the ones we love to wear because they are so 
confortable and full of our own history.

Connected to evolution in design and 
the changes in time, Melissa invests in 
everything related to new materials and edgy 
production techniques. The goal is to prevent 
harming the envoirment .

This is the mais reason to use the Melfl ex® 
as the raw material for the jellyshoes. 
Developed exclusively for Melissa, the 
Melfl ex® is a enhance kind of PVC, superior 
to many other plastic materials available 
now. Is lasts longer, is more confortable and 
smooth to the touch. The main thing is that 
Melfl ex® is completely reusable and it doens’t 
have heavy metals in its formula.

MELISSA
TEMPTATION 
DEGRADÊ

MELISSA
ENJOYING

MELISSA
ULTRAGIRL FLOCKED

MELISSA
ULTRAGIRL
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text SERGIO AMARAL photos ROMULO FIALDINI

HOT 
SPOT
Galeria Melissa celebrates its 6th anniversary 
attractinG the brand’s fans with exhibitions in a fun, 
pop, artsy and unpretentious environMent. 

Inaugurated in August 2005, Galeria Melissa São 
Paulo is the first Melissa concept store in the world, 
a project that blends art gallery with sales point, and 
where the values of the brand materialize themselves 
in a fun and pop manner. 

Its location is Oscar Freire, the main fashion 
boulevard in the luxurious Jardins neighborhood (in 
the same area are Dior, Calvin Klein, Louis Vuitton, 
Cartier, Dsquared and others). Its architectural project 
is by designer Muti Randolph. 

With a total of 232m2 store area, its façade is an 
extra opened area of 100m2 surrounded by three 
9m tall walls which changes regularly showing new 
partnerships and products in a cool atmosphere.

Wallpapers, photographic panels, sculptures 
and installations attract all eyes and act as a scenery 
for the pictures of many who go by it on the street. 
There have been a total of 20 changes since the 
inauguration, all of them created exclusively by 
scenographers, artists and designers who are partners 
of Melissa. Amongst the most emblematic projects is 
the one signed by the Iranian architect Zaha Hadid, 
with printed aerodynamic curves on the walls and 
a sculpture: a giant version of the boot she created 
for Melissa. The piece, which travelled to London 
and Rio de Janeiro is now part of the International 
Design Museum Die Neue Sammlung collection in 
Nuremberg, Germany. 

Other façade projects include: the tree-sculpture 
by Campana Brothers made from twisted metal 
threads for the launch of Melissa Corallo; the 5m 
high scenographic elephant accompanied by the 
graphic art of African artist Esther Mahlangu from 
the Afromania collection; the collective panel with 
graffiti, billboard and stencils made by a collective 

Left and above, three façade projects created 
by designer Muti Randolph, responsible for the 
architectural design of Galeria Melissa São Paulo

Above, Campana Brothers twisted metal thread tree for the launch of Melissa Corallo, October 2008; left, the project of Agência Piloto for the Viagens de Melissa collection 
(January 2008) and the creations by Choque Cultural street artists for Melissa Love Pirates (November 2009). 
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of artists from Choque Cultural gallery, the most 
renowned street art gallery in São Paulo. 

Various exhibitions of different nature were on 
the gallery’s agenda during this period. Amongst 
them a retrospective of 30 years of Vogue Brazil; 
highlights from the archive of fashion royalty 
Vivienne Westwood; Karim Rashid (who created three 
models of Melissa) launched his products with his 
celebrated plastic furniture on display. Pocket-shows, 
video projections and entire afternoons dedicated to 
performance art provided extra fun to the public. 

Promoting so many events, Galeria Melissa 
became an official part of the cultural agenda of 
the city. This is quite a significant achievement 
taking into account that São Paulo is one of the most 
populated and cosmopolitan cities in Latin America 
(recent estimates account 11 million people). Besides 
the city’s crowd, amongst those who have visited the 
venue are fashion designer Marc Jacobs, stylist Judy 
Blame, model Agyness Deyn, signer Alanis Morissete, 
burlesque performer Dita Von Teese, actress Julianne 
Moore, artist Sophie Calle and designer J.Maskrey. 
The latest project on display assembles many of those 
which have been on view during the last 6 years 
with an extra charm, recreated with Post-It® panels, 
a partnership between Melissa and 3M. Since mid 
February the façade had 5 changes, which always 
happen during weekends. The entire process is 
being documented and will turn into a stop-motion 
animation, a strategy created by Casa Darwin and 
made by Coala Filmes. Check it out on melissa.com.br.

Above downwards, the façade with the image of a stylized keyboard by illustrator and singer Lovefoxxx, 
from CSS (January 2006); architect Marcelo Rosenbaum scenery with crystals/diamonds for the 
inauguration of Melissa Ultragirl + J.Maskrey (August 2007); the tropicalista prints of illustrator Andrés 
Sandoval (August 2007) for the Trópicos de Melissa collection

Above, the current project on view at Gallery Melissa, which recreates with Post-It® some of 
the most emblematic façade projects of the last 6 years; below, the façade created for the 
launch of Melissa + Zaha Hadid (July 2008), with the traces of the architect on the wall and a 
giant 4m tall version of her jelly-show; right, two different view of the interior of the store: with 
the billboards by Choque Cultural and with the optical drawings by Zaha

Above, Galeria Melissa 
presents Afromania 
collection (January 2009), 
with a 5m elephant 
sculpture in front of the 
graphic and colorful prints 
by South African artist 
Esther Mahlangu
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PUNK
GEN
ERA
TION
SHARING THE SAME REBELLIOUS SPIRIT AND TRANSGRESSIVE 
ATTITUDE, VIVIENNE WESTWOOD AND TOP MODEL ALICE 
DELLAL PROVE THAT AGE IS ALWAYS RELATIVE...

London, Friday, January 21st, 2011.
It’s 9AM and the morning is cloudy. It’s a typical London 

winter morning, with thermometers showing a mere five 
degrees (41 Fahrenheit). We’re in the neighborhood of Dalston, 
headquarters for the city’s trend-conscious hipsters. The day 
promises a very special meeting: two iconic fashion and punk 
personas, Vivienne Westwood and Alice Dellal, are shooting 
for Melissa. Two generations, with punk as their common 
denominator. On one side, Vivienne Westwood, first lady of 
English fashion, on the front line of the movement since the 
70’s. Together with model Alice Dellal, the biggest ‘It’ girl of the 
moment, with her attention-getting haircut, shaved on one side 
of her head. As you can imagine, there’s a lot of attitude on-set.

Photographer James Dimmock’s three assistants spread 
throughout the house, preparing lights and equipment. The 
location, which used to be a pub, was transformed into a 
set. Each environment is decorated differently, with antique 

text Hermano Silva | photos JameS DimmoCK and PeDro Ferraro (backstage) | fashion direction neil STUarT

LEArn AbOuT ThIs cOVEr sTOry FOr PLAsTIc DrEAMs, shOT In A 
hOusE In ThE hIPsTEr LOnDOn nEIghbOrhOOD OF DALsTOn

furniture and paintings, with printed 
wallpaper in the background.

Alice arrives first, wearing a leather jacket on 
top of a tracksuit with a hood. raised between 
the beach of Ipanema and hyde Park,in London, 
she knows the best of both world. she greets the 
team with her charming carioca personality, 
and besides speaking Portuguese fluently, it’s her 
seductive body with its perfect curves that gives 
away her “brazilianess”.

It’s noon and our top model is positioned 
in front of a bookshelf wearing a short sexy 
sequinned dress! Due to the cold, one of the 
assistants holds a heater for her. While Alice 
poses, her agent explains that photographers 
love her flexibility. “she’s able to do all kinds 
of contortionism”, she says. Minutes later, it’s 

Vivienne and Alice dress 
vivienne Westwood 
Gold label

vivienne WeSTWooD 
anGlomania 
+ meliSSa SKYSCraPer

vivienne WeSTWooD 
anGlomania 
+ meliSSa TemPTaTion
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confirmed. she can even stand on her head, 
without complaining.

After the lunch break, at 1:45 PM, the bell 
rings. Vivienne has arrived - and instantly 
seduces the team. “hello everyone”, she says. 
With make-up and hair done, she quickly 
changes clothes and goes down the stairs of 
the house for the shooting in a room with a 
fireplace and a painting of Queen Elizabeth 
at the back. stylist neil stuart puts a pair of 
earrings on her with the face of the Queen 
to synch up with the scenario. While James 
photographs, Vivienne moves her arms and 
hands, creating fun poses and infecting 
everyone with her good vibe, wearing a pair of 
emblematic Vivienne Westwood Anglomania + 
Melissa Lady Dragon heart shoes.

“Designing shoes is styling something you 
really like and then including ornaments that 
can go together. What Melissa does with plastic 
is very special”, states the designer, renowned 
worldwide for her shoes. “We create for all 
seasons with plastic in mind, we are aware of 
what makes a shoe of this material different 
from leather. In the [Vivienne Westwood 
Anglomania + Melissa] croco Mary Jane, what 
I really like is the fact that there is no splice 
between the shoe and the heel.”

In her creations, each detail is thought 
through and has a reason for being, a message 
that you can read between the lines. “Each 
model has to embody what is most essential 
about its own idea. Each piece has a personality, 
a history, an association”, she explains. “The 
Vivienne Westwood models work with 
archetypes. For this winter,  the [Vivienne 
Westwood Anglomania + Melissa] skyscraper is a 
typical barbie shoe, and the [Vivienne Westwood 
Anglomania + Melissa] Wing seems to have been 
taken from a greek statue”, she finishes.

The afternoon advances and the next photo 
is of both of them together, inside what looks 
like a room on the first floor of the house. Alice 
appears with an absurd dress shaped like a 
heart, eliciting whistles from the team.

While she gets into position on a bed, 
Vivienne puts on a pair of Vivienne Westwood 
Anglomania + Melissa skyscrapers, debuting in 
this Time code collection. Alice, who is also a 
self-confessed accessory fan, is not left out and 
chooses her favorite: the bronze-colored model 
with heels. “The higher, the better!”, she says.

With both in position, photographer James 
Dimmock asks Alice to jump on the bed. bit by 
bit she loosens up, while Vivienne holds one of 
her hands so she doesn’t fall off. 

“higher!” James asks Alice to jump more 
to obtain the image or her suspended in the 
air. both seem to enjoy the mischief and begin 
to laugh. While they have fun making faces, 
the photographer is delighted to capture the 
perfect image!

Backstage scenes are shared 
here: at the top, model alice 
Dellal’s make-up is done by 
beauty artist Kenny Campbell; 
above, alice jumping in front of 
the lens of James Dimmock, 
and to the right, vivienne 
Westwood with the new vivienne 
Westwood anglomania + melissa 
Skyscraper, with the fireplace lit 
at the background

Alice wears vivienne Westwood Gold label
vivienne WeSTWooD anGlomania  

+ meliSSa SKYSCraPer
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Counting 23 well-lived years between Rio and London, Alice 
Dellal is an icon of today. Hip, gorgeous and full of poise, she stars 
campaigns for the coolest brands, attends the most sought-after 
shows of Planet Fashion and is seen as an example for girls of her 
generation. Check out our chitchat with the model where she 
talks about shooting, her tattoos, Melissa, yesterday, today and 
tomorrow…

PLASTIC DREAMS - How was it for you to be photographed 
side by side with Vivienne Westwood? How would you describe 
this feeling?

ALICE DELLAL - It was great to work with someone I admire so 
much, we had a lot of fun and the day went smoothly!

PLASTIC - Which is your favorite pair of Melissa shoes from 
the new collection? Why?

ALICE - They were all so comfortable and easy to wear but I 
would have to say my favorite were the tanned ones because they 
were so unique.

PLASTIC - How would you describe the ideal pair of shoes?
ALICE - I love boots so anything comfortable and easy. I like 

shoes I can wear to many different occasions. When it comes to 
heels, the higher the better.

PLASTIC - What do you like to do in your spare time?
ALICE - I like taking pictures, drumming and generally  

being creative!
PLASTIC - Now a bit about your tattoos. Some people do 

them to mark important passages or moments on their lives. Is 
it like that for you as well? How many do you have? Which ones 
represents important moments to you and why?

ALICE - All of them are important to me. They each have a story 
behind them, or a memory. I have 16 in total.

PLASTIC - When you are in Brazil, which are your favorite 
places to visit?

ALICE - I generally visit Rio where my mother is from and stay 
in Ipanema, but I love Bahia as well.

PLASTIC - If you had some sort of superpower for one day 
only, what would you do with it?

ALICE – I’d want to turn into liquid like Alex Mack.
PLASTIC - If you could travel in time, in what period of 

history would you like to live?
ALICE - I’d like to travel way back in time to be a cavewoman 

and ride the dinosaurs.
PLASTIC - What are you plans for 2011? Is there any personal 

project you are developing at the moment?
ALICE - Let’s just say 2011 will be a busy, busy year...full of new 

projects!
PLASTIC - How do you see yourself 40 years from now?
ALICE - 40 years from now I will hopefully have at least  

one grandchild. 

THE HIGHER,  
THE BETTER

All Vivienne Westwood Gold Label 
VIVIENNE WESTWOOD ANGLOMANIA 
+ MELISSA WEDGE 

text HERMANO SILVA



50 51

EATING, WORKING, STUDYING, PARTYING AND LIVING, 
YES, YOU CAN! JUST DO IT ONE THING AT TIME AND 
SLOWLY. THIS IS THE ONE COMMANDMENT FROM THE 
SLOW LIFE MOVEMENT YOU SHOULD THINK ABOUT

LIVING 
SLOW

text NOELLY RUSSO

Take a sit. Breath in. Now, close this magazine and look 
again at the cover. Mind every tiny detail: consider the light, 
wonder what Vivienne Westwood is wondering during the 
shoot out, wish you already had the great Melissa shoes she's 
wearing… And just then come back to read this feature.

The plan is to do one thing at a time and enjoy everything 
about this. This is what the Slow Life Movement is about: 
reminding us we should not rush through life, but savor every 
minute we have got. Have you ever thought about why we are so 
eager to complete tasks, as many as we can, at the same time? 
Do you really have to accomplish them all? 

The Slow Life Movement is English Born, but Canadian guru 
Carl Honoré came up with the concept fi rst. He stands by the 
“slow and steady” motto in his books, “In Praise of Slowness” 
and “Under Pressure”.

It is not about acting slow, he says, it is about taking time to 
fully appreciate what you are doing right now. It is about doing 
things at their original “tempo”, and so should life unfold like 
music and we could lead a more meaningful existence.

“Enjoy your minutes instead of counting them”, says guru 
Honoré in his blog (carlhonore.com)

Truth be told, the whole idea of stop rushing things came 
up at lunch time in an Italian table, most likely in Rome. It 
was 1986 and Italian teacher Carlo Petrini was outraged with 
the opening of a MacDonald's in Piazza Di Spagna in Rome. He 
has had it with the fast-food industry and the nasty habits of 
grabbing a sandwich and munching it over the computer, while 
taking a conference call. 

At least at meals times we should stop and appreciate a good 
meal, particularly if it is made from local ingredients, pesticide 
free and with local fl avor. So he believes and other 100.000 
people who are slowing down at meals all in 132 countries. They 
aim to rescue the pleasure of enjoying a good meal. And by good 
meal they mean to cook from local small producers, grown out 

of chemicals. They stand for ecological food 
growing, which rules out mass production of 
meat or vegetables.

Probably while enjoying one of those meals, 
people took time to wonder how much they 
were taking for granted to complete tasks they 
never really signed for. And so the slow concept 
was quickly spread to other areas: travelling 
slow says we should get to know the places we 
visit (no more huge bunch of tourists hurried 
on crazy schedules), slow design asks us to 
blend local materials, junk and culture to 
produce a sensible and innovative design. Slow 
education teachs us that knowlegde matters. 
Grades not so much.

A spin-off from the Slow Movement _, and 
know this: there are dozens of spin offs, all 
true and and all right_, is the International 
Institute of Not Doing Much a rebel force 
created to resist the multitasking army in 
charge of taking our lives way: “There are 
those who urge us to speed. We resist”, that ś 
their motto. Creator Christopher Richards lives 
in Oxford and says humor was the bets path to 
get the message out there. “Humor opens us to 
being receptive”, he says in his weblog (http://
slowdownnow.org).

HOW TO SLOW DOWN 

1- Drink a cup of tea, put your feet up and stare idly out of the
 window. Warning: Do not attempt this while driving

2- Do one thing at a time. Remember multitasking is a moral 
weakness (except for women who have superior brain function).

3. Do not be pushed into answering questions. A response 
is not the same as an answer. Ponder, take your time.

4.  Learn our Slow Manifesto.

5- Yawn often. Medical studies have shown lots of things, and possibly 
that yawning may be good for you.

6. Spend more time in bed. You have a better chance ofcultivating 
your dreams (not your aspirations).

7. Read the slow stories.

8. Spend more time in the bathtub. (See letter from Major Smythe-Blunder).

9. Practice doing nothing. (Yes this is the diffi cult one.)

10. Avoid too much seriousness. Laugh, because you're only alive 
on planet earth for a limited time.

"Slow lifers" doing 
what they like the best: 
absolutely nothing
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YES, YOU CAN! JUST DO IT ONE THING AT TIME AND 
SLOWLY. THIS IS THE ONE COMMANDMENT FROM THE 
SLOW LIFE MOVEMENT YOU SHOULD THINK ABOUT

Take a sit. Breath in. Now, close this magazine and look 
again at the cover. Mind every tiny detail: consider the light, 
wonder what Vivienne Westwood is wondering during the 
shoot out, wish you already had the great Melissa shoes she's 
wearing… And just then come back to read this feature.

The plan is to do one thing at a time and enjoy everything 

reminding us we should not rush through life, but savor every 
minute we have got. Have you ever thought about why we are so 
eager to complete tasks, as many as we can, at the same time? 
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But to live slower and to dismiss useless tasks wouldn t́ affect 
effi ciency, productivity and competition on our jobs? Defi nitely 
and that is the beauty of it. In the year 2000 another Italian, 
philosopher Domenico Di Masi published his Ocio Criativo 
where he proposed a different view about work. If we just could 
have fun and actually learn things while we are at work, we 
would be not working, but using our creativity to do things. 
Working would cease to be a burden and become a pleasure. 
This has to do with the time with we spend at it and the reason 
why we are doing it.

There were others before Di Masi. American professor of 
psychology, Abraham Harold Maslow defi ned happiness as the 
“peak times” which are profound moments when a person feels 
whole. He built the Maslow pyramid where he ranks all human 
needs according to their meaning on the way of reaching peak 
moments.

If Di Masi and Maslow have put it within science grounds 
that we should not be living the way we are, the hippies came 
up with the same conclusion 30 years earlier. On the 60 ś 
and 70 ś the left crazy crowded towns to start living in small 
communities where they would grow their own food, teach 
their kids and work without the pressure of having a “career” at 
the offi ce.

Hippies, Di Masi, slow lifers they all say we should use more 
of our time do live and be happy. Longer before, budism taught 
us that what matters is the now. Being happy now. That is why 
we are here for, right?

extracted from slowdownnow.org
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Knitting? The stigma of this art, as British 
website Knit the City says, is that it belongs to 
grandmothers, tea, and fireplaces. But things 
have changed. A new generation’s interpretation 
of the act of knitting brings movement and 
freshness. Today, it’s a hobby and a tool for visual 
artists from several fields, from performance to 
graffiti. Understand: knitting is weaving, and it’s 
easy for those who wish to begin. Basic materials 
are cheap, and one can knit anywhere, with no 
need for an atelier. The technique interweaves 
threads (wool or fabric) and can be made 
manually, with two needles, different from 
crochet (which uses only one).

“Knitting shall always be something from 
the present, because the possibility of using 
your hands and such simple materials to 
make pieces is very gratifying. It is, in fact, 
an alchemy”, says American fashion designer 
Liz Collins, an authority in this universe. The 
initial stitches are not hard to master, it just 
takes a little patience to get going. 

Repetitive movements trigger flows of 
serotonin and dopamine, substances that create 
a sense of well-being. It’s worth persisting at the 
beginning because it can be a healthy addiction: 
knitting helps to combat stress. Those who 
get caught up in advanced technique can use 
many complicated stitches. Of course, the more 
complex the pattern, the harder it gets.

This is ideal for the 21st century generation, 
accustomed to the physical isolation of the 
internet age. Knitting puts people in contact 
with each other, as they keep company while 
exchanging stitches. While the hands work, the 
head thinks. Everything flows. 

NEW OLD
PASTIME

text DuDa porto De souza

Modern knitting sets aside caps and baby shoes 
to becoMe a bold plastic arts technique; in a 
high-tech tiMe, it brings people together.

Here, Melissa presents people who use this 
language in a creative manner.

ANNI HOLM, PLASTIc ArTIST
For Anni Holm, portability is the 

main motivation for young artists to 
dedicate themselves to tricot. “You 
can work practically anywhere”, she 
says, mentioning the "meditative 
benefit" of an activity that can 
take you away from day-to-day 
turbulence for a while.

The best part for her is the social 
aspect of tricot. “It’s about spending 
time with other people. Knitting 
in public is a fantastic way to meet 
new people: it harmonizes one’s art 
practice with one’s social life. And 
that is magical.” 

Among her coolest projects is 
Musical Knitting Band, a band 
composed of knitters. Using 
social networks, she gathered 
people that were interested 
in music and tricot, creating 
a kind of experimental 
orchestra. “All it took were 
needles, wool and many bells. 
At each stitch, we would make noise. We presented it in an art 
gallery and I still really want to explore the idea”, she states. 
anniholm.com

cAT MAZZA, dESIgNEr
This designer uses her creations as social manifesto. She 

gathers several women to knit flags with logos of companies 
who exploit their employees, and helps beginners. Accusation & 

poetry. Her website allows visitors to upload images to exchange 
step-by-step help with all design stitches. 
microrevolt.org

LIZ cOLLINS, fASHION dESIgNEr
One of the most important people in the world of tricot, Liz 

Collins is a member of the CFDA (Council of Fashion Designers 
of America, in which Melissa also takes part), and is 

internationally renowned for her approach to knits, 
which range from basic or complex pieces to three-
dimensional installations.

One of her projects is Knitting Nation, which 
includes a series of performance/installations created 
by several women, with the goal of creating a multi-
sensorial experience, exploring aspect of nationalism, 
globalization, and communities.

“As long as there are people making simple, beautiful, 
and sophisticated things with their own hands, we shall 
live in prosperous times”, she observes. “Technological 
advances bring new possibilities to tricot every day. And 
the coolest thing is that people are still brought together, 
even with automatic machine knitting. Programmers, 
designers, and technicians puzzling out solutions for us. 
Together in the same place.”
lizcollins.com

KArEN SEArLE, ScuLPTOr, PrOfESSOr, ANd wrITEr
Author of the book “Knitting Art - 150 Innovative 

Works from 18 Contemporary Designers”, she is one 
of the main experts on the subject. “We are in a great 
moment for those who want to be knitters. There are 
several publications, specialized magazines, and a variety 
of materials that offer the possibility of going far beyond 
just clothing. Tricot went from old-fashioned style to the 
art of performance.”   karensearle.com

KNIT THE cITY
Based in England, this group consists of “four warriors made 

of wool that assumed the mission of making guerilla knits in 
London”. They answer to the names of Deadly Knitshape, The 
Fastener, Shorn-a the Dead and Lady Loop, coloring and giving 
life to the English capital with several installations.

“No part of the city is safe with this declared war against 
boredom and the obvious. Our crime is to make the sun shine 
by means of knit”, they declare. To the joy of critics, they are 
very talented, and clear. “Our needles are like magic brushes. 
You want to hug the work. Stitch by stitch, in tricot you have 
something 3D. Do you know any other material with the same 
advantages?”, they ask.

An eponymously titled book titled includes photos that 
document the group’s history, which has been bringing smiles 
and a bit of surprise to the daily routine of one of the most 
cosmopolitan cities in the world.     
knitthecity.com

above and to the right, 
some examples of the 

poetic interventions of 
english group Knit the 

City in the statue of 
Charles Darwin, 
in a traditional 

London phone booth, 
and miniature animals 
crossing the bridge 
over the thames river.

at the top of the page, documentation of a 
performance knitting of a rainbow, part of the 
Knitting Nation project of stylist Liz Collins; 
above, the work of designer Cat Mazza, who 
makes political statements by means of knit; 
to the side, work of artist Freddie robbins

to the left, 
performance-
installation 
"plasti-City", 
by artist 
anni Holm, 
with knits 
made with 
blue plastic
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dudA POrTO dE SOuZA is a mELissa faN, ExpErt iN visuaL arts, 
aND travELs arOuND thE WOrLD DiscOvEriNg NEW taLENts
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Once upon a time, a thrift shop was a place that sold old, out-of-fashion 
clothes that smelled like naphthalene. Today, they are authentic temples stocked 
with exclusive, modern pieces, full of style and fashion history.

Thrifting is almost a life style. It’s a choice to set aside short-term fashion 
trends and, instead, dive head first into the magnificent and significant 
possibilities offered by the past.

Don’t think, however, that thrift stores are necessarily cheap. Some stores 
which specialize in famous labels may charge more for a special piece than 
a boutique that sells brand-new clothes. The point, in this case, is that you’re 
investing in a piece of history, not just a piece of clothing.

Thrift shops are beginning to become popular in Brazil, but they’ve been a hit  
in other countries for many years. Strolling through Portobello Road, in London, 
through the Marché aux Puces, in Paris, or enjoying the excitement in Harajuku, 
Tokyo, are special pieces of any fashionista’s travel itinerary.

It’s important for those who are going to dive into the world of vintage 
clothing to learn a little about fashion. For example, why should you look for a 
60’s jumper with a Pucci pattern? Because he is one of the famous designers of 
that decade and created incredible styles, still copied and reinvented today.

Melissa selected some thrift shop addresses around the world that offer 
special pieces worth searching for.

SÃO PAULO: MINHA AVÓ TINHA
A mandatory stop for fashion designers and fashionistas in general, this is 

one of the best-known thrift shops in São Paulo. With a collection filled with 
treasures, it became famous for having a large variety of pieces from the 20’s up 
to the 80’s. Not by chance, the Minha Avó Tinha team consults for some period-
based miniseries produced by Rede Globo, the largest TV network in Brazil. Those 
who aren’t in the habit of buying clothes in a thrift shop can relax: all pieces sold 
there go through a special restoration and cleaning process. Those looking for 
labels will find them, but that’s not the focus. 

The old corner house is divided by themes: the first floor has male and female 
clothes; the second floor has a room with period clothing, another with jackets, 
pajamas, and children’s clothing, and a third room with women’s suits and 
jackets, 70’s bathing suits, and shirts and blouses.

BrecHÓ MINHA AVÓ TINHA,  Rua DoutoR FRanco Da Rocha, 74, PeRDizes. Phone: 55 (11) 3865-1759

MonDo 
THrIFT

text sofia campos

CheCk out the magiC formula for the world’s 
best vintage stores, full of  forgotten treasures

minha avó Tinha, in sp, is a 
temple of cinema producers, and 
is famous for its rich collection of 
period clothing and objects from 

the 20’s up to the 80’s
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BArceLONA: HOLALA!
Furniture, records, clothes, an art gallery... With three floors, 

Holala! is one of the best outfitted thrift shops in the city. You’ll 
find a little bit of everything on the shelves, divided by sections. 
Next to well-preserved leather pieces and military clothing, 
the highlight are Disney pattern shirts and 80’s nylon jackets. 
On the clothes racks, a collection of dresses from the 50’s, 60’s, 
70’s, and 80’s thrill Spanish women. And there is one more star 
attraction: beautiful and modern shop attendants, who look as 
good as the store.

HOLALA!, caLLe RieRa Baixa, 11

LONDON: reLLIK
European thrift shops are coat heavens. Those who live in 

the tropics dream of being able to buy a model that looks like 
those in a 70’s movie, even if they are used only once a year. 
But at Rellik that’s not all you’ll find. The store that started out 
as a stand at Portobello Road is today one of the coolest in the 
city. Boots, dresses, purses, or hats: it’s impossible not to find 
something that fits you like a glove (they also have those). The 
collection is full of clothes from the 30’s and 40’s and of the best 
“made in Britain” designers: Ossie Clark, Zandra Rhodes, John 
Galliano, and Vivienne Westwood. 

reLLIK, 8 GoLBoRne RoaD, www.ReLLikLonDon.co.uk.

PArIS: ScArLeTT
A well-kept secret of Parisian women, Scarlett is not on the 

tourist route. Lost in the surroundings of the fashion square - next 
to Avenue Montaigne and close to Plaza Athenée - it offers designs 
by the great Parisian maisons, especially Chanel. The brand is 
responsible for at least 90% of the store’s collection. There you 
will find the label’s greatest hits: clothes, jewelry, purses, pearls, 
and the unmistakable camellias, at expensive prices, but well 
worth the money. After all, remember that you’ll be leaving with 
an original period creation. Who visits? Fashionistas and 16èmme 
Frenchwoman, in the Lou Doillon style, who mix classic pieces 
with H&M fast-fashion items.

ScArLeTT, 3 Rue chaMBiGes. Phone: (33) 1 47 20 56 19

NeW YOrK: BeAcON'S cLOSeT
Trendy New York thrift shop, Beacon’s Closet opened its 

doors in 1997, in Williamsburg, and today has a second address. 
Well-dressed New Yorkers take their cool clothes to the store and 
sell them there, guaranteeing that there’s always an incredible 
piece for future customers. Among the most popular sections 
are the t-shirt and shoe sections, with irresistible styles. Good 
news: they also sell online and deliver abroad. Besides the store in 
Williamsburg, they have a branch in Park Slope, Brooklyn.

BeAcON'S cLOSeT, 88, 11th stReet, Phone: (718) 486-0816   www.BeaconscLoset.coM

rIO: DeScULPe, eU SOU cHIQUe
Desculpe, Eu Sou Chique, in the charming neighborhood of 

Laranjeiras, Rio de Janeiro, offers a collection of clothes to suit all 
tastes and budgets, without obsessing about labels. Furniture and 
objects are also available. The thrift shop is a resource for movie 
and theater fashion designers, and interior designers. 

DeScULPe, eU SOU cHIQUe, Rua aLice, 75. (21) 2225-6059 

BerLIN: PAUL'S BOUTIQUe
Besides the name  - a reference to the 1989 Beastie 

Boys album - the façade of this thrift shop also sports 
an image of the North American hip hop group. Inside, 
in addition to their good taste in music, the owner’s 
showcase their chic style. The store offers a strong 
selection of pieces and accessories from labels such as 
Miu Miu, Dior, Chanel, Comme des Garçons, just to 
mention some of the coolest.

The thrift shop also caters for street wear followers, 
with finds from brands like Adidas, Puma, Converse, 
Levi's, and Fred Perry. Opened in 2000, Paul's 
Boutique is very well located: in the fashionable 
Oderbergerstrasse, where most of the German capital 
thrift shops are gathered. They’re among the most 
interesting at the moment because it’s possible to find 
some rare pieces from the former West Germany.
PAUL'S BOUTIQUe, oDeRBeRGeRstRasse 47, 10435, BeRLin  www.PauLsBoutiqueBeRLin.De

in the picture 
above, melissa 
aranha is part of 
the collection of 
exclusive pieces 
sold by minha 
avó Tinha, from 
são paulo; the 
photos to the 
left and to the 
right show the 
two stores of 
super thrift shop 
Beacon’s closet 
in New York; to 
the right, the 
first and coolest, 
established 
in the heart 
of the cool 
Williamsburg, a 
neighborhood 
worth exploring.
To the left, the 
new branch, 
which is also in 
Brooklyn and has 
incredible pieces
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Holala!, in Barcelona is one of 
the most pop in the city, with a 
collection that mixes records 
and period clothing (to the left, 
in the previous page); Londoner 
Rellik (to the left) pleases 
with well-chosen clothes and 
the owners’ enthusiasm; they 
welcome customers with the 
sound of the latest European 
bands; to the side, Desculpe, 
Eu sou chique, in Rio, is visited 
by the cinema and theater 
producer group that strolls 
through Laranjeiras
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text erika palomino | photos marCio maDeira/ FirSTVieW.Com

ON THE
RUNWAY!

A delight for those who master the 
alphabet of vintage, New York collections 
blended the 70s with sparks from the 40s, 
Milan ignited the 60s and Paris played 
with past/future ideas. In the French 
capital, which is also the world’s fashion 
capital, a season filled with shades of 
grey and black, somber and intimate _ 
emblematic to the sad episode of John 
Galliano, which almost eclipsed the 
trends seen in the catwalks. 

What continues? Inspiration from 
nature and a more recent bucolic 
atmosphere can be seen in color 
palettes, mood and prints; the passion 
for textures in patchworks or their 
own contrasts. Innovative materials 

are a major highlight, like the heavy-
knits made out of pretend leather 

shown by Balenciaga; the edgy sequins 
in Prada and Marc Jacobs, Louis Vuitton’s 

vinyl. The masculine/feminine hasn’t worn out, with 
new very powerful allies such as Chanel, by Karl 

Lagerfeld. The same goes for plaids, in a more graphic 
version, even more formal or grunge.

In terms of silhouettes, the focus is on the shoulders, 
padded, enlarged by large proportions in blazers, 
dislocated in chemises and sweaters (they are back in 
women’s wardrobes) or even in large coats, with stoles 
or necks. In a season where outerwear conquers higher 
status, designers have searched, however, for lightness in 
materials such as in wool, cashmere, mohair and skins 
(fakes, bien sur). Amongst novelties are opened manteaus, 
worn casually.

Check out the main catwalk looks from New York, 
London, Milan and Paris on the following pages.

A story of intense colors And the return of 
A certAin sense of elegAnce And glAmour 
Are the key to winter 2011 fAshion.

amongst the season’s favorites: silk scarf print, 
challenging materials and proportions as seen 
in Balenciaga; color contrast games

above and opposite: dresses by Jil Sander and 
lanvin have the elbow sleeve which will reign 
during the demure winter season, whose mood 
can be found between minimalism and sexy
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left, sequins and dots by marc Jacobs; above, louis Vuitton’s 
retro deluxe in silver; 70’s vs. 40s trend by marc by marc Jacobs; 
above, prada’s 60s futurism
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opposite, phoebe philo 
for Celine, one of the 
hot collections of the 
season; below, Burberry 
with its live internet 
show and sale right 
after the presentation
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emphasis on shoulders 
and the high times of 
outerwear are winter’s 
main features, which also 
saw many black and white 
compositions; the texture 
blends and the feminine/
masculine are amongst 
the trends that continued 
from previous seasons
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above, graphic 
composition in grey, lilac 
and black; below, example 
of the elegance of the 40s, 
with high waist silhouette 
and structured elbows

ST
e

ll
a

 m
C

C
a

r
Tn

e
y

a
le

Xa
n

D
e

r
 m

C
Q

U
e

e
n

emphasis on shoulders 
and the high times of 
outerwear are winter’s 
main features, which also 
saw many black and white 
compositions; the texture 
blends and the feminine/
masculine are amongst 
the trends that continued 
from previous seasons
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opposite, phoebe philo 
for Celine, one of the 
hot collections of the 
season; below, Burberry 
with its live internet 
show and sale right 
after the presentation

n
a

r
C

iS
o

 r
o

D
r

iG
U

e
Z

iS
a

B
e

l 
m

a
r

a
n

T

B
U

r
B

e
r

r
y 

p
r

o
r

SU
m

m
iU

 m
iU

C
e

li
n

e



62 63

text lucas liedke | artwork gregory euclide

TRENDS ANALYSTS FORESEE A MORE SUSTAINABLE, CREATIVE, AND 
RESPONSIBLE FUTURE, WHILE BRAZIL’S INFLUENCE ON THE WORLD EXPANDS.

THE TIME
IS NOW

Our perpetual wish to foresee the future is natural, since 
the present flows through our hands everyday. Maybe foreseeing 
the future is an attempt to rule time. “If I know what’s ahead, 
everything will be under my control”, we imagine. Well, that is 
not quite correct. We think that creating the future is knowing 
for sure that we will be the first to do something very new. But 
this kind of control doesn’t exist.

Melissa’s story is an example. When Melissa began, times 
were different and using sandals made entirely of plastic was 
revolutionary. This is still new, but it changes as new technologies 
advance and resources become more precious. Melissa works with 
injectable and recyclable plastic in footwear, molded without any 
kind of waste for more than 30 years.

According to scientists, the great advance of plastic, in 
general, will be on account of new biodegradable options, 
nanotechnology (construction of structures from atoms), and 
biotechnology (innovations inspired in living organisms), besides 
less toxic raw materials. In ten years we will see 100% synthetic 
yet sustainable products and packages.

As our planetary resources drain, we will look at non-natural 
materials by means of new and wonderful perspectives, with 
products that have truly innovative design and no  
empty words.

Yes, because today, we the millennial youth do not accept 
all business models. The passage of time has made us more 
demanding, social, and ethical beings, with refined ideas. 
We are in the midst of huge change and we are valuable 
parts of this transformation. “The times they are 
a-changin...”

Time also influences comprehension of a better 
economy, reflecting a more effective approach to 
caring for society. This understanding is deeper and 
it’s what we call creative economy – an expression 
coined in the United Kingdom, in the 90’s, that has 
become part of the discussion in Brazil.

This new mentality connects the growth of our 
salaries with more creative solutions, the generation 
of new types of professions and the evolution of new 
technologies. It is time to appraise sectors that, until now, we 
have seen as secondary, such as fashion, design, advertising, art, 
and architecture. It is time for Brazil to follow a new path of 
sustainable growth after almost 30 years in the same pace. Again, 
regarding time: every person and every country has its own.

This moment has seen the rise of “global alphas”: modern 
consumers around the universe that use the same characters to 
dress, act, consume, and speak.

So, a Japanese girl next to a Canadian and a Brazilian become 
a unit, sometimes with unperceivable nationalities, because 
they all breathe the same references due to internet culture, 
which expands relevant local issues to stratospheric dimensions, 
overcoming the barrier between what is online and offline. This 
scenario is amazing from the macro perspective: “we are all one”, 
at the same time in which we express our differences – not by 
the country of origin, but through our own characteristics.

Cultural syncretism leads us to believe that being a more 
participative brand and individual in the world allows us to share 
the same time.

The timing of the world is ever more aligned to be in synch. 
But what about your timing? How do we make time work for us?

Living in harmony with time is being sensible to the 
movements around us. But, above all, it is to be centered in our 
own essence. 

Even if our creations are made for the world and take their 
own course, the beauty of it all is to sow these possibilities, 
forecasts, and creativity together, a story to be told in future 
times.

LuCAS LIedke Is THE dIrEcTor of THE TrEnds dEparTMEnTs of agEncy Box 1824, spEcIalIzEd In 
dETEcTIng and anTIcIpaTIng nEw BEHavIors and InTErEsTs.

arTIsT GreGOry euCLIde usEs garBagE and lEfTovErs as MaTErIal for ITs works. HE fIgHTs for THE 
EnvIronMEnT. THE works THaT IllusTraTE THIs rEporT arE froM THE “BEnT around THE MakIng of land’s 
nEw usE” sErIEs, froM 2010, MadE froM acrylIc, foaM, grass, usEd pEns and pEncIls, and wood. To 
know MorE aBouT THE arTIsT’s work, vIsIT THE wEBsITE aT WWW.GreGOryeuCLIde.COm
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hair EARL SIMMS
manicure ANDREA FULERTON
model CHARLOTTE BOSS @ UNION MODELS
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DREAM
OF 

MELISSA

* Some products may have their color altered or not be available for commercialization.

In an atmosphere of reverIe and romance, wIth 
a touch of mystery, the models on tIme code's 
new collectIon, set among watches, flowers, 

lace and butterflIes. don't be late for thIs 
season's hIppest tea party.

bow Sonia Rykiel
MELISSA ULTRAgIRL 

+ j. MASKREY



gown Lanvin
VIVIENNE WESTWOOD ANgLOMANIA + 

CROCO MARY jANE



gown gareth Pugh | skirt vintage
necklace Vivienne Westwood
VIVIENNE WESTWOOD ANgLOMANIA 
+ MELISSA ANKLE BOOT



skirt and earrings Vivienne Westwood | top Kenzo
MELISSA TALKINg



corset and panties Dolce & gabbana
bra Lascivious

coat stock | hat Piers Atkinson
MELISSA WANTINg



skirt and panties Vivienne Westwood | jacket D&g
Butler and Wilson crown

MELISSA HAVINg TRICOT



* Some products may have their color altered or not be available for commercialization.

corset and necklace Vivienne Westwood
skirt john galliano
tiara j.Maskrey 
MELISSA DREAMINg
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Expiration 
datE: never

Have a close look at one of Lady Gaga's pictures. Just any one 
of them. Let it sink in and answer this: can you tell precisely 
when it was taken?

Probably not. Gaga uses so many elements to build up her 
persona that it makes hard to decide if the Gaga look is from the 
80's, 90's or the 2000's. 

The point being, who cares? Nobody, because timelessness is 
precisely one of the most interesting assets in the pop universe.

Music and fashion seems to gather people like this, the ones 
who live ahead of their time. Are you thinking Bjork? That's 
the spirit. The Icelander singer splitted the fashion world in two 
when she stepped on the Red Carpet on the Academy Awards 
Cerimony in 2001 dressed as a goose. OK, it was a gooseshaped 
dress, by designer Marjan Pejoski. 

Bjork managed to clog the red carpet and made press cameras 
work at light speed that evening. 

While flashes popped, Bjork certainly had a ball while 
shattering the establishment in pieces, and laughed at the 
elegance dress code that ruled the red carpet kingdom.

Timeless people is drawn to fashion. Do you know Anna 
Piaggi, editor at Vogue Italy? She is the kind we are talking 
about. Known for her amazing artsy and fashion editorials, she 
could be considered herself a masterpiece of style. Her hair could 
be blue or green, depending on her moods on that particular 
day. Her looks could shock the not so fashion educated eyes, 
but fashion guru, Karl Largenfeld loves her style. Together they 
wrote a book on fashion. Anna is so out of time she still would 
rather write in a typewirtter than a computer. 

Now take Isabella Blow. She was the first one to see talent 
in McQueen. She loved his clothes so much that she bought 
his whole first collection. You know those clothes you see in a 

Get to know the people who live, and dress,  
ahead of their time and make history with no  
past or future. they are forever on the now.

texto ronald villardo | ilustração romeu Silveira

fashion show and wonder secretly: “Who on 
Earth would wear this?” She would. Isabella 
would definitely choose the most absurd outfits 
to dress up. No wonder she was a muse to the 
famous hat designer Philip Treacy (a red lobster 
covered in sparkling cristals was one the his 
most famous pieces).

Fashion maniac Anna Dello Russo, 50 years 
old, defies time with sheer style. Owner of a 
4.000 pairs of shoes collection and a perfume 
of her own (The Scent os Anna Dello Russo) 
she is Vogue Japan editor at large and creative 
consultant. 

She is bold and not afraid of showing. Dello 
Russo could be pictured with the wildest 
creations of new designers tempered with 
classic bits (Prada, Miu Miu, Lanvin, Céline, 
Valentino, Moschino...). She could be spotted 
walking on a thigh long pair of boots or 
crowned with a sparkling watermelon tiara. 
Either way she would hypnotise photographers 
and the curious eyes. “I don’t want to be cool, I 
want to be fashion!”, she says.

And what about Amy Winehouse and her 
hairdo? Not to mention the hoarse deep voice 
that shook us out of our skins. While mixing 
up clothes and music she leaps ahead of us all 
and moves ahead in time. The question being: 
will she last long?

rOnALD vILLArDO is a bloggEr and a Editor at globo.com. br. 
twittEr @ronaldvillardo
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text André rodrigues

Time rushes, moves, and Transforms The world of fashion from nighT To day and from 
day To nighT. The new challenge is To make whaT is available To everyone inTo your own.

BE KIND
REWIND

Time is movement. It is the position of the Sun in 
respect to the Earth. Time is distance. It is what separates 
São Paulo from London by plane or ship. Time is change. 
It what makes a caterpillar into a butterfly, a girl into a 
woman, an idea into a product. Time, as well as fashion, is 
urgent. It is transformation.

Time passes, references change, and fashion advances 
- or rewinds. The new is not in the novelty. The new is in 
the authentic. The technologies are novel: liquefied fabrics, 
fabrics that come out of cans, bacteria that draw prints, 
intelligent clothes, and the fantastic plastic revolution. But in 
fashion, the 'new' is contained in the way we transform what 
is available to everyone into our own.

As fashion consultant Costanza Pascolato restates: “The 
'new' is what we have the capability, interest, and energy to 
create or experiment. It has nothing to do with novelty. In 
fashion, in particular, the use and combination of certain 
ideas, the review of some values, the perception of collective 
behaviors... It all renews itself. Fashion is by nature motivated 
by the idea of the new."

BACK TO THE FUTURE
Depending on how we appropriate artifacts of the past, 

we can give life to the classics. Chanel did it with “little 
black dress” in the 20’s, and so did Thomas Burberry, with 
his famous military trench-coat during the 1st World War. 
Madames Grès and Vionnet, Diane Von Furstenberg, Christian 
Dior: all share the glory of having reinvented a classic piece 
of fashion history. Such classics, above all, have longevity. 
“A classic is atemporal, that is, its original sense prevails 
over time. This happens due to a series of factors, from the 
original idea, the quality of creations, its utilitarian aspect, 
practicality, and taste, even the search for perfection in which 
the creation of this piece or item is almost always based on”, 
explains Costanza.

Top, reproduction of Burberry poster from 1918, the period 
in which the First World War reached an end and the British 
brand launched its emblematic trench coat; to the left, image 
of a brand campaign from 1930; above, the year 2000 version 
of the same piece, re-contextualized with actress emma 
Watson, Hermione form the "Harry Potter" films. Aware of its 
knowledge and tradition, Burberry launched the website Art 
of the Trench (artofthetrench.com) last year, where customers 
post photos wearing the piece.
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Searching through the archives of the great maisons, 
compasses for the fashion world, individuals fi nd not only 
classics, but several elements that can be transported in the 
line of time. For the fashion consultant, “the archives are 
fundamental for the history of each brand, of each designer, 
and have the same importance as a personal photo album for 
each one of us. When we look into the past, we understand 
the present better, restate more important values that we 
have always maintained,-and forecast the future based on our 
past experience. Making choices between right or wrong”. 

Revivalism is recycling. And recycling is a must.

REMIX CULTURE
“This process is human nature  - the system of feedback 

(knowledge, experience, wisdom) that allows us to move 
ahead - and, with regard to science and technology, 
fashion follows a natural evolution that encompasses 
memory, whether distant or recent, in order to continue 
advancing. The history of clothing is the history of the 
human being”, states Costanza.

This explains, for example, youngsters in 
Harajuku, the fashion heart of Tokyo. They are 
Victorian-like girls, and rockabilly–like boys, but 
each one with their twist: 

It may be the gothic make-up or the 
exaggerated, surrealistic tuft.

From the 60’s onward, fashion learned a 
different way to evolve: to de-construct and 
re-construct what had already been done by 
identifying oneself again with something of 
the past, a dressing style or homage to the 
philosophy of those who dressed that way.

At that time, for example, a return to the 
roots of nature seemed desirable. That was 
the hippie movement. Love towards others, 
in the nude (and headbands with feathers, 
very Apache).

Today, when all things become old 
from night to day and everything seems 
to have been already created, reinventing 
pieces from the past has become not only 
valid, but practically required.

What were your references? What 
made an impression on your life? Who were your 
models? Clubbers? Hippies? Bauhaus? Do you want 
to play dandy? Mix Oscar Wilde + Gucci and assemble 
your Chuck Bass at home.

It doesn’t matter what you wear, if it is the 
reinvention of circus clothes or a moulage, but how 
you wear it. When virtually everything in high fashion 
is at your disposal, at the thrift shop or Céline, what 
can you create with it? That is the new challenge.

ANDRE RODRIGUES IS A JOURNALIST, EDITOR OF MAGAZINE ONLINE U+MAG 
(UMAGMAG.COM), FAN OF GAMES AND OF CONSULTANT COSTANZA PASCOLATO, 

SHE HERSELF A CLASSIC OF BRAZILIAN FASHION.

Chanel’s infl uence exceeds time; the queen of style nailed 
pieces and iconic elements, such as the matelasse purse, 
pearl necklaces, fabric camellias, and the elegant tailleur 
(above, in an archive image), and to the left in reimagined 
version by Karl Lagerfeld for Chanel Haute Couture.

Above, actress Audrey Hepburn in the classic fi lm "Breakfast 
at Tiffany’s", a study in elegance with a black dress, pearls, 
and gloves, copied and recreated still today; in the following 
sequence, a trapeze dress from the 60’s, Balenciaga look 
from Winter 2010, and designer Christian dior in action, 
creator of the new Look.

fashion follows a naTural 
evoluTion ThaT encomPasses 

memory. The hisTory of cloThing 
is The hisTory of The human being.

“This process is human nature  - the system of feedback 
(knowledge, experience, wisdom) that allows us to move 
ahead - and, with regard to science and technology, 
fashion follows a natural evolution that encompasses 
memory, whether distant or recent, in order to continue 
advancing. The history of clothing is the history of the 

This explains, for example, youngsters in 
Harajuku, the fashion heart of Tokyo. They are 
Victorian-like girls, and rockabilly–like boys, but 

From the 60’s onward, fashion learned a 

re-construct what had already been done by 
identifying oneself again with something of 

At that time, for example, a return to the 

made an impression on your life? Who were your 
models? Clubbers? Hippies? Bauhaus? Do you want 
to play dandy? Mix Oscar Wilde + Gucci and assemble 

It doesn’t matter what you wear, if it is the 
reinvention of circus clothes or a moulage, but how 
you wear it. When virtually everything in high fashion 
is at your disposal, at the thrift shop or Céline, what 
can you create with it? That is the new challenge.

IS A JOURNALIST, EDITOR OF MAGAZINE ONLINE U+MAG 
(UMAGMAG.COM), FAN OF GAMES AND OF CONSULTANT COSTANZA PASCOLATO, 

SHE HERSELF A CLASSIC OF BRAZILIAN FASHION.

Chanel’s infl uence exceeds time; the queen of style nailed 
pieces and iconic elements, such as the matelasse purse, 
pearl necklaces, fabric camellias, and the elegant tailleur 
(above, in an archive image), and to the left in reimagined 
version by Karl Lagerfeld for Chanel Haute Couture.
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IT IS WORTH 
SEEING AGAIN

Many fi lms age poorly – some aren’t 
very good even when fi rst released – but 
a few endure, and even improve, with the 
passage of time, as it becomes clear just how 
revolutionary and uniquely ahead of their 
time they were.

Time didn’t ruin “Gone With The 
Wind” (1939), directed by Victor Fleming 
and starring Clark Gable and Vivien Leigh. 
The fi lm tells the story of Scarlett O'Hara, a 
spoiled girl raised in the South of the United 
States, who faces the chaos of the Civil War 
and utters these famous lines: “I’ll think 
about that tomorrow” and “I’ll never be 
hungry again!”.

One of the most cerebral fi lms ever made 
is “Citizen Kane” (1941), starring, produced, 
directed, and written by Orson Wells. The 
fi lm is driven by fl ashbacks, following a 
journalist whose mission is to discover what 
the last word said by mega-entrepreneur 
Charles Foster Kane before his death means: 
Rosebud. It requires a little patience, but it’s 
worth it (just take a look at any list of the best 
fi lms ever made and you’ll fi nd it.)

The science fi ction category takes time 
to be properly appreciated because there are 
so many incredible movies to choose from. 
Two feature-fi lms that are more enjoyable 
with each viewing are “Close Encounters 
of the Third Kind" (1977) and “ET” (1982), 
both directed by Steven Spielberg, one of the 
specialists in translating adventures that could 
have happened in our backyard into fi lms.

The fi rst “Star Wars” (1977), by George 

text DANIEL JAPIASSU

AND AGAIN AND AGAIN. CINEMA IS THE MOST FUN REGISTER 
OF DIFFERENT HUMAN PERIODS AND THE MAIN ISSUES THAT 
AFFECT PEOPLE’S LIVES. IT DOESN’T MATTER WHEN.

Lucas, created space for stories that 
unfold across more than one fi lm (six 
actually).

Science fi ction also found a place for 
very real, human dramas. Two fi lms are 
iconic in this fi eld. “Blade Runner” (1982), 
which depicts a hyper-technological, dark 
future, with touches of 40‘s noir crime stories, 
is a fi nd. The fi nal sequence, with Harrison 
Ford and Dutchman Rutger Hauer, is a seminal 
moment in cinema. The fi lm is directed by Ridley 
Scott, who, three years before, had left the world 
in a panic with “Alien”. Another science fi ction fi lm 
that deals with human pain is “2001: A Space Odyssey” 
(1968), by genius Stanley Kubrick.

Who can sleep after watching “Poltergeist” (1982)? 
Or Jack Nicholson on “The Shining” (1980)? Not even 
their directors, Tobe Hooper and Stanley Kubrick! If you 
like horror movies, but wants to see something with less 
bloodshed, then make a note of “The Innocents” (1961), by 
Jack Clayton, with Deborah Kerr as the housekeeper hired to 
take care of two children in an English mansion. Based on the 
book by Henry James, “The Turn of the Screw”, it’s one of those 
fi lms that it’s never good to watch alone. In 2001, Alejandro 
Amenábar re-made it, with Nicole Kidman in the main part, in a 
fi lm titled “The Others”.

Drama does not mean a tragic fi lm. Normally, these are works 
that makes us stop and think about a subject. “Driving Miss Daisy” 
(1989), by Bruce Beresford, is about the friendship between a Jewish 
lady (Jessica Tandy) and her black driver (Morgan Freeman). Divorced 
parents are the most common thing today, but it wasn’t always 
like that. In “Kramer vs. Kramer” (1979), Dustin Hoffman, 

abandoned by his wife, Meryl Streep (who leaves him with 
the couple’s son), needs to change to win the kid’s respect. 
The ice cream scene is fabulous.

"The Hunger", with beautiful Catherine Deneuve and 
rocker David Bowie, is a badge of the 80’s, when the gothic 
movement took place, the story of a sexy vampire who feeds 
on the blood of her lovers. In exchange, they never age. An 
ode to hedonism with modern costumes, the fi lm showcases 
our obsession for youth.

In the 80’s, cinema adopted a different way of making 
fi lms, focusing on the use of special effects. This was a 
wonderful time for adventure movies. Handsome archeologist 
Indiana Jones is the most enduring representative of this 
genre. In “Raiders of the Lost Ark” (1981), Steven Spielberg 
showed how to make a movie that left people exhausted from 
such a big adrenaline rush. “King Kong” (1933), by Merian 
Cooper and “Back to the Future” (1985), by Robert Zemeckis, 
are other titles that must be seen as well by action fans.

As Orson Welles said "cinema has no boundaries or 
limits". Which proves a fi lm can really become eternal. 
"Cinema Paradiso" (1988) is one of them; ditto for "Some Like 
It Hot" (1959); "Matrix" (1999); by the Wachowski brothers, 
"Pulp Fiction" (1994); "Grease" (1978); "Saturday Night Fever" 
(1977); "Breakfast at Tiffany’s" (1961), "Psycho" (1960); "The 
Wonderful Wizard of Oz" (1939)...

As all valuable lists, this one is already born incomplete 
and unfair – I am sure I didn’t mention a series of fi lms 
that deserved to be here (even more than those mentioned). 
Comes with the territory! Time (and you, the reader) will tell 
if it deserves to take its place in eternity.

DANIEL JAPIASSU IS THE PUBLISHER OF REVISTA FOOTBALL (REVISTAFOOTBALL.COM.BR), 
DIEHARD VASCO FAN, CINEPHILE, AND GREAT COOK

"Cinema Paradiso", by Giuseppe Tornatore, (photo to 
the side) is moving and poetic; below, Judy Garland 
plays Dorothy on her stroll down the yellow brick road in 
the fi rst version of "The Wonderful Wizard of Oz" 

Marvelous Marylin Monroe in one of the most 
famous scenes of cinema history. The fi lm is "Some 
Like it Hot" (1959), by Billy Wilder. This scene was 
reproduced in several parodies

To the side, Olivia Newton John and John Travolta 
dance in "Grease" (1977), below, "Blade Runner", which 
is among the best science fi ction fi lms in history
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SEEING AGAIN

iconic in this fi eld. “Blade Runner” (1982), 
which depicts a hyper-technological, dark 
future, with touches of 40‘s noir crime stories, 
is a fi nd. The fi nal sequence, with Harrison 
Ford and Dutchman Rutger Hauer, is a seminal 
moment in cinema. The fi lm is directed by Ridley 
Scott, who, three years before, had left the world 
in a panic with “Alien”. Another science fi ction fi lm 
that deals with human pain is “2001: A Space Odyssey” 

Who can sleep after watching “Poltergeist” (1982)? 
Or Jack Nicholson on “The Shining” (1980)? Not even 
their directors, Tobe Hooper and Stanley Kubrick! If you 
like horror movies, but wants to see something with less 
bloodshed, then make a note of “The Innocents” (1961), by 
Jack Clayton, with Deborah Kerr as the housekeeper hired to 
take care of two children in an English mansion. Based on the 
book by Henry James, “The Turn of the Screw”, it’s one of those 
fi lms that it’s never good to watch alone. In 2001, Alejandro 
Amenábar re-made it, with Nicole Kidman in the main part, in a 

Drama does not mean a tragic fi lm. Normally, these are works 
that makes us stop and think about a subject. “Driving Miss Daisy” 
(1989), by Bruce Beresford, is about the friendship between a Jewish 
lady (Jessica Tandy) and her black driver (Morgan Freeman). Divorced 
parents are the most common thing today, but it wasn’t always 
like that. In “Kramer vs. Kramer” (1979), Dustin Hoffman, 

famous scenes of cinema history. The fi lm is "Some 
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At the speed of A photogrAm, fAshion thAt showcAses 
elements of A 20th century revivAl to creAte imAges thAt 
represent the here And the now. melissA = the new.

photos LARS H.
style NEIL STUART
makeup IRENA ROGERS
hair GARY GILL
model AGNES B. @ UNION MODELS LONDON
direction EDUARDO jORDãO DE MAGALHãES

gown Paul & joe
MELISSA LOVING



body and panties Lascivious
coat Gareth Pugh

MELISSA BELIEVING



* Some products may have their color altered or not be available for commercialization.

corset and pants Paul & joe
MELISSA MAKING

dungarees Paul Smith Women
MELISSA HAVING fUR



on the following page, gown Michael Kors | hat Little Shilpa
MELISSA MESH PUMP + jEAN PAUL GAULTIER 

on this page, shirt Gucci | bra Miu Miu | skirt TBA
MELISSA HAVING METALS



top Miu Miu | skirt Morphe
headpiece Pier Atkinson

MELISSA POLIBOLHA

dungarees Superfine
headpiece Pier Atknson
MELISSA WANTING



bodysuit Christian Dior
pants Dolce & Gabbana
MELISSA ENjOYING

top Alexander Wang 
shorts Paul Smith Women 

VIVIENNE WESTWOOD ANGLOMANIA 
+ MELISSA SKYSCRAPER
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REAL
TIME
AT THE MOMENT YOU ARE READING THIS 
MAGAZINE, A ZILLION THINGS ARE HAPPENING..

thousand spam 
messages have 
been sent268

700 pizzas have 
been sold in the 
city of São Paulo

hectare* of 
forest has been 
brought down1

5 children have 
been born 
across the world

0.3 hectare* of 
forest has begun 
to be replanted

1.6 thousand cell 
phones have 
been sold

2 cars have 
been 
assembled

bicycles 
have been 
made5

people have 
begun to use 
the Internet347

lipsticks 
have been 
manufactured5.9
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1 Melissa Aranha 
has been 
produced

*1 hectare = 10 thousand square meters

US gallons of tea 
have been drunk 
around the Earth2.6






